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What’s next 
after Iowa 


Bob Costas, 
Keit h-O lbermann 
and more on 
working TV’s 
big game 
as it turns 50 


On the eve of Viceland’s TV launch, the f-bombing man-crush of 

media’s big moguls lays out a plan for ‘Stoner Sundays 
the end of 30-second ads and no Nielsen ratings 

as he vows to change Hollywood as you know it 

(and he’s pretty sure you don’t) 


Vice founder and CEO Smith (right) 
and Viceland co-president Spike Jonze 
in Vice’s Venice, Calif., offices. 
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TT THE MARTIAN TAKES US 
TO ANOTHER PLANET 

TO ILLUSTRATE WHAT IT IS TO BE HUMAN. THIS 
EPIC TALE OF SURVIVAL IS DIRECTED WITH COSMIC 
WONDER BY RIDLEY SCOTT, WHO FILLS SPACE WITH 
BREATHTAKING SPECTACLE BUT SAVES THE FILM’S 
GREATEST WONDERMENT FOR THE MIND OF MAN. 
MATT DAMON’S SINGULAR PERFORMANCE ORBITS 
ALL ASPECTS OF HUMAN EMOTION — EMBODYING 
A UNITED WORLD’S BOUNDLESS CAPACITY FOR HOPE, 
SPARKED BY THE SOARING POWER OF SCIENCE.” 









ACADEMY AWARD* NOMINATIONS 

INCLUDING: BEST PICTURE • BEST DIRECTOR • BEST ACTOR 

BEST SUPPORTING ACTOR • BEST FILM EDITING • BEST PRODUCTION DESIGN 
BEST VISUAL EFFECTS • BEST CINEMATOGRAPHY • BEST COSTUME DESIGN 
BEST MAKEUP AND HAIRSTYLING • BEST SOUND EDITING • BEST SOUND MIXING 





THE REVENANT IS AMONG THE TRULY GREAT FILMS OF 2 015, 

AND IS ALEJANDRO GONZALEZ INARRITU’S GREATEST FILM... 
VISUALLY, NARRATIVELY, EMOTIONALLY, IT’S THE MOST ARTISTICALLY 
WHOLE AND IMPACTFUL OF HIS WORK.” 

Forbes 

©2016 TWENTIETH CENTURY FOX 







LEONARDO DICAPRIO DELIVERS A VIRTUOSO PERFORMANCE, 

THRILLING IN ITS BRUTE FORCE AND SILENT ELOQUENCE 

TtytiqgStone 


FOR YOUR CONSIDERATION 

THE REVENANT 
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FEATURES 

‘We’re Going to F — Shit Up’ 

On the eve of Viceland’s TV 
launch, Vice’s Shane Smith lays out a plan as 
he f-bombing man-boy promises to change 
ollywood as you know it (and he’s pretty 
ure you don’t). By Lacey Rose 


43 Sundance 2016: 

From Snow to a Blizzard 


nebig deal only*begat another in Park 
ity ag^tt-eamers spent like drunken sailors, 
Nate Parker’s The Birth of a Nation made 


Hi* 


waves with a historic $17.5 million buy, the 
little indies that could kicked up a whole loUftV 
noise and the stars at the center sat for THK s 
photographer. By Rebecca Ford and Mia Galuppo 

p*™ ^ m i * 

‘Look, It’s Only a Football Game. 

But It’s Not’ 

On the eve of Super Bowl 50, 17 players who’ve 
worked the broadcasts recall O. J. announcing 
right before his arrest, the time Eli Manning 
left Dan Patrick hanging and who Howard Stern 
got everyone to boo. By Marisa Guthrie 


"AM 




► Berlin Forecast: 


m Chilly With a Chance of Buzz 

Sprechen sie “record sale”? The year’s first inter- 
national film market won’t set prices afire 
a la Sundance, but it still has starry projects, 
art house royalty and these 10 hot titles. 

^7 Fact Versus Fiction at the Oscars 

0 This year, for the first time, all four 

acting awards could go to performances based 
on real people. THR looks at the characters 
captured by the nominees. By Anna Lisa Raya 


Smith was photo- 
graphed Jan. 12 
outside the Vice 
offices in Venice, 
Calif. For a behind- 
the-scenes look 
at the new Viceland 
TV channel, 
go to THR.com or 
THR.com/iPad. 
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CONGRATULATIONS 
TO OUR 2016 
PGA AWARDS AND 
SAG AWARDS* WINNERS 



PRODUCERS GUILD AWARDS 

GaME®f1HR£DNES 

THE NORMAN FELTON AWARD FOR OUTSTANDING 
PRODUCER OF EPISODIC TELEVISION, DRAMA 

DAVID BENIOFF, D.B. WEISS, BERNADETTE CAULFIELD, 
FRANK DOELGER, CAROLYN STRAUSS, BRYAN COGMAN, 
LISA McATACKNEY, CHRIS NEWMAN, GREG SPENCE 


THE JINX. 


THE LIFE AND DEATHS OF ROBERT DURST 


OUTSTANDING PRODUCER OF NON-FICTION TELEVISION 
MARC SMERLING, ANDREW JARECKI, JASON BLUM 


LAST WEEK TONIGHT* 1 " john ouver 

OUTSTANDING PRODUCER OF LIVE ENTERTAINMENT & TALK 
TELEVISION - TIM CARVELL, JOHN OLIVER, LIZ STANTON 

REAL SPORTS 

WJtK IRlANl 9 II II I E l 

OUTSTANDING SPORTS PROGRAM 


SCREEN ACTORS GUILD AWARDS" 


OUTSTANDING PERFORMANCE BY A FEMALE ACTOR 
IN A TELEVISION MOVIE OR MINISERIES - QUEEN LATIFAH 

GaME®f|HR®NES 

OUTSTANDING ACTION PERFORMANCE 

BY A STUNT ENSEMBLE IN A TELEVISION SERIES 


OUR THANKS TO THE GUILDS HONORING 
OUR TALENT WITH YOUR RECOGNITION. 



©2016 HOME BOX OFFICE, INC. ALL RIGHTS RESERVED. HBO® AND RELATED 
CHANNELS AND SERVICE MARKS ARE THE PROPERTY OF HOME BOX OFFICE. INC. 



HAN WAY FILMS 

CONGRATULATES OUR 

ACADEMY AWARD* 

AND 

BAFTA NOMINEES 


CAROL 


6 ACADEMY AWARD 8 NOMINATIONS 

ACTRESS IN A LEADING ROLE ACTRESS IN A SUPPORTING ROLE ADAPTED SCREENPLAY 

CATE 9LANCHETT ROONEY MARA PHYLLIS NAGY 

CINEMATOGRAPHY ORIGINAL SCORE COSTUME 

ED LACHMAN CARTER BURWELL SANDY POWELL 


9 BAFTA NOMINATIONS 

BEST FILM 

LEADING ACTRESS ELIZABETH KARLSEN, CHRISTINE VACHON DIRECTOR 

CATE BLANCHETT STEPHEN WOOLLEY TODD HAYNES 

SUPPORTING ACTRESS ADAPTED SCREENPLAY MAKE-UP & HAIR 

ROONEY MARA PHYLLIS NAGY JERRY DECARLO, PATRICIA REGAN 


CINEMATOGRAPHY 

ED LACHMAN 


PRODUCTION DESIGN 

JUDY BECKER, HEATHER LOEFFLER 


COSTUME DESIGN 

SANDY POWELL 



BROOKLYN 


3 ACADEMY AWARD 9 NOMINATIONS 

ACTRESS IN A LEADING ROLE BEST PICTURE ADAPTED SCREENPLAY 

SAOIRSE RONAN F1N0LA DWYER AND AMANDA POSEY NICK HORNBY 


6 BAFTA NOMINATIONS 

LEADING ACTRESS OUTSTANDING BRITISH FILM ADAPTED SCREENPLAY 

SAOIRSE RONAN FINOLA DWYER AND AMANDA POSEY NICK HORNBY 

SUPPORTING ACTRESS MAKE-UP & HAIR COSTUME DESIGN 

JULIE WALTERS MORNA FERGUSON, LORRAINE GLYNN ODILE DICKS-MIREAUX 




ACADEMY AWARD 9 NOMINATION 

ANIMATED FEATURE FILM 

CHARLIE KAUFMAN, DUKE JOHNSON AND ROSA TRAN 


HanWay 

FILMS 


WWW.HANWAYFILMS.COM 
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DEPARTMENTS 


THE REPORT 

Donald Trump vs. Roger Ailes: 

Who’s Winning Now? 17 

Inside the Fox machine as the GOP frontrunner’s 
attacks create a new media paradigm. 

7 Days of Deals 28 

ABOUT TOWN 

The Red Carpet 34 

At the SAG Awards, the ACE Eddie Awards and 
the Art Directors Guild Awards. 

Rambling Reporter 36 

THE BUSINESS 

Executive Suite: Jeffrey Godsick 38 


The Fox marketing veteran talks opening 
a Simpsons store in China in March, building 
a Dubai theme park and Cookie Lyon. 

Everyone Into Bed With Digital’s 


Favorite Analyst! 40 

Richard Greenfield loves being quoted on the 
subject, but hes often wrong. By Michael Wolff 
The Plight of the White Nominee 42 

Oscars acting contenders face a conundrum: 
how to make that final campaign pitch amid the 
raucous, raging controversy. 

Revenant Bear, Take a Bow 46 

Alejandro G. Inarritu doesn’t want you to know 
the animal star was computer-generated. 


STYLE 

A Rush to Plush 49 

For the awards-season home stretch, suit up with 
extra swagger in velvet (no longer underground). 

Hollywood’s Super Bowl Blitz 50 

With the Denver Broncos facing off against the 
Carolina Panthers, the Bay Area will be packed to 
the wharf with famous fans and crowded parties. 


REVIEWS 

TV 78 

Vinyl By Tim Goodman 

Film 79 

Hail, Caesar! By Todd McCarthy 

BACKLOT 

A First Time for Everything 82 

In hope of lending support to the next 
Mike Nichols or John Singleton, a new award is 
introduced by the Directors Guild of America. 

Fresh Prince of Santa Barbara 84 

In a first, the film festival opens with a cartoon. 

The Un-Oscars 86 

Guess what returning NAACP Image 
Awards host Anthony Anderson will talk about 
in his monologue. 


CORRECTIONS Haing S. Ngor is not the only Asian Oscar 
winner. ... Amy Reinhard is president of television licensing and 
distribution at Paramount ( THR 2/5). 
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WOODFORD RESERVE. CRAFT BOURBON. 

CRAFT CAREFULLY. DRINK RESPONSIBLY. 

Woodford Reserve Kentucky Straight Bourbon Whiskey, 45.2% Ale. by Vol., The Woodford Reserve Distillery, Versailles, KY ©2016 



CreativeArtistsAgency 


VIOLA DAVIS 

NNAMDI ASOMUGHA 

PETER LANDESMAN 
JEANNE MARIE LASKAS 
WILL SMITH 
GUGU MBATHA-RAW ¥ 
ALEC BALDWIN 
LUKE WILSON 

IRWIN WINKLER 

SEAN "DIDDY" COMBS 

ANDREA BERLOFF 

ANDREA BERLOFF 

CHIWETEL EJIOFOR w 
WILL SMITH 

VIOLA DAVIS 
ZOE SALDANA 


CHIWETEL EJIOFOR w 


GUGU MBATHA-RAW ¥ 


JENNIFER HUDSON 


NNAMDI ASOMUGHA 


QUEEN LATIFAH 


JENNIFER HUDSON 
ERYN ALLEN KANE 


J.J. ABRAMS 
ZOE SALDANA 


BILLY RAY 

CHIWETEL EJIOFOR w 
NICOLE KIDMAN^ 
JULIA ROBERTS 
DEAN NORRIS 
JOE COLE 


AMY WINEHOUSE A 
MARK RONSON 


JUSTIN WILKES 


JEFFREY WRIGHT 


GABRIELLE UNION 


LEE DANIELS 
DANNY STRONG 
BRIAN GRAZER 
FRANCE CALFO 
SANAA HAMRI 
RADHA BLANK 
MALCOLM SPELLMAN 
TERRENCE HOWARD 
JUSSIE SMOLLETT 


VIOLA DAVIS 


COURTNEY KEMP AGBOH 
GARY LENNON 
SASCHA PENN 
CALLAN MULVEY* 


CHRIS VAN DUSEN 
KERRY WASHINGTON 
TONY GOLDWYN 


JOHN RIDLEY 


LATOYA MORGAN 


LEE DANIELS 
DANNY STRONG 


JOHN RIDLEY 


LEE DANIELS 


TERRENCE HOWARD 


GABRIELLE UNION 


KERRY WASHINGTON 


VIOLA DAVIS 


JUSSIE SMOLLETT 


KENYA BARRIS 
COREY NICKERSON 
NJERI BROWN 


JESSIKA BORSICZKY 
TAN K. AUSTIN 
KRISTEN BELL 


JORDAN PEELE 


JENJI KOHAN 
SARA LEE HESS 
TARA HERRMANN 
LAUREN MORELLI 


MIKE O'MALLEY 
MIKE EPPS 



JORDAN PEELE 


MELISSA HARRIS-PERRr 


TYRESE 



JILL SCOTT 



KENYA BARRIS 

QUEEN LATIFAH 

TREVOR NOAH 
STEVE BODOW 
JENNIFER FLANZ 
ADAM LOWITT 
CHUCK O'NEIL 

JILL SCOTT 
TYRESE 

STAN LATHAN 

MIKE TOLLIN 
BILLY CRYSTAL 
EARVIN "MAGIC" JOHNSON 

WENDY WILLIAMS 

JILL SCOTT 




SEAL 

MIKE EPPS 


MELISSA HARRIS-PERRY*** 

CAST OF EMPIRE 


DREW BREES 
HARRY CONNICK, JR. 

TREVOR NOAH 

JILL SCOTT 

JOHN RIDLEY 
JULIE HEBERT 
KEITH HUFF 
FELICITY HUFFMAN 
TREVOR JACKSON 

QUEEN LATIFAH 
MIKE EPPS 

BBC WORLDWIDE 
PRODUCTIONS 
CARRIE ANN INABA 
JULIANNE HOUGH 
BRUNO TONIOLI 

ZENDAYA 

EGYPT SHERROD 

NEIL MERON 
CRAIG ZADAN 
HARVEY FIERSTEIN 
MARY J. BLIGE 
COMMON 
QUEEN LATIFAH 
NE-YO 

AMBER RILEY 

PHILGURIN 
MAX SWEDLOW 

CHRISTINA AGUILERA 

JUSSIE SMOLLETT 
JUSSIE SMOLLETT 

JUSSIE SMOLLETT 

JUSSIE SMOLLETT 

PHILGURIN 
REGINALD HUDLIN 

DAVID OYELOWO** 

TREVOR NOAH 
STEVE BODOW 
JENNIFER FLANZ 
ADAM LOWITT 
CHUCK O'NEIL 

ANDRA DAY 
JUSSIE SMOLLETT 
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Janice Min 

PRESIDENT/CHIEF CREATIVE OFFICER, ENTERTAINMENT GROUP 
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Sudie Redmond 
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PHOTO & VIDEO DIRECTOR DEPUTY EDITOR 

Peter Flax 

FEATURES EDITOR 

Joe Bel Bruno 

NEWS DIRECTOR 


managing editor Amelie Cherlin 
editor-at-large Kim Masters 


FILM 

film editor Gregg Kilday • senior film writers Borys Kit, Pamela McClintock, Tatiana Siegel • film reporter Rebecca Ford 
staff writer, film Mia Galuppo •chief film critic Todd McCarthy • film & theater critic David Rooney • international film editor Deborah Young 

TELEVISION 

television editor Lacey Rose • chieftelevision critic Tim Goodman • television critic Daniel J. Fienberg • television editor, east coast Marisa Guthrie 
television news editor Lesley Goldberg • senior writer, television Michael O’Connell • television writer Kate Stanhope 

senior editor Benjamin Svetkey • senior editor, awards Anna Lisa Raya • senior editor, copy Mike Barnes • music editor Shirley Halperin • reviews editor Jon Frosch • style editor Carol McColgin 
senior style writer Merle Ginsberg • senior writers Seth Abramovitch, Gary Baum, Scott Johnson • senior reporter Rebecca Sun • international business editor Georg Szalai 
west coast business editor Paul Bond • senior editor, new york Eriq Gardner • books editor Andy Lewis • staff writer Chris Gardner • staff writer, digital media Natalie Jarvey 
associate editor Lindsay Flans • assistant style editor Jane Carlson • editorial assistants Sharifa Godfrey, Brian Porreca, Bryn Elise Sandberg • assistantto the chief creative officer Beno Akram 

ART 

design director Peter B. Cury • art director Kelsey Stefanson • assistant art directors Nicholas Brawley, Christopher Hawkins 
art production manager Michelle Mondragon • art production associates Danielle Grimes, Amanda Tannen 

PHOTO & VIDEO 

deputy photo director Carrie Smith • photo editors Chelsea Archer, Michelle Stark • senior photo producer Kate Pappa • associate photo editors Tristan Cassel, Kimberly Diehl 
photo researcher Megan Downie • assistant photo editor Jared Rosenthal • photo & video assistant Dustin Hattier • photo editor-at-large Jenny Sargent 
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THR.COM 
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ACADEMY AWARD* NOMINATIONS 


STEVEN SPIELBERG | MARC PLATT [ KRISTIE MACPSKD KRIEGER 
BEST SUPPORTING ACTOR MARK RYLANCE • BEST ORIGINAL SCORE THOMAS NEWMAN 
ORIGINAL SCREENPLAY MATT CHARM AN AND ETHAN COEN & JOEL COEN 


BAFTA AWARDS NOMINATIONS 

■ ■ — 

BEST PICTURE 

BEST SUPPORTING ACTOR MARK RYLANCE 


T DUMOqtlHB AOTDR 
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y&kk Inn » erf i rw p 


AMERICAN FILM INSTITUTE 
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LOS ANGELES TIMES 
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NATIONAL BOARD OF REVIEW | 
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I THE NEW YORK TIMES 
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WRITERS GUILD OF AMERICA 


AMERICAN SOCIETY OF CINEMATOGRAPHERS 

BEST ORIGINAL SCREENPLAY 

MATT CHARMAM AMO F" T H A M era It JOEL CDEN 

BEST CINEMATOGRAPHY 
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PARTNERS 


We Proudly Congratulate Our Clients on Their Nominated Projects 

47TH NAACP IMAGE AWARDS 


Entertainer of the Year 

SHONDARHIMES 

Outstanding Motion Picture 
Straight Outta Compton 

COREY HAWKINS 
ALEXANDRA SHIPP 
MARCC ROSE 
MICHAEL TRONICK 

Dope 

SHAMEIK MOORE 

Concussion 

DAVID CROCKETT 
SALVATORE TOTI NO 
DAVID CRANK 
WILLIAM GOLDENBERG 

Beasts of No Nation 

PETE BEAUDREAU 

Outstanding Actress 
In a Motion Picture 

The Perfect Guy 

SANAA LATHAN 

Outstanding Documentary - Film 
Amy 

ANTONIO PINTO 

What Happened, Miss Simone? 

LIZ GARBUS 

Outstanding Directing 

In a Motion Picture (Television) 

The Start Up 

SALIM AKIL 


Outstanding Supporting Actor 
In a Motion Picture 

Straight Outta Compton 

COREY HAWKINS 

Outstanding Independent 
Motion Picture 

Chi-Raq 

SPIKE LEE 

SAMUEL L. JACKSON 
NICK CANNON 
JOHN CUSACK 
STEVE HARRIS 

Beasts of No Nation 

PETE BEAUDREAU 

Infinitely Polar Bear 

MAYA FORBES 
WALLY WOLODARSKY 

Outstanding Comedy Series 
black-ish 

MILLICENT SHELTON 
JOHN PUTCH 

House of Lies 

MATTHEW CARNAHAN 
THEO TRAVERS 
DAISY VON 
SCHERLER MAYER 

Orange is the New Black 

SIAN HEDER 
MICHAELTRIM 

Survivor's Remorse 

TRACY OLIVER 


Outstanding Drama Series 
How to Get Away With Murder 

SHONDARHIMES 
ALFRED ENOCH 
SCOTT PRINTZ 
WARREN HSU LEONARD 
MIKE LISTO 
MICHAEL OFFER 

Being Mary Jane 

MARA BROCK AKIL 
SALIM AKIL 
ADAM GIAUDRONE 
REGINA KING 
JAMEAL TURNER 

Scandal 

SHONDA RHIMES 
SCOTT FOLEY 
SEVE CANALES 
REGINA KING 

Empire 

AYANNA FLOYD 
ERIC HAYWOOD 
JANEIKA JAMES 
JASHEIKA JAMES 

Power 

MICHAEL RAINEY JR. 
DAVID KNOLLER 
BARTWENRICH 
HEATHER ZUHLKE 
JOE LAZAROV 
SAFIA DIRIE 


Outstanding Supporting Actress 
In a Drama Series 

American Crime 

REGINA KING 

Outstanding Actress 
In a Drama Series 

Sleepy Hollow 

NICOLE BEHARIE 

Outstanding Supporting Actor 
In a Drama Series 

How to Get Away With Murder 

ALFRED ENOCH 

Outstanding Directing 
In a Drama Series 

American Crime - Episode Ten 

MILLICENT SHELTON 

Being Mary Jane - Sparrow 

SALIM AKIL 

Outstanding Television Movie, 
Mini-Series or 
Dramatic Special 

American Crime 

REGINA KING 
MILLICENT SHELTON 

The Book of Negroes 

CUBA GOODING JR. 
AUNJANUE ELLIS 


Outstanding Actor 
In a Television Movie, 
Mini-Series or Dramatic Special 


The Book of Negroes 

CUBA GOODING JR. 


Outstanding Actress 
In a Television Movie, 
Mini-Series or Dramatic Special 

The Book of Negroes 

AUNJANUE ELLIS 


Outstanding Writing 
In a Drama Series 


Being Mary Jane - Sparrow 

MARA BROCK AKIL 
JAMEAL TURNER 


Outstanding Children's Program 


Dora and Friends 

FATIMA PTACEK 


K.C. Undercover 

ROB LOTTERSTEIN 
CORINNE MARSHALL 


Outstanding Literary Work - 
Biography/Auto-Biography 


Year of Yes 

SHONDARHIMES 


Outstanding Literary Work - 
Nonfiction 

SHOWDOWN: 

Thurgood Marshall and the 
Supreme Court Nomination 
That Changed America 

WIL HAYGOOD 


Outstanding Male Artist 

KENDRICK LAMAR 
CHARLIE WILSON 

Outstanding Female Artist 

LALAH HATHAWAY 

Outstanding Duo, 

Group or Collaboration 

No Sleeep 

FEATURING J. COLE 

One Man Can Change The World 

BIG SEAN 

Outstanding Jazz Album 
The Epic 

KAMASI WASHINGTON 

Outstanding Music Video 
No Sleeep 

FEATURING J. COLE 

Outstanding Song - Traditional 
Goodnight Kisses 

CHARLIE WILSON 

Outstanding Album 
Forever Charlie 

CHARLIE WILSON 

Outstanding Song - Contemporary 
No Sleeep 

FEATURING J. COLE 



CONGRATULATIONS 

TO OUR SCREEN ACTORS GUILD AWARD® WINNERS 


ORANGE IS THE NEW BLACK 

OUTSTANDING PERFORMANCE BY AN ENSEMBLE IN A COMEDY SERIES 


KEVIN SPACEY - HOUSE OF CARDS 

OUTSTANDING PERFORMANCE BY A MALE ACTOR IN A DRAMA SERIES 


UZO ADUBA - ORANGE IS THE NEW BLACK 

OUTSTANDING PERFORMANCE BY A FEMALE ACTOR IN A COMEDY SERIES 


IDRIS ELBA - BEASTS OF NO NATION 

OUTSTANDING PERFORMANCE BY A MALE ACTOR IN A SUPPORTING ROLE 
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the REPORT 

AN INSIDE LOOK BEHINDTHE HEADLINES 


What Trump Does With Fox 
Now That He’s Been 'Bloodied’ 

A second-place finish in Iowa adds a new twist in the feud between the GOP’s (ex?) 
frontrunner and Roger Ailes: ‘Voters just don’t like arrogance beyond a certain point’ By Marisa Guthrie 



E ven after a 

second-place finish 
in Iowa on Feb. 1, 

Donald Trump shows 
no signs of backing off 
of his public feud with Fox 
News. Hours after deliv- 
ering a concession speech 
that caught many pundits 
off guard for its somewhat 
gracious tone, Trump 
resumed his rant against 
the press, complaining 
to his nearly 6 million 
Twitter followers about the 
media’s “unfair treatment” 
of his “long shot great fin- 
ish in Iowa.” 

But he might not have 
been striking the same tone 
privately. Trump reached 
out to Fox News chairman 
and CEO Roger Ailes on 
Feb. 2, the morning after 
his Iowa loss, and the two 
men had a brief but cordial talk, a person familiar with the 
conversation tells THR. The discussion might in part have 
been trying to smooth a path for Trump in future debates. 

On Fox News’ caucus night coverage, several pun- 
dits asserted that Trump’s decision to ditch the network’s 
Jan. 28 Republican debate played a part in his showing 
in Iowa. (Days before voting, polls had Trump pulling 
away from eventual Iowa winner Ted Cruz, who barn- 
stormed the state.) 

“If Trump hurt himself by not debating, it’s not because 
he dissed Fox, it’s because he didn’t debate,” notes author 
and political correspondent Jeff Greenfield. “Voters just 
don’t like arrogance beyond a certain point. Although, so 
far, they haven’t seemed to mind Trump’s bluster.” 
Indeed, Trump’s hyperbolic campaign — one that he 
has waged on social media — has served him well. As he 
put it recently at a rally in Iowa: “I could stand in the mid- 
dle of Fifth Avenue and shoot somebody, and I wouldn’t 
lose voters.” 

Certainly, he has upended the rules of political cam- 
paigning, running on the force of his personality and 
eliminating traditional media gatekeepers who in the past 
have molded the narrative. 

“Without Twitter, I don’t think Trump would be a 
viable candidate,” says Nicco Mele, the former digital guru 


in Howard Dean’s presidential bid who now serves as the 
Wallis Annenberg chair at the USC Annenberg School of 
Journalism. “He essentially announced his candidacy on 
Twitter. He’s used Twitter to really intensely control and 
dominate the media cycle. It’s kind of a new world order 
for traditional media and the public with trying to under- 
stand what it means to be in a dialogue with the public.” 

But for all the ways social media has disrupted the politi- 
cal system, television remains a powerful force. And 
when the Republican race tightens, Trump might find that 
he increasingly needs the exposure that television affords. 
Sources at Fox News say that Trump, 69, and Ailes, 75 

— who have known each other for decades though do 
not socialize regularly — held a series of brief phone calls 
on the day of the network’s Republican debate to open 
up a dialogue. 

Of course, hyperbole is the Trump brand, and spinning 
victory out of defeat is his stock-in-trade. “I spent very 
little [in Iowa] — a fraction of Cruz & [Marco] Rubio. Came 
in a strong second. Great honor,” Trump told his Twitter 
followers Feb. 2. (A Des Moines Register /Bloomberg Politics 
poll on Jan. 30 found Trump leading Cruz by five points.) 

And if he remains a sought-after television news get 

— even while he is ubiquitous — Fox News also has consid- 
erable reach and influence. 



R 

GEORGE MILLER 

The Mad Max: Fury Road 
director is tapped as president 
of the Cannes Film Festival 
jury, a prestigious appointment 
amid his Oscar campaign. 



MARISSA MAYER 

The Yahoo CEO reveals 
additional layoffs of 15 percent 
of her workforce amid 
speculation of a possible sale 
of its Internet business. 


DICK WOLF 

Chu-ching! NBC re-ups the 
mega-showrunner’s megadeal 
through 2020 and renews 
Law& Order: SVU and Chicago 
Med for the 2016-17 season. 



MICHAEL ELLENBERG 

The HBO drama series 
head is out in a shake-up that 
promotes Casey Bloys to 
oversee both comedy and drama 
at the pay cable network. 


SHOWBIZ STOCKS 


$ 115.09 (+18.6%) 
FACEBOOK (FB) 

Mobile ad revenue surges, and 
the social network reports 
quarterly earnings of 79 cents 
a share, blowing past the 
68 cents analysts predicted. 


© $ 23.90 (-8.3%) 
DREAMWORKS ANI (dwa) 

Investors focus on a 
softish $41.3 million domestic 
opening for the studio’s 
Kung Fu Panda 3 rather than 
the stellar $58.3 million 
earned in China. 


Jan.25-Feb.l 


ILLUSTRATION BY Matt CollillS 
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The network’s coverage of the Republican and 
Democratic caucuses in Iowa — anchored by Megyn Kelly 
and Bret Baier — peaked at more than 5 million viewers 
and averaged 3.4 million viewers for the night (from 
8 p.m.-2 a.m. EST). (CNN bested Fox News in the 25-to-54 
demo, 1.2 million viewers compared with 928,000.) 

In January, Fox News marked 14 consecutive years as 
the most watched cable news channel and finished the 
month as the No. 2 ad- supported cable network in prime- 
time behind only ESPN. 

Trump has assiduously courted the Fox News audience, 
appearing on the network more than 134 times since 
he kicked off his campaign in June. And there appears to 
be no hard feelings between Trump and Fox — at least 
for now. The candidate was scheduled to appear on Sean 
Hannity’s program on Feb. 2 to discuss his showing in Iowa. 

His Hannity appearance comes days after he went on 
Bill O’Reilly’s 8 p.m. program (the two are old friends), the 
night before the networks controversial debate that was 
watched by 12.5 million viewers. Yes, it was the second low- 
est in a blockbuster cycle of GOP debates. (Fox News 
still holds the record for a debate with 24 million viewers 


Hillary Clinton (left, with husband 
Bill Clinton and daughter Chelsea) 
declared victory in Iowa. 
Inset: Cruz took the pole position 
for the Republican Party. 


Cable’s Caucus 
Ratings Royale 


PRIMETIME ADULTS 25-54 
(% change from 2008) 


1.5M 

1.2M 

900K 

600K 

300K 




CNN Fox MSNBC 
News 


PRIMETIME TOTAL VIEWERS 
(% change from 2008) 

5M 


4M 

3M 

2M 

1M 



CNN Fox MSNBC 
News 


Source: Nielsen Media Research, Feb. 1, 8-11 p.m. ET 



for August’s face-off that is 
notable for spurring Trump’s 
ongoing attacks on anchor 
Kelly after she buttonholed 
him on his past misogynist 
statements.) 

And yes, Trump certainly has been a factor in those 
ratings. But after Iowa, Trump might have entered a new 
phase of his campaign. 

“What does he do with Fox now that he’s been blood- 
ied?” asks Greenfield. “Does Trump go on Megyn Kelly’s 
show, and is that seen as a sign of weakness? You have 
to wonder if his ardent supporters don’t want to see him 
make up with Megyn Kelly.” 

Either way, Fox News appears to be looking ahead. A 
spokesperson said that Ailes “never wavered in his staunch 
support” of Kelly and the network. “We’re happy to let oth- 
ers make the decision about who won.” EZZ3 


Those Responsible for Viacom CEO’s Payday 


V IACOM RAISED EYEBROWS IN JANUARY 

when it revealed a raise for the entertainment 
industry’s second-highest-paid CEO Philippe 
Dauman for 2015 ($54.2 million, up 22 percent from 
$44.3 million in 2014) even as the company’s stock 
plunged more than 40 percent. 

The news came as the company faces several chal- 
lenges: an ongoing court fight over the mental 
capacity of 92-year-old executive chairman Sumner 
Redstone, a shareholder lawsuit accusing Dauman 
of failing in his duties and a lacerating report from 
activist shareholder SpringOwl Asset Management 
slamming Viacom — home of MTV, Comedy Central 
and Paramount — for underperformance. 

Viacom says its board and management are “com- 
pletely focused on delivering long-term value.” At 
public companies, executive pay is recommended 


by the board’s compensation committee, made up of 
independent directors. In 2015, proxy advisory firm 
Institutional Shareholder Services issued a rare recom- 
mendation against re-election of all five committee 
members because of the disconnect between pay and 
performance. Such a provision had little chance of 
passing because Redstone controls the company, but 
ISS head of policy development Marc Goldstein 
says, “The hope is the independent directors [would 
be] embarrassed into taking action.” 

ISS’ major competitor, Glass Lewis, supported re- 
election for Viacom board members except Inside 
Edition host Deborah Norville because of questions 
about her independence as an employee of Redstone- 
controlled CBS. 

ISS and Glass Lewis have been tightening guidelines 
on the number of board seats directors should hold, 


now recommending a maximum of five. The concern 
is that overbooked directors lack time to do their 
jobs. Viacom compensation committee chairman 
Frederic Salerno currently serves on five public 
boards and an undisclosed number of private ones. 
Glass Lewis chief policy officer Robert McCormick 
says it’s hard to assess whether Salerno is over- 
boarded: "Sometimes companies don’t provide as 
much information about their board members’ 
other time commitments as shareholders would want.” 
Viacom declined to provide THR information on 
Salerno’s board obligations, and no members of the 
company’s compensation committee responded 
to a request for comment. Viacom’s proxy notes that 
the committee works with expert consultants and 
considers information on the practices of peer com- 
panies. — KIM MASTERS 


BREAKING DOWN HOW MUCH THE COMPENSATION COMMITTEE MAKES 



FREDERIC SALERNO, 72 

Day job Retired vice chair 
and CFO, Verizon 

2015 Viacom pay 

$338,626 

Other boards Five 



DEBORAH NORVILLE, 57 


Day job Anchor, 
Inside Edition 

2015 Viacom pay $293,100 
Other boards 

None listed 



BLYTHE MCGARVIE, 59 

Day job Former 
CEO, Leadership for 
International Finance 

2015 Viacom pay $342,178 
Other boards Three 



WILLIAM SCHWARTZ, 82 

Day job Of counsel, 
Cadwalader, 
Wickersham &Taft 

2015 Viacom pay $316,071 
Other boards None listed 



CHARLES PHILLIPS, 56 

Day job CEO, Infor 

2015 Viacom pay 

$312,259 

Other boards 

None listed 
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TV Hospice: Can 11 Shows Cheat Death? 

Broadcast nets have aging series facing potential cancellation, each with a case for sticking it out another season 
(or pulling the plug). With ratings down for everyone, television’s Grim Reaper may be a bit confused By Michael O’Connell 


THE CW 



< 

Z 

< 

DC 

O 
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Castle 

PRO Its last renewal 
proved ABC doesn’t know 
howto quit this moder- 
ately rated eighth-season 
procedural. 

CON Leads Nathan Fillion 
and Stana Katie are poised 
for tough renegotiations to 
board a new season. 


The Good Wife 

PRO CBS’ prestige show 
remains broadcast’s 
lone drama with consistent 
awards love. 

CON Creators Michelle and 
Robert King are leaving, 
star Julianna Margulies says 
she is, too, and season seven 
ratings are threadbare. 


Vampire Diaries 

PRO The origin of producer 
Julie Plec’s relationship 
with the network still com- 
mands a cult following 
in season seven. 

CON Nina Dobrev is long 
gone, star Paul Wesley is said 
to be keen to follow, and 
it was shipped to Friday. 



Extreme Weight 
Loss 

PRO Though ABC has kept 
mum on the inspirational 
six-season exercise show’s 
fate, there have been longer 
breaks between cycles. 
CON Ratings have shrunk 
more than any contestants’ 
waistline. 


2 Broke Giris 

PRO The fifth-year Warner 
Bros, sitcom’s ratings are 
status quo in its Wednesday 
move, and there’s another 
year on the stars’ contracts. 
CON Those ratings are 
the same as the recently 
canceled Mike & Molly. 

It’s only a matter of time. 


The Amazing Race 

PRO An all-YouTube stars 
cast could bring younger eyes 
to the Feb. 12 premiere, and 
the TV Academy apparently 
still is watching the 10-time 
Emmy winner. 

CON After 28 cycles, the 
pricey production is now a 
Friday afterthought. 



Bones 

PRO Fox’s longest-running 
drama still outper- 
forms plenty of would-be 
successors. 

CON Stars David Boreanaz 
and Emily Deschanel 
are suing the network and 
studio for profits, and 12 
seasons seems excessive. 


New Girl 

PRO It’s still the highest- 
rated show on Fox’s 
Tuesday comedy block, and 
it hails from sister studio 
20th Century Fox TV. 

CON “Fox’s No. 1 comedy” 
doesn’t say much and even 
producers seem indifferent 
about a renewal. 


So You Think You 
Can Dance 

PRO A kids version (think 
Dancing MasterChef Junior) 
is being pursued as one 
way to keep the flagging 
franchise alive. 

CON Thirteen seasons in, 
a format tweak still is just 
staving off the inevitable. 


The Mysteries 
of Laura 

PRO Ch ief Bob Green blatt 
seems keen to keep Debra 
Messing on NBC (see last 
year’s odd renewal). 

CON It averages a weak 1.6 
demo rating, hails from an 
outside studio (WBTV) and 
isn’t set in Chicago. 



The Biggest Loser 

PRO Fitness and food brand 
partnerships help subsi- 
dize the cost of the 17-season 
competition. 

CON As NBC’s unscripted 
efforts thrive ( The Voice, 
America’s Got Talent), Loser’s 
anemic numbers are looking 
more conspicuous. 


‘I PERSONALLY CAN 
DO BETTER’: 

RYAN MURPHY’S PLAN TO 
BOOST TV DIVERSITY 

Showrunner launches Half, 
a program to encourage minorities 

YAN MURPHY HAS BEEN RESPONSIBLE FOR 

more than two dozen people getting their 
Directors Guild of America cards on his watch. 
But only four or five of them have been women. 

“I personally can do better,” he says in an interview 
in which he reveals plans to help make Hollywood 
more inclusive. Inspired by a series of recent events 
— including former publicist Nanci Ryder’s emo- 
tional speech at The Hollywood Reporter’s Women in 
Entertainment breakfast, where she called upon the 


industry to take action on its "gender problem” — 
Murphy, 51, is launching a foundation within his 20th 
Century Fox Television-based production company 
called Half. “Nanci said, ‘People in power, you have a 
position and responsibility to change the industry,’ 
and I thought, ‘She’s right,’ ” says Murphy, who has 
worked closely with bosses Dana Walden and Gary 
Newman to create the infrastructure for Half. 

Murphy’s focus initially was on providing more 
opportunities to female directors, comprising 
only 16 percent of TV’s directorial roles during the 
2014-15 season. He has since broadened his ambi- 
tions to include all minority candidates, which make 
up only 18 percent, according to the DGA. Among 
Murphy’s goals: By the end of 2016, he is committed to 
having 50 percent of all director slots on his shows — 
Scream Queens, American Crime Story and American 
Horror Story — filled by either women or minorities. 


Additionally, Half will begin extensive outreach efforts at 
colleges and universities to align candidates with men- 
tors. Murphy says the goal is to let young people know 
there is a place for them in Hollywood. “The indus- 
try has always been about, ‘You come to us,’ ” he says. 
“There’s not a lot of effort and inclusion, and I’m say- 
ing, ‘No, we’re going to go to you.’” He already has 
enlisted a cadre of top names, including Dede 
Gardner, Nina Jacobson, SupergirTs Ali Adler 
and American Crime Story director Anthony 
Hemingway to assist in Half’s outreach. 
Walden calls the foundation "classic Ryan,” not- 
ing: “Rather than pay lip service to what we all agree 
is an important goal for this industry — creating equal 
opportunity for women and minorities behind the 
camera — he’s actually committing the resources of his 
company and setting clear targets to help make a real 
difference.” — lacey rose 




20 | THE HOLLYWOOD REPORTER | 02.12.16 


illustrations by Wren McDonald 












NU URGE 


BERLIN 2016 - MARITIM HOTEL 

Presidential Suite 10001 
Tel: +49 30 2065 2 9004 


0 

MILLENNIUM 



/^REPORT 


Weekend Numbers 


DOMESTIC 



1. Kung Fu Panda 3 fox 
41.3 41.3 (1) 75.7 6 75.7 117 


In the U.S., the threequel 
trailed Kung Fu Panda 2 
($47.7 million) and the 
first film ($60.2 million). 

China was a different 
story as it scored the top 
opening for an animated 
film with $58.3 million. 


2. The Revenant fox 

12.8 138.6 (6) 24.3 61 136.6 275.2 

3. Star Wars: Force Awakens disney 

11.1 895.8 (7) 12.6' 1,087.£ 1,983.6 

4. The Finest Hours disney 

10.3 10.3 (1) 1.6 9 1.6 11.9 


The $70 million 
disaster epic is sure to 
lose money for Disney 
unless it scores overseas. 

It also marks Chris 
Pine’s lowest opening since 
201 2’s People 
Like Us ($4.3 million). 



5. Ride Along 2 universal 
8.4 70.9 (3) 5.2 27 18 


88.9 


6. Dirty Grandpa lionsgate 

7.59 22.8 (2) 5.5 18 I 10 32.8 


7. The Boy stx 
7.55 21.2 (2) 3.5 1 


4.7 25.9 


8. The 5th Wave SONY 
7.1 20.3 (2) 13 66 45.1 65.4 

9. 13 Hours PARAMOUNT 
6.3 42.8 (3) | 1.5 8 1.5 44.3 

10. Fifty Shades of Black open road 
5.9 5.9 (1) 200 K* 3 200K 6.1 


Fifty Shades of Grey will 
get the last laugh 
on the parody, which had 
been expected to 
clear $10 million in its U.S. 

debut. Marlon Wayans 
stars in and co-wrote the 
$5 million spoof. 


11. The Big Short PARAMOUNT 

3.063 61 (8) | 6.6 5 41.7 102.7 



12. Daddy’s Home paramount 
3.056 143 (6) 6.7 46 68 


211 


13. Met Opera: Turandot fathom events 

2.5 2.5 (1) | N/A N/A 2.5 

14. Brooklyn fox searchlight 

1.8 30.4 (13) | N/A N/A 30.4 

15. Room A24 

1.2 9.9 (16) | N/A 170K 10.1 


Source: comScore; box-office estimates in $ millions 
() Weekends in release; "Territories 



Singh stars in the 
YouTube original 
documentary A Trip 
to Unicom Island. 


Pay for YotfTlibe? ‘Junior Has 
to Convince Mom and Dad* 

The video giant rolls out a slate of original web series it hopes will draw millennials 
to the new $10-a-month Red subscription service By Natalie Jarvey 


Y outube original content chief 

Susanne Daniels is facing her first big test 
since joining the company from MTV 
in the fall: persuading cash-strapped millen- 
nials who happily watch videos for free to pay for the 
streamer’s first slate of originals. 

YouTube is prepping the Feb. 10 release of four 
projects it has funded in the past year, including 
a reality series starring YouTube sensation Felix 
Kjellberg, better known by his alias PewDiePie, 
and the docu A Trip to Unicorn Island , featuring 
Canadian vlogger Lilly Singh. Other programs 
are set to roll out later this year. 

Originals are the missing piece for Red, the 
$10-a-month subscription service YouTube 
launched in October with the promise of zero 
advertising, streaming music and exclusive shows. 
“One of the most important things will be original 
programming,” says Mike Goodman, digital media ana- 
lyst at research firm Strategy Analytics. “Getting 
House of Cards really put Netflix on the map.” 

This isn’t YouTube’s first crack at investing in pro- 
gramming: The company, which operates production 
facilities in Playa Vista, spent more than $100 million 
in 2012 to lure the likes of Madonna to create enter- 
tainment channels. Most of them are now defunct. 
But this time, YouTube has tapped former WB 



Network president Daniels to helm originals after 
the executive spent three years overseeing such series 
as Scream and Faking It as MTV’s programming 
head. YouTube’s strategy is to fund bigger-budget 
passion projects from some of its homegrown stars 
who boast millions of fans. 

“I’m looking to generate hit shows,” says 
Daniels. “I think ‘hit’ is defined by what is 
culturally resonating with our target audience, 
and that’s what we’re going to look for.” 
YouTube execs hesitate to compare their efforts 
to Netflix, Hulu or Amazon, but Red gives 
the streamer, which boasts more than 1 billion 
viewers, a foothold in the lucrative paid video 
business. It also diversifies YouTube’s business 
beyond its estimated $8 billion-plus in annual 
ad revenue. (Google, which owns YouTube, does not 
break out financial results for the business.) 

But will people pay? Netflix dominates the sub- 
scription space with a 77 percent market share, 
according to Strategy Analytics, and a majority of 
customers pay for only one streaming account. 
“YouTube might have a youth- oriented product, but 
Junior has to convince Mom and Dad to put it on 
their credit card,” says Goodman. “The number of 
subscription-based products that have succeeded 
by appealing to a youth-oriented market is small.” EZE3 


MARTIN SHEEN’S FRIEND: I CAN PROVE O.J. IS INNOCENT 


I F YOU THOUGHT THE O.J. SIMPSON 

saga would be put to bed after 
new projects on FX and ESPN, think 
again. An undertaking backed by 
Martin Sheen is making the rounds, 
with TV execs eager to find the 
nexttrue-crime hit. William Dear, a 
Dallas- based private investigator, 
says he has spent 21 years gathering 
“hard evidence” he believes exoner- 
ates the football Hall of Famer, who 
was acquitted of killing ex-wife 
Nicole Simpson and her friend Ron 
Goldman in 1995 but found liable 
by a civil jury two years later. "I have 
evidence nobody has seen or looked 
at,” says Dear, who laid out alterna- 
tive theories in his 2012 book O.J. Is 
Innocent and I Can Prove It. Dear 


hopes FX’s American Crime Story: 
The People v. O.J. Simpson and ESPN’s 
five-part docuseries O.J.: Made in 
America will stoke interest in his pitch 
rather than quell it. Dear, who claims 
he is in possession of the murder 
weapon along with a slew of other evi- 
dence he says the LAPD ignored, 
believes his project goes deeper than 
what’s out there. He sees it as a way 
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to “reinvestigate the entire O.J. case 
from beginning to end.” He is aiming 
for a grand jury indictment of the 
real culprit. “I’ve worked hard to 
be able to put forth what I think 
would be sufficient evidence before 
a grand jury to seek an indictment 
of the person who should have been 
considered a major suspect at 
the time,” says Dear, declining to 
reveal whom. Sheen, who met 
Dear through son Charlie Sheen, 
accompanied Dear to four of nine 
meetings at TV studios in January to 
pitch the idea of an eight- to 10- part 
miniseries. As for the competition? 
“Ours is entirely different,” says 
Dear. “We hope to blow the lid off 
everything.” — scott Johnson 













THIS IS THE YEAR TO GO BIG 


WINNER 


BEST 

PICTURE 


PRODUCERS GUILD OF AMERICA AWARDS 


WINNER WINNER 


BEST FILM BEST ADAPTED 

EDITING SCREENPLAY 


AMERICAN CINEMA EDITORS AWARDS CRITICS’ CHOICE AWARDS 


WINNER 


BEST 

CASTING 


CASTING SOCIETY OF AMERICA 
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BEST PICTURE A 
OF THE YEAR \ 

r BEST DIRECTOR adam mckay 
W BEST ADAPTED SCREENPLAY 

^ CHARLES RANDOLPH AND ADAM McKAY 

BEST SUPPORTING ACTOR CHRISTIA> 
BEST EDITING 


HANK CORWIN, ace 


STORY 


AMBITION 


PERFORMANCES 


RISK 


EDUCATION 


FILMMAKING 


OUTRAGE 


HEART 


ENTERTAINMENT 




UNITED TALENT AGENCY 

PROUDLY CONGRATULATES 

OUR CLIENTS ON THEIR 

NAACP IMAGE AWARDS NOMINATIONS 

AND NOMINATED PROJECTS 


OUTSTANDING ACTOR 
IN A MOTION PICTURE 

THE PERFECT GUY 

MICHAEL EALY 

OUTSTANDING 
MOTION PICTURE 

BEASTS OF NO NATION 

JON MALLARD 
PETER PASTORELLI 

CONCUSSION 

EDDIE MARSAN 
DAVID MORSE 

CREED 

FRANCINE MAISLER 
LIEV SCHREIBER 

DOPE 

KIERSEY CLEMONS 
SCOTT FALCONER 
TONY REVOLORI 
SANTIGOLD 

STRAIGHT OUTTA COMPTON 

MATT ALVAREZ 
PAUL GIAMATTI 
F. GARY GRAY 
JONATHAN HERMAN 
ICE CUBE 

MATTHEW LIBATIQUE 
JASON MITCHELL 
LISA C. SATRIANO 
JONAS 

SPACCAROTELLI 

OUTSTANDING 
DOCUMENTARY - FILM 

DREAMCATCHER 

TEDDY LEIFER 


OUTSTANDING INDEPENDENT 
MOTION PICTURE 

BEASTS OF NO NATION 

JON MALLARD 
PETER PASTORELLI 

CHI-RAQ 

LA LA ANTHONY 
RYAN DENMARK 
ALEX DIGERLANDO 
MATTHEW LIBATIQUE 

INFINITELY POLAR BEAR 

MARK RUFFALO 

SECRET IN THEIR EYES 

TOM DAVIES 
DANIEL MODER 
JEREMIAH SAMUELS 

OUTSTANDING DIRECTING 
IN A MOTION PICTURE - FILM 

STRAIGHT OUTTA COMPTON 

F. GARY GRAY 


OUTSTANDING WRITING 
IN A MOTION PICTURE - FILM 

STRAIGHT OUTTA COMPTON 

JONATHAN HERMAN 


OUTSTANDING ACTOR 
IN A COMEDY SERIES 

BLACK-ISH 

ANTHONY 

ANDERSON 

HOUSE OF LIES 

DON CHEADLE 


OUTSTANDING ACTRESS 
IN A COMEDY SERIES 

ORANGE IS THE NEW BLACK 

UZO ADUBA 


OUTSTANDING ACTRESS 
IN A DRAMA SERIES 

EMPIRE 

TARAJI P. HENSON 

OUTSTANDING 
SUPPORTING ACTRESS 
IN A DRAMA SERIES 

THE WALKING DEAD 

DANAI GURIRA 

OUTSTANDING TELEVISION 
MOVIE, MINI-SERIES 
OR DRAMATIC SPECIAL 

AMERICAN CRIME 

JOEY POLLARI 

BESSIE 

JEREMIE HARRIS 
BRIAN A. KATES 
MICHAEL J. MOORE 

LUTHER 

NEIL CROSS 
ROSE LESLIE 

THE BOOK OF NEGROES 

CLEMENT VIRGO 

THE WIZ LIVE! 

UZO ADUBA 

OUTSTANDING 

DOCUMENTARY - TELEVISION 
KAREEM: MINORITY OF ONE 

MICHAEL SCHULTZ 

OUTSTANDING 
CHILDREN’S PROGRAM 

PROJECT MC2 

BRIAN ROBBINS 


OUTSTANDING 
COMEDY SERIES 

BLACK-ISH 

ANTHONY 

ANDERSON 

JONATHAN GROFF 
COURTNEY LILLY 
LISA MCQUILLAN 
PETER SAJI 
LARRY WILMORE 

HOUSE OF LIES 

GENEVIEVE 

ANGELSON 

JOHN DAHL 
DON CHEADLE 
GRIFFIN DUNNE 

MEGALYN 

ECHIKUNWOKE 

TIP TJ.’ HARRIS 
JOSH LAWSON 
DEMETRI MARTIN 
WES NICKERSON 
DAVID WALPERT 

KEY & PEELE 

PETER ATENCIO 

PHIL AUGUSTA 
JACKSON 

KEEGAN-MICHAEL 

KEY 

ORANGE IS THE NEW BLACK 

UZO ADUBA 
MIKE BIRBIGLIA 
JORDAN HARRISON 
NICK JONES 
PIPER KERMAN 
MARY 

STEENBURGEN 



OUTSTANDING 

COMEDY SERIES (CONTINUED) 

SURVIVOR’S REMORSE 

PHIL AUGUSTA 
JACKSON 

BLAKE MASTERS 
TOM WERNER 

OUTSTANDING DRAMA SERIES 

EMPIRE 

ZACK ARNOLD 
WENDY CALHOUN 
INGRID ESCAJEDA 
WILLIAM FICHTNER 
TARAJI P. HENSON 
ADAM RODRIGUEZ 
CARLITO RODRIGUEZ 
STEVE SAKLAD 
GABOUREY SIDIBE 

HOW TO GET AWAY 
WITH MURDER 

BETSY BEERS 
SARAH BURNS 
JACK FALAHEE 
JOE FAZZIO 
MICHAEL FOLEY 
ROB FRESCO 
ERIKA HARRISON 
PETER NOWALK 
TANYA SARACHO 
CHARLIE WEBER 

POWER 

LA LA ANTHONY 
VLAD CVETKO 
VICTOR GARBER 
RANDY HUGGINS 
ROTIMI 

LAUREN SCHMIDT 
JOSEPH SIKORA 
SALVATORE STABILE 

SCANDAL 

BETSY BEERS 
MARK FISH 
ZAHIR MCGEE 
HEATHER MITCHELL 
RAAMLA MOHAMED 
JON TENNEY 


OUTSTANDING CHARACTER 
VOICE-OVER PERFORMANCE 
- TELEVISION OR FILM 

ARCHER 

AISHA TYLER 

PENN ZERO 

WANDA SYKES 


OUTSTANDING 
NEWS/INFORMATION 
- (SERIES OR SPECIAL) 

KATRINA: 10 YEARS 
AFTER THE STORM 

ROBIN ROBERTS 

NEWS ONE NOW 

ROLAND MARTIN 


OUTSTANDING HOST 
IN A NEWS, TALK, 

REALITY, OR VARIETY 
(SERIES OR SPECIAL) - 
INDIVIDUAL OR ENSEMBLE 

THE NIGHTLY SHOW 
WITH LARRY WILMORE 

LARRY WILMORE 

OUTSTANDING TALK SERIES 

THE DAILY SHOW 
WITH TREVOR NOAH 

JOHN HODGMAN 
JORDAN KLEPPER 
DESI LYDIC 
JESSICA WILLIAMS 
ROY WOOD JR 

THE TALK 

MOLLY SHANNON 
AISHA TYLER 

OUTSTANDING REALITY 
PROGRAM/REALITY 
COMPETITION SERIES 

DANCING WITH THE STARS 

DEREK HOUGH 
ROB WADE 

SHARK TANK 

KEVIN O’LEARY 


OUTSTANDING VARIETY 
(SERIES OR SPECIAL) 

THE DAILY SHOW 
WITH TREVOR NOAH 

JOHN HODGMAN 
JORDAN KLEPPER 
DESI LYDIC 
JESSICA WILLIAMS 
ROY WOOD JR 

THE NIGHTLY SHOW 
WITH LARRY WILMORE 

GRACE PARRA 
RICKY VELEZ 
LARRY WILMORE 

OUTSTANDING DIRECTING 
IN A COMEDY SERIES 

JANE THE VIRGIN: 
“CHAPTER TWENTY-THREE” 

BRAD SILBERLING 

HOUSE OF LIES: 

“THE URGE TO SAVE 
HUMANITY IS ALMOST 
ALWAYS A FALSE FRONT 
FOR THE URGE TO RULE” 

DON CHEADLE 

KEY & PEELE: “THE END” 

PETER ATENCIO 


OUTSTANDING WRITING 
IN A COMEDY SERIES 

JANE THE VIRGIN: 
“CHAPTER TWENTY-THREE” 

JENNIE SNYDER 
URMAN 

TRANSPARENT: 

“KINA HORA” 

JILL SOLOWAY 

KEY & PEELE: 

“Y’ALL READY FOR THIS?” 

PHIL AUGUSTA 
JACKSON 

KEEGAN-MICHAEL 

KEY 

ALEX RUBENS 


THE VOICE 

CHAD HINES 






OUTSTANDING WRITING 
IN A MOTION PICTURE 
- TELEVISION 

THE BOOK OF NEGROES 

CLEMENT VIRGO 


OUTSTANDING NEW ARTIST 

JUSSIE SMOLLETT 


OUTSTANDING 
FEMALE ARTIST 

LAURYN HILL 


OUTSTANDING DUO, 

GROUP OR COLLABORATION 

CONQUEROR 

ESTELLE 

JUSSIE SMOLLETT 

ONE MAN CAN 
CHANGE THE WORLD 

KANYE WEST 


OUTSTANDING SONG 
- TRADITIONAL 

FEELING GOOD 

LAURYN HILL 


OUTSTANDING SONG 
- CONTEMPORARY 

YOU’RE SO BEAUTIFUL 

JUSSIE SMOLLETT 

OUTSTANDING LITERARY 
WORK - DEBUT AUTHOR 

THE STAR SIDE OF BIRD HILL 

NAOMI JACKSON 

SPECIAL CONGRATULATIONS 

ANTHONY 

ANDERSON 

HOST, 47TH NAACP 
IMAGE AWARDS 


UNITED TALENT AGENCY 



^REPORT 


J FEINBERG W 



[FORECAST I 


Doesn’t anyone agree on anything? 
SAG-AFTRA’s voters threw support to 
Spotlight, and now the best pic race 
has everyone off-balance By scott Feinberg 


BEST PICTURE 



Having lost the Golden Globe to The 
Revenant and the PGA award to The Big 
Short, it rebounded by winning SAG’s 


ensemble honor, which has predicted the 
best picture Oscar 10 of 20 times. 



While it won the American Cinema Editors’ 
comedy award Jan. 29, the momentum 
it was building from its Jan. 23 PGA win hit a 
roadblock at the SAG Awards, where 
it lost the ensemble prize to Spotlight. 


BEST ACTRESS 



Following her Globe and Critics’ Choice 


victories, she got further confirmation at 
the SAG Awards that she’s on track 
to become the best actress Oscar winner 
— and nothing’s likely to derail her. 


BEST FILM EBITING 


BEST SUPPBRTING ACTBR 



He wasn’t nominated for a SAG award, but 
the fact that SAG’s prize went to Idris Elba 
— who’s not Oscar-nominated — rather 
than his category rivals Christian Bale and 
Mark Rylance keeps Sly in the game. 


BESTPRBBUCTIBN BESIGN 



Mad Max: Fury Road 


Nine of the past 12 ACE Eddie winners for 
dramatic feature won the editing Oscar, 
which makes Sixel, who claimed that ACE 
honor, the Academy Award frontrunner. 



The Art Directors Guild honored the 
veteran’s work as the year’s best 
period film, and three of the past four 
winners of this prize went on to 
receive the corresponding Oscar statuette. 
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ACADEMY AWARD' NOMINATIONS 

— INCLUDING — 

BEST ACTOR EDDIE REDMAYNE BEST SUPPORTING ACTRESS ALICIA VIKANDER 



★ ★ ★ ★. 

GORGEOUS, HEARTBREAKING 
AND UNFORGETTABLE. 
EDDIE REDMAYNE GIVES 
THE PERFORMANCE OF THE 
YEAR IN ‘THE DANISH GIRL’.” 

REX REED, NEW YORK OBSERVER 


“VIKANDER ADDS 
SMOKE AND SHADING.” 

ALONSO DURALDE, THE WRAP 


“ONE OF THE YEAR’S 
FINEST FILMS.” 

SARA STEWART, NEW YORK POST 


“YOU CAN’T TAKE YOUR EYES 
OFF EDDIE REDMAYNE WHO IS 
FLAT-OUT FABULOUS.” 

PETER TRAVERS, ROLLING STONE 


“ALICIA VIKANDER IS THE 
YEAR’S BREAKOUT STAR.” 

ERIN WHITNEY, THE HUFFINGTON POST 


“EDDIE REDMAYNE GIVES 
THE GREATEST PERFORMANCE 
OF HIS CAREER. 

A CINEMATIC LANDMARK.” 

PETER DEBRUGE, VARIETY 


“ALICIA VIKANDER 
■CONJURES SOMETHING 
DAZZLING AND UNEXPECTED. 
■ SHE IS STUNNING AND 
EXTRAORDINARY.” 

CHRIS NASHAWATY, 
ENTERTAINMENT WEEKLY 


WINNER 

SCREEN ACTORS GUILD AWARD* I 1 )! 

BEST SUPPORTING ACTRESS • ALICIA VIKANDER Jlj 


5 BAFTA AWARD© 
NOMINATIONS 

■■ INCLUDING— — ' 

OUTSTANDING BRITISH FILM 

BEST ACTOR EDDIE REDMAYNE • BEST ACTRESS ALICIA VIKANDER 


WINNER— 

CRITICS’ CHOICE MOVIE AWARD 

BEST SUPPORTING ACTRESS • ALICIA VIKANDER 


■ 

551 


v 


THE DANISH GIRL 

I 

WITH LOVE COMES THE COURAGE TO BE YOURSELF 


7rc on tills film, go to \v ww.Focus 


;Guilds2tt I5.com 




^REPORT 


7 DAYS OF DEALS 


KA-CHING! 



IMAGINE INDEPENDENT: 
WHY A 30-YEAR 
DEAL IS ENDING 



A NEW CHAPTER AT 
Imagine Entertainment 
is about to begin as its 
long-standing relation- 
ship with Universal 
Pictures comes to a close. 
The production company — which 
dates back to 1986, a few years 
after founders Brian Grazer, 64, and 
Ron Howard, 61, first teamed up 
on 1982’s Night Shift — is close to 
finalizing a deal for an investment 
of more than $100 million from 
The Raine Group that will allow 
Imagine to set up new film and 
TV projects. 

Raine, a New York-based mer- 
chant bank focusing on technology, 
media and telecommunications, 
was founded in 2009 by Joe Ravitch 
and Jeff Sine in partnership with 
WME. It has previously invested in 
South Park creators Trey Parker and 
Matt Stone’s Important Studios, Vice 
Media and action sports company 


Nitro Circus, and it recently closed 
an $850 million fund for growth 
investments. Although the parties 
involved declined comment on 
the pending deal, it is expected that 
Grazer and Howard will head the 
new partnership, which also hopes 
to attract other investors. They 
also will sit on a board that includes 
Ravitch. 

Imagines production and distri- 
bution deal with Universal runs out 
at the end of 2016, and the studio 
doesn’t plan to renew it, sources tell 
THR. The Imagine/Universal 
pact — which has turned out such 



movies as best picture Oscar winner 
A Beautiful Mind as well as 8 Mile, 
Friday Night Lights and American 
Gangster — was last renewed in 
2010, when it was downgraded to a 
first-look deal. 

In recent years, the relationship 
appeared to have run its course. 
Imagine had to turn to other sources 
of financing for its 2013 racing 
drama Rush, the last film it released 
through Universal. And Imagines 
most recent release, the sea-faring 
adventure In the Heart of the Sea, 
was produced with Warner Bros, and 
Village Roadshow. The expensive 
period piece cost $100 million and 
ran aground at the box office, 
grossing just $90.5 million world- 
wide to date. 

Howard is now in postproduc- 
tion on the Tom Hanks-starring 
Inferno, his third adaptation of one 
of Dan Brown’s mystery thrillers, 
which Sony will launch on Oct. 14. 
Imagine, according to the most 
frequently heard scenario, could 
move its film business to 20th 
Century Fox, where it also has a 
separate TV deal (which it is in 
the process of renewing) and the hit 
Fox series Empire. — gregg kilday 



Rights Available! 

Hot new books with Hollywood appeal 

BY ANDY LEWIS AND REBECCA FORD 

Passenger 
by Alexandra Bracken 

(Disney Hyperion) 

AGENCY ICM 

The author of the popular YA 
series The Darkest Minds moves 
from telekinetic to time-travel- 
ing teens, centering her latest, 
which debuted at No. 1 on the Times YA list, on 
a violin prodigy who is swept up in a time-hop- 
ping, dangerous adventure. 

The Life and the Adventures 
of a Haunted Convict 
by Austin Reed, Caleb Smith (editor) 
(Random House) 

AGENCY APA 

A memoir from a black convict in the 1800s 
would seem a hard sell, but after the success 
of The Birth of a Nation and with stellar early 
reviews, this true-life tale, which was only dis- 
covered in 2009, is getting lots of buzz. 


Randi Zuckerberg 
Sprouts a Cartoon 

RANDI ZUCKERBERG IS GETTING ANIMATED. 
The Zuckerberg Media founder and CEO has partnered 
with preschool network Sprout and The Jim Henson 
Co. to adapt her children’s book, Dot, as a cartoon. 
Zuckerberg (whose brother is Facebook co-founder Mark 
Zuckerberg) will executive produce alongside The Jim 
Henson Co. CEO Lisa Henson and 
Halle Stanford, the company’s execu- 
tive vp children’s entertainment. 

The story revolves around Dot, a young 
girl whose interactive adventures 
are meant to inspire children by show- 
ing the ways she uses technology to 
enhance her life. The show, designed 
to appeal to both kids and their par- 
ents and caregivers, targets children ages 4 to 7 , or what 
the network refers to as a “bridge market,” encompassing 
both preschool- and elementary-age children. It also is 
part of the NBCUniversal Cable Entertainment- owned 
network’s overall effort to increase its original program- 
ming slate. Says Sprout president Sandy Wax, “From the 
start of 2015 to the end of the year, close to 50 percent 
of our schedule was originals, and we will continue to 
increase this year.” — kimberly nordyke 



►►FILM 

Harrison Ford (UTA) and 
Anthony Hopkins (UTA, Stone 
Meyer) will star in the Iraq 
invasion drama Official Secrets. 

Kathryn Bigelow (CAA, Sloane 
Offer) will direct an untitled 
drama from Mark Boal about 
the 1967 Detroit riots. 

Kim Basinger (APA, MPE, 
Bloom Hergott) is in final talks 
to join Fifty Shades Darker. 

Lee Daniels (CAA, Loeb & 
Loeb) will direct documentary 
The Apollo Film Project, about 
the famed Harlem theater. 

Am / s Asif Kapadia (WME, 
the U.K.’s Independent, 
Cinetic) will direct the Rolls- 
Royce narrative feature Silver 
Ghost, produced by Martin 
Scorsese and Anthony Haas. 

Paramount has landed Little 
House on the Prairie, put into 
turnaround in 2015 by Sony. 

The Maze Runner helmer Wes 
Ball (APA, Gotham, Stone 
Meyer) has signed a three-year, 
first-look deal with Fox. 

Toni Collette (CAA, Australia’s 
United, Finley, Jackoway 
Tyerman) will join Vin Diesel in 
xXx: The Return ofXander Cage. 

Clive Owen (CAA, Hirsch 
Wallerstein) will star in the 
psychological thriller Anon, 
from Gattaca’s Andrew Niccol. 

Jared Harris (ICM, the U.K.’s 
Independent, Gateway) 

has joined Brad Pitt in Robert 
Zemeckis’ untitled spy thriller. 

Mr. Robot’s Martin Wallstrom 
(UTA, Sweden’s Agentfirman, 
Principato Young, Gang Tyre) 

will star opposite the male 
lead opposite Bel Powley in the 
WWII indie Ashes in the Snow. 

Game of Thrones’ Nathalie 
Emmanuel (ICM, the U.K.’s A&J, 
Untitled, Stone Meyer) will 
join Sam Worthington in sci-fi 
indie The Titan. 


Universal has acquired Sloane 
Crosley’s novel The Clasp. 

•►SUNDANCE 

A24 has nabbed Swiss Army 
Man. ... Paramount Home 
Media has taken Clea DuVall’s 
The Intervention and fraternity 
drama Goat, with third-party 
theatrical distributors to be 
named later. ... Sony Pictures 
Classics has picked upJohn 
Krasinski’s The Hollars and Daisy 
Ridley-backed docu The 
Eagle Huntress. ... Amazon has 
acquired Todd Solondz’s 
comedy Wiener-Dog and ALS 
documentary Gleason. ... 
Netflix has picked up the docs 
Audrie & Daisy and Norman 
Lear: Just Another Version of 



Cate 

Blanchett 
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The Big Number 


Number of people who watch videos 
on Facebook each day, according to 
the company’s Jan. 27 earnings call. 
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You as well as Indian teen sex 
comedy Brahman Naman. ... 
WWE Studios and Blumhouse 
teamed to acquire thriller 
Sleight. ... Roadside will partner 
with Amazon to theatrically 
release Whit Stillman’s Love & 
Friendship. 

^TELEVISION 

CBS and NBC will split rights to 
Thursday Night Football in a 
two-year deal worth $450 million 
annually. 

Fargo’s Bokeem Woodbine 
(Gersh, Jackoway Tyerman) 

will star in A&E’s The Infamous. 

Telenovela’s Jencarlos 
Canela (UTA, DePaz) and Chris 
Daughtry (CAA, Three Six 
Zero) will respectively play Jesus 
and Judas in Fox’s live biblical 
musical The Passion. 

Archie Panjabi (Gersh, the 
U.K.’s Biscuit Boy) will star in 
ABC anthology drama The Jury. 

Fiomeland’s Miranda Otto 
(Gersh, the U.K.’s United, 
Management 360) will star 
in Fox’s 24: Legacy. 

The Newsroom’s Grace 
Gummer (CAA, Anonymous 
Content) has joined USA’s 
Mr. Robot as a series regular. 

Gale Anne Hurd (UTA, 

Ziffren Brittenham) will adapt 
the best-selling Pendergast 
mystery series for Spike TV. 

Delroy Undo (APA) has joined 
ABC’s Agents of SHIELD spinoff, 
Marvel’s Most Wanted. 


Shawn Levy (WME, Ziffren 
Brittenham) will direct ABC’s 
untitled Adam F. Goldberg/ 
David Guarascio comedy pilot. 

Showtime has renewed 
Billions. ... Fox has renewed So 
You Think You Can Dance for 
a 13th season focused on junior 
contestants. ... E! has ordered 
The Arrangement to series. 

**TH EATER 

Cate Blanchett (CAA) will 
make her Broadway debut in 
Anton Chekhov’s The Present. 

*+DIGITAL 

Netflix is reviving Gilmore 
Girls with creator Amy 
Sherman-Palladino and the 
original stars; has renewed 
House of Cards without Beau 
Willimon; and has ordered 
sketch comedy The Characters 
to series. 

Crackle has picked up the 
Miami-set tech drama Start Up, 
starring Martin Freeman and 
Adam Brody. 

^branding 

Dwayne Johnson (WME, The 
Garcia Cos., Gang Tyre) 

has signed a global partnership 
with Under Armour. 

EBOOKS 

DC Entertainment will 
publish four new comic book 
series based on classic 
Hanna-Barbera cartoons. 

*+RE AL ESTATE 

Robin Williams’ Napa, 

Calif., estate (Coldwell Banker) 
has sold for $18.1 million. 
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A Minnie Driver 

has signed with 
CAA. 


Ferdia Walsh- 
Peelo, star of the 
Sundance drama 
Sing Street , has 
signed with WME. 

Richard Bates 
Jr., director of 
Sundance entry 
Trash Fire , has 
signed with UTA. 


NEXT BIG 
THING 



Name 

Ricky Whittle 

Reps 

Talent Works, 
the U.K.’s Creative 
Artists, Untitled 
Why He Matters 
C W’s The 100 actor 
ascends to Starz’s 
American Gods. 

OOD REPORTER | 29 


PROMOTION 



SCREENING 

GUIDE 



THR.COM/AWARDS/SCREENING-GUIDE 


ary 











WE PROUDLY CONGRATULATE OUR CLIENTS ON 
THEIR 2016 NAACP IMAGE AWARD® NOMINATIONS 


WAVE 


ENTERTAINER OF THE YEAR 

MICHAEL B. JORDAN 
PHARRELL WILLIAMS 


MOTION PICTURE 

OUTSTANDING MOTION PICTURE 

BEASTS OF NO NATION 

DANIEL CROWN 
IDRIS ELBA 
CARY JOJI FUKUNAGA 
AMY KAUFMAN 
RIVA MARKER 

DANIELATAPLIN LUNDBERG 
INBAL WEINBERG 

CONCUSSION 

ALBERT BROOKS 
STEPHEN MOYER 
DAYNAPINK 

CREED 

RYANCOOGLER 
AARON COVINGTON 
MICHAEL B. JORDAN 
EMMA POTTER 
SYLVESTER STALLONE 

DOPE 

BLAKE ANDERSON 
ASAP ROCKY 
RICK FAMUYIWA 
CHANEL IMAN 
MIMI VALDES 
FOREST WHITAKER 
NINA YANG BONGIOVI 

1 STRAIGHT OUTTA COMPTON 

O’SHEA JACKSON JR. 

ADAM MERIMS 
SHANE VALENTINO 


OUTSTANDING ACTOR IN A MOTION 
PICTURE 

MICHAEL B. JORDAN 

CREED 

IDRIS ELBA 

BEASTS OF NO NATION 

O’SHEA JACKSON JR. 

STRAIGHT OUTTA COMPTON 


OUTSTANDING INDEPENDENT MOTION 
PICTURE 

BEASTS OF NO NATION 

DANIEL CROWN 
IDRIS ELBA 
CARY JOJI FUKUNAGA 
AMY KAUFMAN 
RIVA MARKER 

DANIELATAPLIN LUNDBERG 
INBAL WEINBERG 


BROTHERLY LOVE 

KEKE PALMER 

SECRET IN THEIR EYES 

ALFRED MOLINA 
JIM PAGE 


DOCUMENTARY 

I OUTSTANDING DOCUMENTARY (FILM) 

AMY 

ASIFKAPADIA 


OUTSTANDING DOCUMENTARY 
(TELEVISION) 

BELIEF 

HARPO STUDIOS 
OWN 

PARTZPICTURES 
OPRAH WINFREY 


TELEVISION 

OUTSTANDING COMEDY SERIES 

BLACK-ISH 

YVETTE LEE BOWSER 
LINDSEY SHOCKLEY 
DAMILARE SONOIKI 

HOUSE OF LIES 

JENNY SLATE 
SARAH WALKER 

KEY & PEELE 

REBECCA DRYSDALE 
CHARLIE SANDERS 

ORANGE IS THE NEW BLACK 

JIM DANGER GRAY 
CARLYMENSCH 
JENNIFER ROGIEN 

SURVIVOR’S REMORSE 

LEBRON JAMES 
ALI LEROI 
VICTOR LEVIN 


OUTSTANDING ACTOR IN A COMEDY 

ANDRE BRAUGHER 

BROOKLYN NINE-NINE 

DWAYNE JOHNSON 

BALLERS 


OUTSTANDING SUPPORTING ACTOR IN 
A COMEDY SERIES 

TERRY CREWS 

BROOKLYN NINE-NINE 


OUTSTANDING DRAMA SERIES 

EMPIRE 

JOSHUA ALLEN 
ILENECHAIKEN 
ATTICA LOCKE 


HOW TO GET AWAY WITH MURDER 

BILL D’ELIA 

ERIKA GREEN SWAFFORD 
JC LEE 

ANGELA ROBINSON 

POWER 

STEPHEN BEATRICE 
RANDALL EMMETT 

SCANDAL 

OLIVER BOKELBERG, ASC 
MAH BYRNE 
PAUL DAVIES 
ALISON SCHAPKER 
JUDY SMITH 
TOMVERICA 
MARK WILDING 

OUTSTANDING ACTOR IN A DRAMA 
SERIES 

LLCOOLJ 

NCIS: LOS ANGELES 

OUTSTANDING TELEVISION MOVIE, 
MINISERIES OR DRAMATIC SPECIAL 

AMERICAN CRIME 

RAMSEY NICKELL 
DIANA SON 

BESSIE 

CLARK HUNTER 
DEE REES 

MICHAEL KENNETH WILLIAMS 

LUTHER 

IDRIS ELBA 

THE WIZ LIVE! 

KENNY LEON 

OUTSTANDING ACTOR IN A TELEVISION 
MOVIE, MINISERIES OR DRAMATIC 
SPECIAL 

IDRIS ELBA 

LUTHER 

MICHAEL KENNETH WILLIAMS 

BESSIE 

OUTSTANDING NEWS/ INFORMATION 
(SERIES OR SPECIAL) 

OPRAH PRIME: CELEBRATING DR. KING AND THE 
SELMA MARCHES 50 YEARS LATER 

HARPO STUDIOS 
OWN 

OPRAH WINFREY 

OPRAH: WHERE ARE THEY NOW? 

“CIVIL RIGHTS SPECIAL” 

HARPO STUDIOS 
OWN 

OPRAH WINFREY 

UNSUNG 

FRANK SINTON 
ARTHUR SMITH 
KENT WEED 



OUTSTANDING TALK SERIES 

STEVE HARVEY 

ALEXDUDA 
STEVE HARVEY 
JASON KURTZ 
RUSHION MCDONALD 

THE DAILY SHOW WITH TREVOR NOAH 

DANIEL RADOSH 

THE WENDY WILLIAMS SHOW 

DAVID PERLER 

OUTSTANDING REALITY PROGRAM/ 
REALITY COMPETITION SERIES 

DANCING WITH THE STARS 

ERIN ANDREWS 
TOM BERGERON 
DAVE BOONE 
TAMAR BRAXTON 

IYANLA: FIX MY LIFE 

HARPO STUDIOS 
OWN 

SHARK TANK 

MARK CUBAN 
DAYMONDJOHN 
YUN LINGNER 
CLAYNEWBILL 

THE VOICE 

JAY BIENSTOCK 
ALAN CARTER 
CARSON DALY** 

JOHN DE MOL 
MARC JANSEN 
ADAM LEVINE 
LEE METZGER 
AUDREY MORRISSEY 
BLAKE SHELTON 
PHARRELL WILLIAMS 

WELCOME TO SWEETIE PIES 

OWN 

PILGRIM STUDIOS 

I OUTSTANDING VARIETY 
(SERIES OR SPECIAL) 

BLACK GIRLS ROCK! 

JOE DEMAIO 
JANE MUN 

FAMILY FEUD 

STEVE HARVEY 

OPRAH’S MASTER CLASS 

HARPO STUDIOS 
OWN 

OPRAH WINFREY 

THE DAILY SHOW WITH TREVOR NOAH 

DANIEL RADOSH 

OUTSTANDING HOST IN A NEWS, TALK, 
REALITY, OR VARIETY (SERIES OR 
SPECIAL) - INDIVIDUAL 

STEVE HARVEY 

FAMILY FEUD 


WRITING 


OUTSTANDING WRITING IN A COMEDY 
SERIES 

AZIZANSARI 
ALAN YANG 

MASTER OF NONE 
“PARENTS” 

REBECCA DRYSDALE 
CHARLIE SANDERS 

KEY & PEELE 

‘TALL READY FOR THIS?” 


OUTSTANDING WRITING IN A 
DRAMATIC SERIES 

ERIKA GREEN SWAFFORD 

HOW TO GET AWAY WITH MURDER 
“MAMAS HERE NOW” 


OUTSTANDING WRITING IN A MOTION 
PICTURE (TELEVISION) 

DEE REES 

BESSIE 

SHEM BITTERMAN 

WHITNEY 


OUTSTANDING WRITING IN A MOTION 
PICTURE (FILM) 

RICK FAMUYIWA 

DOPE 

RYANCOOGLER 
AARON COVINGTON 

I CREED 


DIRECTING 


OUTSTANDING DIRECTING IN A 
COMEDY SERIES 

AZIZANSARI 

MASTER OF NONE 
“PARENTS” 


OUTSTANDING DIRECTING IN A 
MOTION PICTURE (TELEVISION) 

DEE REES 

BESSIE 


OUTSTANDING DIRECTING IN A 
MOTION PICTURE (FILM) 

ALFONSO GOMEZ-REJON 

ME AND EARL AND THE DYING GIRL 

RICK FAMUYIWA 

DOPE 

RYANCOOGLER 

CREED 


ANIMATED/CGI 


OUTSTANDING CHARACTER VOICE- 
OVER PERFORMANCE 
(TELEVISION OR FILM) 

AUDRA MCDONALD 

DOC MCSTUFFINS 


RECORDING 


OUTSTANDING NEW ARTIST 

JUDITH HILL 
THEWEEKND 


OUTSTANDING MALE ARTIST 

THEWEEKND 
PHARRELL WILLIAMS 


OUTSTANDING FEMALE ARTIST 

JANET JACKSON 
JAZMINE SULLIVAN 


OUTSTANDING DUO, GROUP OR 
COLLABORATION 

“NOSLEEEP” 

JANET JACKSON* 


“ONE MAN CAN CHANGE THE WORLD” 

JOHN LEGEND* 


OUTSTANDING GOSPEL ALBUM 
(TRADITIONAL OR CONTEMPORARY) 

LOSING MY RELIGION 

KIRK FRANKLIN 


OUTSTANDING MUSIC VIDEO 

“CANT FEEL MY FACE” 

THEWEEKND 


“FREEDOM” 

PHARRELL WILLIAMS 


“NOSLEEEP” 

JANET JACKSON* 


OUTSTANDING SONG (TRADITIONAL) 

“LET IT BURN” 

JAZMINE SULLIVAN 


OUTSTANDING ALBUM 

BEAUTY BEHIND THE MADNESS 

THEWEEKND 


UNBREAKABLE 

JANET JACKSON 


OUTSTANDING SONG (CONTEMPORARY) 

“FREEDOM” 

PHARRELL WILLIAMS 


“NOSLEEEP” 

JANET JACKSON* 


“UNBREAKABLE” 

JANET JACKSON 


LITERATURE 

OUTSTANDING LITERARY WORK 
(FICTION) 

DRIVING THE KING 

RAVI HOWARD 


SPECIAL CONGRATULATIONS TO 

JON MACKS 

WRITER, 47TH NAACP AWARDS TELECAST 


♦SHARED NOMINATION 

♦REPRESENTED THROUGH DIXON TALENT, 
A WME | IMG COMPANY 


the REPORT 


YES, I 
DID SAY 
THAT! 

A look at who’s saying 
what in entertainment 

Compiled by Seth Abramovitch 
and Brian Porreca 


** “Ted-something 
from Netflix, what- 
ever your name is, 
well done for your 
belief, bro.” 


IDRIS ELBA 

The actor, giving credit to Netflix 
chief Ted Sarandos while accepting his 
SAG Award for Beasts of No Nation. 



** “I have 
been controlled 
by potatoes 
for 40 years.” 

OPRAH WINFREY 

The OWN CEO and Weight Watchers 
investor, opening up about her struggles 
with dieting. The company’s stock 
zoomed 20 percent after she announced 
on Twitter that she’d lost 26 pounds 
on its program. 


“You’re dealing 
with thousands 
and thousands of 
characters. That 
will go on forever.” 

ROBERT IGER 

The Disney chief, on how there 
is no end in sight to the studio’s 
Marvel- based movies. 



“In real life, I 
stopped eating 
red meat in 1983.” 


KATO KAELIN 

The O.J. Simpson houseguest, 
pointing out one of several 
inaccuracies in FX’s The People 
v. O.J. Simpson: American 
Crime Story. 


“I’m a white, 
middle-class guy 
from London. 

I’m as shocked as 
you may be.” 

JOSEPH FIENNES 

The actor, responding to the 
surprise and outrage over his casting 
as Michael Jackson in a TV movie. 


“What else do I 
need to do? I can’t 
keep reinventing 
myself.” 

CINDY CRAWFORD 

The 49-year-old supermodel, announcing 
her retirement from modeling. 


“I would sleep 
with literally 
every member of 
this cast.” 


ANNA KENDRICK 

The Pitch Perfect 2 actress, tweeting her 
thoughts while watching Fox’s Grease Live. 


“I was lookin 
into his eyes wl 
I got the call.” 


MILEY CYRUS 

The singer, describing how she 
has a picture of Woody Allen on 
her bedside that she was gazing 
at when she learned she’d been 
cast in his new Amazon series. 





% 




COCONUT HERO 
SELECTED FOR 
LOLA AT BERLINALE 


COMPETITIVE 

FINANCIAL 

INCENTIVES 


i 


REMEMBER 






5 ** «,>' ’ 

HEVN (REVENGE) 


WORLD CLASS 
POST & VFX 


AWARD 
WINNING 
CREWS 
& TALENT 


BORN TO BE E 


ROOM 

NOMINATED FOR FOUR OSCARS® 


5TLIGHT 
NOMINATED FOR NINE OSCARS® 


_ 


DIVERSE 

LOCATIONS 



MAKING FILMS THE WHOLE WORLD ENJOYS 

Ontario is a world-class film production centre offering: award-winning talent both in front of and behind 
the camera; leading edge post-production, animation and special effects capabilities; competitive 
financial incentives; co-production treaties with over 50 countries; a stunning diversity of locations; 
and state-of-the-art studio facilities. Be part of it. OMDC.on.ca 

We’ve got it going 
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About Town 

HOLLYWOOD HITS THE RED CARPET 


SAG Awards 


Los Angeles, Jan. 30 


D iversity problem? what diversity problem? 
In stark contrast to the Academy Awards, the 22nd 
annual Screen Actors Guild Awards, held at the Shrine 
Auditorium, presented trophies to several actors of 
color — including Idris Elba (who won one for Beasts of No Nation 
and another for the BBC America mini-series Luther ), Viola 
Davis, Queen Latifah, Uzo Aduba and the entire cast of Orange Is 
the New Black — in addition to Oscar frontrunners Leonardo 
DiCaprio, Brie Larson and Alicia Vikander. There also was a nod 
to gender diversity, with Jeffrey Tambor snagging a win for his 
work in Transparent. “Get up here, Dad!” said Tambor s Arrested 
Development co-star Jason Bateman, who presented his former 
television father with the award. Backstage, Davis addressed 
the racial controversy surrounding the Oscars: “All of the 
actors of color I know don’t place any limitations on them- 
selves,” she said, “so regardless of what is going on with the 
Academy, they will find a way to be excellent. We always have, 
and we always will.”— bryn elise sandberg 


1 A “truly humbled” DiCaprio, 

with presenter Julianne Moore (wearing 
Givenchy), after winning for 
outstanding actor in a leading role. 

2 Queen Latifah (left), who won the 
actress award for the TV movie 
Bessie , with Laverne Cox, who won for 
comedy ensemble for Orange Is the 
New Black. 

3 Brooklyn’s best actress nominee Saoirse 
Ronan (in Michael Kors Collection). 

4 “I was told it was a ‘man’s game,’ ” 
said lifetime achievement award winner 
Carol Burnett (center, flanked by pre- 
senters Amy Poehler, left, and Tina Fey) 
of the adversity she faced as a woman 
breaking into comedy. 


5 Actress winner Larson (in Versace). 

6 “I was shaking,” said Transparent star 
Tambor of winning his first SAG 
Award (for actor in a comedy series). 

7 Elba showed off his trophies. 

8 OITNB’s Aduba — who won awards 

for outstanding performance by a female 
actor in a comedy series as well as 
ensemble — with co-star Laura Prepon. 

9 “Fairy-tale land,” is how Alicia Vikander, 
(with her Danish Girl co-star Eddie 
Redmayne) described Hollywood after 
winning for outstanding actress. 

10 From left: Sarah Paulson, Amanda 
Peet and Carol nominee Rooney Mara. 


34 | THE HOLLYWOOD REPORTER | 02.12.16 






•ian d’Arcy J a m f h ; R ,^j 0 X s ? performance by a cast 
the afterparty. The ® m " ,„. «, h P ave to thank the writers 


ADG Awards 


Beverly Hills, Jan. 31 



1 From left: O’Shea Jackson Jr., David 0. 
Russell and Josh Brolin at the Art Directors 
Guild 20th annual Excellence in Production 
Awards, where Brolin presented Russell 
with the guild’s Cinematic Imagery Award. 


2 Presenters LL Cool J and Jaime Pressly 
at The Beverly Hilton. 


3 ADG president Nelson Coates and 
production designer Denise Pizzini, who 
won for half-hour single-camera series 
for The Muppets. 



1 Editor Tom Wilson, 
with wife Jenni, won 
for Mad Men. 


2 “Soul mates are 
hard to find, but I 
have found them in 
the cutting room,” 
said Nancy Meyers, 
honored with the 
filmmaker of the year 
nod by the American 
Cinema Editors. 


3 Presenter Steve 
Martin at The 
Beverly Hilton. 


ACE Eddie Awards 


Beverly Hills, Jan. 29 


PRESSLY, BROLIN: JESSE GRANT/GETTY IMAGES. COATES: MATHEW IMAGING/WIREIMAGE. WILSON, MEYERS: AMANDA EDWARDS/WIREIMAGE. MARTIN: 
GABRIEL OLSEN/FILMMAGIC. DICAPRIO, POEHLER: STEFANIE KEENAN/GETTY IMAGES FOR TURNER. LATIFAH: KEVIN WINTER/GETTY IMAGES FOR TURNER. 
RONAN: KEVORK DJANSEZIAN/GETTY IMAGES. RUFFALO, ELBA: KEVIN MAZUR/GETTY IMAGES FOR PEOPLE MAGAZINE/COURTESY OF PMK BNC. VIKANDER, 
ADUBA: KEVIN MAZUR/GETTY IMAGES FOR TURNER. PAULSON: ANGELA WEISS/GETTY IMAGES FOR SCREEN ACTORS GUILD FOUNDATION. LARSON: 
DIMITRIOS KAMBOURIS/GETTY IMAGES FOR TURNER. TAMBOR: MIKE WINDLE/GETTY IMAGES FOR TURNER. 



About Town 


RAMBLING REPORTER 


By Chris Gardner and Shirley Halperin 



Clockwise: Medavoy stands in for 
Medved, below; Kristol; Erickson; Colbert; 

Monopoly Guy; Dowager Countess. 

Oy! Medavoy in Colbert 
identity Mishap 

Producer and Phoenix Pictures 
chairman and CEO Mike Medavoy 
happened to be watching The 
Late Show With Stephen Colbert 
with his wife, Irena, on Jan. 25 
when they saw his face flash 
onscreen alongside conservatives 
Bill Kristol and Erick Erickson during 
Colbert’s bit about right-wingers 
who penned anti-Donald Trump essays 
in National Review. (Also pictured 
were the fictitious Dowager Countess 
and Monopoly Guy.) Problem is, 
producers meant to show radio host 
Michael Medved, not legendary 
Democratic fundraiser Medavoy. 
“I thought it was pretty funny,” 
Medavoy tells THR. “I got a bunch 
of emails from friends right away.” 
Medavoy sent an email to Colbert via 
CBS chief Leslie Moonves, which 
reads: “I’ve long admired your intel- 
ligence, wit and sense of humor. 
However, in no way do I admire 
your research group that mistook a 
picture of me for a conservative 
pundit who looks nothing like me 
— you see I have red hair. This 
is said just in fun: If I make a movie 
and screw up, and believe me after 
323 movies I have made, I get to hear 
about it.” A Late Show rep declined 
comment. 


Oprah Gaga for Parker 

On the heels of scoring the biggest 
sale in the history of the Sundance 
Film Festival, Nate Parker’s The Birth 
of a Nation has received another 
major endorsement — from Oprah 
Winfrey and Gayle King. The lat- 
ter posted a photo and video on 
Instagram announcing that the best 
friends screened Parker’s biopic 
of slave Nat Turner — believed to be 
the only time anyone outside 

of Sundance has seen it. Says 
Oprah in the clip: “Nate 
Parker, we just saw your film 
... that you produced, 
wrote, directed, starred in. 
We bow to you, my brother. 
Nate Parker. Nate Parker!,” Oprah 
gushes, delivering the second 
mention in a sing-song tone. “Bravo 
Nate!” Winfrey and King could 
not be reached for additional com- 
ment. Birth of a Nation sold to Fox 
Searchlight for $17.5 million follow- 
ing its world premiere at Sundance 
on Jan. 25. 

Drink to Oscar Diversity! 

Hipster boutique hotel Mama 
Shelter Hollywood is entering the 
diversity conversation — from 
behind the bar. The Selma Avenue 
properly has announced a tongue- 
in-cheek nod to #OscarsSoWhite by 
offering a cocktail dubbed The 
Boycott that will be served during 
its viewing party. The drink consists 
of gin, Cointreau, Cherry Heering 
Liqueur, grenadine, and pineapple 
and lime juices with a splash of 
angostura bitters. It’s one of three 
Oscar-related drinks — also on offer 
is The Spotlight and The Hateful8 



— included in Mama Shelter’s Oscar 
weekend package. For $209 per 
night, guests receive a Hollywood 
sign- facing room, two Oscar-inspired 
cocktails, scripts of best picture 
nominated films and morning-after 
breakfast for two. 

The Hollywood-ization of 
Bieber’s Pastor 

Justin Bieber’s spiritual adviser 
now has a Hollywood adviser. 
Management 360 has signed pas- 
tor Judah Smith, who has become 
the go -to guru for Tinseltown’s hot 
young “Jesus followers,” as Smith, 

37, tends to say in his sermons. The 
married father of three is lead pas- 
tor of Seattle megachurch The City 
Church but flies to Los Angeles 
every week to conduct Wednesday 
evening services that consistently 
draw standing-room-only crowds 




Christina 
Aguilera 
Meghan 
Trainor 
Larry King 
John 
Legend 
Jon Bon Jovi 
Jennifer 
Hudson 
Diane Warren 
Nile Rodgers 
Sony/ATV’s 
Martin 
Bandier 
NARAS’ Neil 



Apple’s 
Tim Cook 
Stevie Nicks 
Universal 
Music’s 
Lucian 
Grainge 
Miley Cyrus 
Taylor Swift 
Diddy 
Jennifer 
Lopez 


Kim 

Kardashian 
and Kanye 
West 

MickJagger 
Oprah 
Bono 
Dr. Dre 
Lady Gaga 
Eminem 
Trent Reznor 
MaryJ. Blige 
Bruce 

Springsteen 
Sheryl Crow 
Tom Petty 


of more than 1,000, which on a recent 
night included Pretty Little Liars 
Ashley Benson, Seattle Seahawks 
quarterback Russell Wilson and 
girlfriend Ciara. Smith’s rising pro- 
file among Hollywood’s next gen 
has multiple agencies pursuing the 
pastor, who turned to a good friend 
for advice, Management 360’s Beau 
Swayze, a founding member of 
the Wednesday gatherings. Swayze 
made his pastor a client, and the 
management/production firm is now 
working with Smith to develop 
faith-based projects for millennials 
across all areas, including television, 
digital, books and branding. 

Battle of the Mega-Mogul 
Grammy Parties 

Music’s second-biggest night is 
supersized this year as the annual 
Clive Davis pre- Grammy party 
(sponsored by the Recording 
Academy and honoring manager 
Irving Azoff with its Salute to 
Industry Icons Award) and Apple 
executive Jimmy lovine’s wedding 
to Liberty Ross (ex-wife of movie 
director Rupert Sanders and sister 


Power Dining 



Academy of Motion Picture Arts and Sciences CEO Dawn Hudson hud- 
dled with an Academy A-list of Sid Ganis, Arthur Hiller and Bob Rehme 
at Culina a week after AM PAS’ new diversity-charged membership 
rules were announced. ... Keith Richards and Ron Wood rendezvoused 
at Musso& Frank. ...Ted Sarandos and Nicole Avant joined Jeffrey 
and Marilyn Katzenberg for dinner at Tower Bar. Peggy Siegal and 
director Simon Curtis ate nearby. ... All in at once at Bouchon: Gerard 
Butler with manager Alan Siegel, plus Jake Bloom, Colleen Camp and 
Barbara Broccoli. . . . Michael Eisner popped in to The Grill on the Alley. 
... Producer Jeff Kleeman took a seat at Eveleigh. ... Sofia Vergara 
and Jamie Foxx were each recently in at Mr. C. ... Cher joined jewelry 
designer Loree Rodkin at Crossroads. ... Hilary Swank visited Tavern. 

... Swank checked out Caulfield’s at another time. ... During Sundance, 
Jason Ritter dropped by Atticus Coffee. 

36 | THE HOLLYWOOD REPORTER | 02.12.16 



Got tips? Email RAMBLING@THR.COM. 










of Gone Girl composer Atticus Ross) 
are both scheduled to start within an 
hour of each other on Valentine’s 
Day. (The Grammy Awards air live 
on CBS on Feb. 15.) While logisti- 
cally the nuptials at David Geffen’s 
Beverly Hills mansion and the 
annual A-list soiree held at the 
Beverly Hilton are mere miles apart, 
industry veterans are quick to note 
the metaphorical distance: Azolf 
and Geffen were known archrivals 
dating back to the 1970s when the 
then-upstart rep and the erstwhile 
young label boss sparred over the 
Eagles, a feud well-documented in 
books and even the band’s own 
2013 doc, History of the Eagles. To be 
fair, the Grammy team did try 
to move Davis’ sold-out party to 
Saturday, Feb. 13, but the hotel 
had a previously booked event that 
evening, while Iovine has told 
friends it was his bride-to-be’s wish 
to get hitched on Valentine’s Day. 
Still, allegiances to both music biz 
legends promise a busy night for 
the likes of Gwen Stefan i (signed to 
Interscope by Iovine and managed 
by Azof!) and Stevie Nicks (Iovine’s 
protege and former girlfriend 
and a client of Azolf ’s via Fleetwood 
Mac), who’ll have to party-hop 
— even Irving and Shelli Azoff plan 
to stop by. (Fortunately, Davis’ 
has a reputation for running long 
past midnight.) While some 
power players are coy about their 
Feb. 14 plans, one insider holding 
a coveted invite to both tells THR: 
“A wedding is a once-in-a-lifetime 
thing; Clive’s happens every year.” 
Reps for Davis, Iovine and Azolf 
did not comment. WI 



The Quick Pitch Only months after the closure of 
Benihana in Beverly Hills, this longtime Third 
Street sushi stalwart has moved across the street 
from Soho House and begun specializing in iron- 
griddle teppanyaki cooking, from Nova Scotia 
lobster tail and New Zealand lamb loin to A-5 
Wagyu. The restaurant’s huge footprint is equaled 
by a sprawling menu, which also includes robata, 
a retinue of tartares (the blue crab is accompanied 
by uni and caviar) and a six-course traditional 
omakase offering. 

The Inside Dish Quiz chef Michael Monzon on 
Larry Ellison. He worked the grill at the Nobu on 
Lanai. 9201 Sunset Blvd. — Gary baum 



SAWYER HUDSON AND JACKSON HUNTER 

Mike Goldberg, a TV literary agent at APA, and his wife, Michelle 
Goldberg, talent acquisition at Fox Entertainment Group, welcomed 
sons Sawyer Hudson (in front of Michelle) and Jackson Hunter on Dec. 4 
at Cedars-Sinai Medical Center in Los Angeles. 


HITCHED, HATCHED, HIRED 

Inside the industry’s celebrations and news 



WEDDINGS 

Alex Ritman, U.K. correspondent 
for The Hollywood Reporter, married 
journalist Becky Lucas on Dec. 19 at 
Hornsey Town Hall in London in front of 
103 guests. They honeymooned in 
Dorset on the south coast of the U.K. 

CONGRATS 

James Murdoch will become chairman 
of Sky in the spring, it was announced 
Jan. 28. 

Sharon Hall was named president of 
Endemol Shine Studios on Jan. 28. 

Tony Biancosino was named senior vp 
development for Original Media and 


Hazel Steward was tapped senior vp 
East Coast development for True 
Entertainment on Jan. 29. 


Peter Diamond was promoted 
to executive vp programming NBC 
Olympics on Jan. 27. 

Casey Bloys was upped to president 
of HBO series, late night and specials 
Jan. 29. 


D.J. Nurre was 

elevated to executive 
vp programming and 
development at 
3 Ball Entertainment 
on Jan. 27. 



Open Road Films named Sophie 
Cassidy senior vp production and 
acquisitions Jan. 29. 

APA promoted agent John Seitzer 
to vp Feb. 1. 

Ruth Anne Herman 

was upped to 
executive vp human 
resources for Fox 
Networks Group on 
Jan. 27. 



DEATHS 

Paul Kantner, founding member and 
guitarist for Jefferson Airplane, died 
Jan. 28 in San Francisco of multiple 
organ failure. He was 74. 

French director Jacques Rivette, famed 
for his influence on the New Wave 
movement of the 1950s and ’60s, died 
Jan. 29 at his home in Paris. He was 87. 

Flora Gordon, an assistant producer 
and effects assistant on several films 
directed by her husband, sci-fi director 
Bert I. Gordon, died Jan. 26 in Lake San 
Marcos, Calif. She was 90. 

Abe Vigoda, who starred as the 
world-weary Detective Phil Fish on the 
1970s ABC sitcom Barney Miller and as a 
mob boss in The Godfather, died in his 
sleep Jan. 26 in Woodland Park, N.J. He 
was 94. 



A' 



BIRTHDAYS 

FEB. 4 


• RobCorddry, 45 


FEB. 5 

•Christopher 
Guest, 68 
•Jennifer Jason 
Leigh, 54 

• Michael Mann, 73 

• Michael Sheen, 47 


FEB. 6 

• Alice Eve, 34 


FEB. 7 

• Chris Rock, 51 


FEB. 8 

•Ted Koppel, 76 
• MarySteenburgen, 63 


FEB. 9 

• Tom Hiddleston,35 
•Judith Light, 67 


FEB. 10 

• Elizabeth Banks, 42 

• Laura Dern, 49 ► 

• Vince Gilligan, 49 

• Robert Iger, 65 

• Alexander Payne, 55 


To submit, send email to HHH@THR.COM. 
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“We work very closely 
with our partners on a 
security protocol to 
make sure the only people 
seeing something early 
on absolutely have to,” 
says Godsick, who was 
photographed Jan. 28 in 
his Los Angeles office. 


FOX PRESIDENT OF CONSUMER PRODUCTS 


The marketing vet talks opeqjpg a Simpsons 
store in China in March, building a Dubai theme 
park and Cookie Lyon By Michael O’Connell 


E AM COOKIE T-SHIRTS, TINY 
Independence Day- themed drones and more 
Simpsons products than you can shake a 
doughnut at ... this is what’s on Jeffrey 
Godsick’s 2016 docket. The 54-year-old market- 
ing veteran, 20th Century Fox’s president of 
consumer products since 2011, is juggling a surg- 
ing roster of film and TV properties — all while 
his group expands into amusement parks abroad 
(Dubai’s planned 20th Century Fox World) and 
at home (Disney’s The World of Avatar attraction 
in 2017). Just back from China, where Fox is 
opening its first Simpsons store for the $7 billion 
grossing consumer empire, the married father 
of five sounded off on moving into the new mar- 
ket, the distinction of Empire and franchise envy. 

What were you doing in China? 

China is particularly important for us because 
we’re opening the first Simpsons store there 
in March. It’s in Sanlitun, the trendy shopping 
district in Beijing. It’s all Simpsons. They 
won’t sell anything else. 


business is your division going to be doing there 
moving forward? 

Our focus there is on The Simpsons , Independence 
Day and Ice Age. There’s a growing awareness 
of Western brands. And then we’re in business 
with a Chinese toy company called Attop, 
which has created amazing remote-controlled 
flying ships for Independence Day that we’ll 
distribute globally. It’s not just about selling in 
China, it’s about partnering. 

The Independence Day sequel is out 
June 24. How long have you been working on 
those products? 

We introduced Independence Day at the Hong 
Kong licensing show last year. We’ve been 
working with Roland [Emmerich] and the team 
since preproduction. You’re trying to talk, in 
an ideal world, 18 months at a minimum before 
the release of a movie — all the way up to 24 
months. That’s when they’re concepting and 
doing production designs. 
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How many Simpsons products are there 
in the world? 

There are probably 10,000 different 
items available for purchase. 

The Simpsons in China is so inter- 
esting, because we originally 
entered that marketplace as a fash- 
ion brand. Some people just love 
it for the design. 


How has the success of Empire translated 
to sales? 

When we launched the strategy 
for Empire, we wanted to do it dif- 
ferently. We launched it as a 
fashion lifestyle brand, instead 
of evolving into a lifestyle 
brand. The show has so much 
style, and the first thing we 
actually did was a collaboration 


Speaking about China, a lot of people get 
hung up on box-office potential. How much 


An Avatar figurine in Godsick’s office. 
He is already prepping product rollouts 
for the three sequels. 


with Saks [Fifth Avenue]. In New York, we 
had 11 of their windows designed around 
the show. The appetite is at a fever pitch in 
the U.S. 

Looking down the line, how much potential do you 
see for the three Avatar sequels? 

Very rarely do studios commit to three movies, 
so we’re really treating Avatar as a brand. It’s 
the most successful movie of all time. You 
know about the land opening at Disney [at its 
Animal Kingdom park in 2017] , and we have 
a traveling exhibition that will begin a five-year 
tour this year. It will probably launch in China 
in the summer. We’ve been relatively active, but 
nothing like we’re going to be once we get closer 
to knowing exactly the plan for the release dates 
[Fox hasn’t set]. Having time has allowed us to 
talk to some really unique partners. 

Fox is launching parks in Malaysia and the United 
Arab Emirates. Why not America? 

There’s not a tremendous opportunity in the 
U.S. right now because of saturation. We’re only 
going to go where we believe an opportunity 
makes sense. Certainly we’ve been approached, 
but the U.S. is not part of the plan right now. 
There are very limited opportunities to do the 
kind of park that would be the scale we’d want 
if we got to that point. 

What rival film or TV property do you envy? 

Star Wars is certainly one you could have a lot 
of fun with, but I’m always interested in people 
who create larger brands out of things they have. 
Look at the Disney Princesses. IM] 

PHOTOGRAPHED BY AarOfl FallOfl 




American Airlines 



IF YOU CAN’T BE IN LA, 

AND YOU CANT BE IN NY, 
YOU MIGHT AS WELL 
be in FIRST CLASS. 

The only true First Class between LA and NY. 



American Airlines and the Flight Symbol logo are marks of American Airlines, Inc. oneworld is a mark of the oneworld alliance, LLC. © 2016 American Airlines, Inc. All rights reserved. 
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Greenfield (second from right) has fawningly praised (from left) Amazon’s Jeff Bezos, Apple’s Tim Cook and Netflix’s Reed Hastings. 


THE BUSINESS 


Everyone Into 
Bed With Digital’s 
Favorite Analyst! 

Richard Greenfield loves — loves! — 
being quoted on his favorite subject, 
the death of TV and the rise of 
disrupters. Just one problem: He’s 
often wrong By Michael Wolff 
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T he partisan battle over who will 
have maximal control, and reap the greatest 
benefit, over the world video diet — content 
producers, traditional infrastructure owners 
or new over-the-top distributors? — is as much 
an issue of whom Wall Street supports, and 
hence who has the resources to fight a long war, 
as it is about consumer behavior. In this — a 
fight for what is, arguably, the short attention 
span of hedge funds — one voice stands out 
as the loudest, most ubiquitous, most certain, 
most provocative, most quoted and most always 
aligned with tech industry interests: the analyst 
Richard Greenfield. 

In his courtship of tech companies, availabil- 
ity to media and tech reporters and alignment 
with hedge funds, no one may have contributed 
more to the decline of traditional TV stocks this 
past summer and fall and to the rise of the new 
tech-centered TV industry — especially his most 
passionate cause, Netflix — than this analyst from 
BTIG, a small and largely undistinguished 
broker-dealer. His influence has left traditional 
media companies not just enraged about what 
they see as his grandstanding, hyperbole and par- 
tisanship, but flummoxed about exactly how 
Greenfield got to be the first and last word. 

The answer in part is that he has astutely 
played the media against itself. Media busi- 
ness reporters, while often knowing little 
about business, drive the story about media 
— currently a very negative one. And more often 
than not, that story is driven by a spot-on 
Greenfield quote and his anti-cable-and-broad- 
cast and pro-disruption agenda. 

Recently, The New York Times’ Andrew Ross 
Sorkin devoted an entire Dealbook column to 
a dire report on Disney’s ESPN, with Greenfield 
the only quoted source, saying, “ESPN now 
appears poised to become Disney’s most troubled 
business as consumer behavior shifts rapidly.” 
(Another analyst, Michael Nathanson, has called 
the Greenfield anti-ESPN line “hyperbolic 
drivel.”) In December James Surowiecki at The 
New Yorker , helping to further Greenfield’s 
attack on Time Warner, used Greenfield as his 
singular expert source for why Time Warner 
should spin off HBO. “The way people watch 


TV really is changing dramatically. And no 
traditional media company is doing a good job of 
dealing with it,” said Greenfield. In January, a 
Greenfield- sponsored opt-in survey of seemingly 
no particular rigor or standards about cord-cut- 
ting — saying that 56 percent of cable subscribers 
would drop ESPN in order to save $8 per month 
— received wide coverage. Indeed, it is quite 
unusual to find a TV disruption story with- 
out a Greenfield quote. (THR often quotes 
him too.) 

Securities analysts are most often an 
equivocal, consensus-driven, bet-hedging 
bunch — ever more so if they work for estab- 
lished banks. But Greenfield, at a small firm 
seeking to be noticed, is an analyst who 
invariably delivers a passionate position. 
“I’m glad we stand out,” he tells me at the 
suggestion that he is not like most 
other analysts. “We’re a dog with a bone.” 
Greenfield, whose quotable expertise 
rests almost entirely on this standing as an “ana- 
lyst,” prompts the question about what exactly 
an analyst is. In conventional terms, a sell- side 
analyst — that is, the analyst, like Greenfield, 
who provides the research to a broker trying to 
sell securities to his clients (or to get his clients 
to short others) — is most usually focused 
on estimating a company’s earnings (and 
is judged on how close he or she gets to the 
actual number) and on that basis issuing 
a buy-hold- sell recommendation. 

But by becoming promoter as much as 
analyst (“We take a thematic approach,” he says, 
“and try not to get bogged down with earnings 
reports”), he has not only made himself one of 
the most well-known figures in media investment 


circles, but also a key factor in other analysts’ 
recommendations: His certitude and relentless 
boosting moves the market. 

Fairly, he is not the first analyst to become part 
of the story. The tech/media divide, and the 
enormous business flow that accretes to firms 
that please the tech industry, previously turned 
media/tech analysts like Mary Meeker and Chris 
Dixon, now both at venture capital firms, 
and Henry Blodget, banned from the secu- 
rities industry for life for pumping 
dot-com stocks, into personal brands. 
(Sarbanes-Oxley was meant to help 
deal with potential conflicts of research 
departments in banking firms.) 

Greenfield is in that name-brand tradition, 
but, partly by using social media, has brought 
even more razzmatazz and initiative to his own 
self-promotion, as well as that of the over-the- 
top TV industry. His is a daily, or sometimes 
hourly, retailing of opinions. He blogs, he tweets, 
he aggressively seeks retweets (he sometimes 
tag-teams with activist investor Eric Jackson), 
he solicits reporters, he’s a CNBC fixture, and 
he uses the conference circuit to express his views. 
“We don’t put out thick research,” he says, 
dismissively, of what most securities analysts do. 
When I emailed him about an interview, 
he noted how “bummed” he was that 
I hadn’t quoted him in a recent piece I 
wrote about Time Warner. Indeed, for 
a period, The Wall Street Journal banned 
him from being quoted because, a WSJ 
reporter points out, his efforts to be quoted 
became such a bother. 

None of this is to say he is not in fact quotable 
— nor clever. But, as often, his quotableness — an 
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aggressive certainty — as much as it makes 
him appealing to journalists, makes him wrong. 

He may have been prescient about, and 
indeed contributed to, the amazing run-up of 
Netflix’s shares. But he was a strong supporter 
of Aereo before the Supreme Court ruled 
against it and put it out of business. He dis- 
counted retransmission fees as a meaningful 
revenue stream for broadcasters, and those 
fees now prop up such companies as CBS Corp. 
and 21st Century Fox. He touted Songza over 
Pandora (in what TheStreet.com characterized 
as seemingly like a “vendetta”). He thought 
CBS was misguided in its ultimately and over- 
whelmingly successful fight with Time Warner 
Cable. He confessed to being wrong on Facebook 
stock. He apologized for an inaccurate call on 
social game company Zynga’s earnings. Indeed, 
Greenfield often uses “mea culpas” to make more 
news for himself. 

It is not unusual for a prognosticator and pun- 
dit and talking head to get things wrong. But the 
issue in Greenfields case is his supposed status 
as “analyst.” Rather than a man with a spread- 
sheet, he’s a man with a world view. Asking 
Richard Greenfield his opinion about the cable 
bundle is rather like asking Donald Trump 
his opinion about immigration. It’s a tautology. 

Indeed, going through Greenfield’s exten- 
sive and furious output of appearances and blog 
posts and tweets, it is hard to distinguish what 
he does from what I do. That is, Greenfield is far 
more recognizable as a journalist and colum- 
nist, developing an ongoing narrative reflecting 
personal idiosyncrasies and bias, than he is as a 
true securities analyst. 

But then, as a journalist, he would have some 
troublesome issues, too: He uses his opinions to 
encourage people to do something he then makes 
money on — the more encouragement, the 
more money. The more publicity he gets, the 
more trades through his firm he causes, the 
more money he gets. In addition, he presumably 
sells access, taking clients of his firm out to 
meet the executives of companies that are pleased 
to open their doors to him, not least of all because 
he is their public advocate. Indeed, in courting 
such favor with rising companies, he can seem less 
an objective analyst or even enthusiastic journal- 
ist than tech posse member or even groupie 
— or PR guy. For a while, his social media picture 
had him in Google glasses. 

Whether or not this skirts the line, or is not 
standard behavior, is perhaps not so much the 
issue as so many media reporters’ and CNBC 
bookers’ willingness to use him naively and uncrit- 
ically and opportunistically, as a source — indeed 
a constant and often singular source — about 
the amazing and ineluctable world of media dis- 
ruption, no matter that most disrupters have yet 
to earn a cent themselves. It is a clever and power- 
ful way to appeal to both media and markets: say 
what they want to hear. MHZ 


My Abuse Is No Longer Invisible 

Thanks to Spotlight , the head of the Santa Barbara Film Festival is coming 
forward as a priest victim: ‘Now I’m allowed to feel vindicated’ By Roger Duriing 


I FEARED THE IDEA OF WATCHING 
Spotlight, but as the credits rolled, there 
was an incredible feeling of cathartic 
liberation. I sat in the theater realizing 
that I was not invisible anymore. I had 
seen victims of priest child abuse por- 
trayed on the screen with the utmost 
sympathy. 

When I was a young boy, I myself 
became a victim of abuse by a priest in 
Panama, where I was born. 

I rarely discuss it publicly, 
but it’s been a painful journey 
of healing and coming to 
terms with the fact that it 
wasn’t my fault. I’m a sur- 
vivor. I’ve been lucky. I know 
victims who have become 
drug addicts, who have turned 
to prostitution or — worse — 
who have committed suicide. 

For many years, I compart- 
mentalized my struggle. I had 
completely erased the events from my 
history. Sadly, the trauma remained. I 
couldn’t be intimate. I hated my body and 
the way I looked. I washed my hands 
compulsively. Being a gay man made me 
an easy prey to my oppressor, and for 
close to 30 years I struggled with the idea 
that my sexuality was to blame for my 
instability. 

Movies saved my life and gave me 
purpose. My abuse had made me feel that 
I wasn’t good enough for anything, that 
ultimately I would fail at whatever I set 
out to do. I got a graduate degree from 
Columbia University, but I didn’t believe 
in myself enough to capitalize on my 
education. After school, I attempted to be 


a writer, but I didn’t push myself as 
hard as I should have. I feared rejection 
too much. I would accept jobs with 
abusive bosses because that’s the way I 
felt most comfortable. My only solace 
was movies. In the dark, among fellow 
cinephiles, I didn’t feel disfigured. I 
could look Hannibal Lecter in the face 
— and I was fearless. 

I had the great blessing to be intro- 
duced to the Telluride Film 
Festival 30 years ago, and 
all of a sudden I found in 
film festivals an incred- 
ible haven. I compulsively 
attended festivals and 
yearned to spend more time 
with those interested in 
movies — not in my appear- 
ance nor my background. 
When the opportunity came 
to head the Santa Barbara 
Film Festival 13 years ago, 
with little experience — and for the first 
time in my life — I confidently said I could 
do something and do it well. So in a way, I 
was emboldened by movies. 

I’ll never forget seeing Stephen Frears’ 
My Beautiful Laundrette in 1986, with a 
gay couple portrayed as normal. In 2012, 
I saw Stephen Chbosky’s underrated 
The Perks of Being a Wallflower and experi- 
enced a young man struggling with the 
fact that he’d been abused. That helped 
me understand that I wasn’t isolated. And 
now I have Tom McCarthy’s Oscar- 
nominated film Spotlight, one of the most 
honest portrayals of seeking justice 
for victims. I never wanted retribution 
for what happened to me, but now 

at least I’m allowed to feel 
vindicated. 

That’s the power of mov- 
ies, isn’t it? They can help us 
come to terms with our 
past and also have the power 
to give a voice to people like 
me who used to feel utterly 
anchorless and alone. 


Roger Duriing is the 
executive director of the 
Santa Barbara Film 
Festival, which runs 
Feb. 3-13. 
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The Plight of the White Nominee 

Oscar’s acting contenders — from new kids Saoirse Ronan and Brie Larson to old pros 
Leonardo Dicaprio and Cate Blanchett — face a conundrum: how to make that final campaign 
pitch amid all the raucous, raging controversy By Stephen Galloway 



P ITY THE PLIGHT OF OSCAR’S 
all-white acting nominees. 
Instead of celebrating, they’re 
entering a minefield where 
any comment can explode in their 
faces. Potential winners plan- 
ning your speeches, watch out: You 
face a yellow brick road littered 
with IEDs. 

First, as a group, the nomi- 
nees were branded with that 
#OscarsSo White hashtag, becom- 
ing the poster boys and girls for 
the Motion Picture Academy’s lack 
of diversity. Then, right after 
Academy president Cheryl Boone 
Isaacs unveiled plans for reshap- 
ing that venerable institution, the 
Old White Guys came out in force. 

“I’m no longer proud to be a 
member of this organization,” said 
one. Another called the new strat- 
egy “a momentary appeasement 
of the mob.” A third Academy mem- 
ber told this reporter she was 
contemplating an ageism lawsuit. 

But those alienated Academy 
vets still have the right to vote for 
this year’s Oscar winners. Which 
leaves the current class of nomi- 
nees in a quandary: how to curry 
their favor, without alienating the 
public at large. 

Avoiding saying anything contro- 
versial is one approach. Just look 
what happened when Charlotte 
Rampling went on French radio 
and insisted the protest was reverse 
racism. The 45 Years star got more 
negative publicity than for all her 
movies combined. Many insiders 
believe that damaged her, though 
others say it may have helped, 
given that some Academy members 
were quietly nodding in agreement. 

A fellow nominee, Mark Ruffalo 
0 Spotlight ), straddled the fence in 
announcing he was thinking of boy- 
cotting the Oscars, then publicly 
changed his mind, tweeting: “To 
clear up any confusion. I will be 
going to the Oscars in support of 
the victims of clergy Sexual Abuse 
and good journalism.” No doubt 
some journalists out there will 


appreciate that, but apparently he 
pleased nobody. 

No one wants to make the sort of 
mistake that Michael Caine (Youth) 
committed at a THR roundtable, 
when he told Oscar hopefuls Will 
Smith and Samuel L. Jackson that 
he was once “the ‘black’ actor.” 
His remarks were well-intentioned: 
He was attempting to say that, as 
a Cockney actor in class-conscious 
England, he had faced an uphill 
battle. His comment came before 
the Jan. 14 Oscar nominations 
— and now even the best-intended 
opinions can be political dyna- 
mite. Caine’s subsequent comment 
that minority actors should “be 
patient” drew heat, but by then he 
was out of the running. 

Given the polarized environ- 
ment, the nominees are probably 
relieved that the Academy imposes 
strict rules on campaigning in the 
wake of the nominations. Before 


the noms, all sorts of hobnobbing 
is allowed; post-noms, serious 
restrictions are imposed. Members 
cannot attend receptions where 
food and drink are served, and each 
nominee is limited to two panel 
discussions in the weeks between 
the nominations and the Feb. 23 
close of voting. 

If you’re The Remnant's 
Leonardo DiCaprio, you can secure 
a headline-making audience with 
the pope (as he did on Jan. 28), 
but for most others the options are 
limited. For those with the will, 
there are still some ways to promote 
yourself, however, even if dis- 
creetly and above all in the least 
inflammatory way. 

1 WORK THE AWARDS DINNERS 

Guild and critics’ award dinners 
are exempt from the Academy’s 
restrictions, and many have a 
hefty number of Oscar voters in 


attendance. This is the time to 
see and be seen. Lady Gaga, for 
example, likely secured some 
votes at the PGA Awards dinner 
by performing her nominated 
song “Til It Happens to You.” 

2 HIT THE FESTIVAL CIRCUIT 

It’s no coincidence that so many 
stars make a beeline for Santa 
Barbara in early February. That’s 
when the city’s film festival 
takes place, and this year it will 
host such guests as Ruffalo and 
Rachel McAdams (Spotlight), Brie 
Larson (Room), Alicia Vikander 
(The Danish Girl), Saoirse Ronan 
(Brooklyn), and Cate Blanchett 
and Rooney Mara (Carol), all of 
whom just happen to be nominees. 

3 MAKE NEWS 

If only Mad Max: Fury Road's 
George Miller would choose this 
moment to announce he’s going 
to make a follow-up. Better still, 
he could announce he’s not, and 
that he’s retiring Mad Max alto- 
gether. That might alienate fans, 
but it would make him a standout 
in the directing pack. News helps, 
unless it’s bad. 

4 ANNOUNCE YOUR RETIREMENT 

Shortly before Death of a Salesman 
opened on Broadway, Mike Nichols 
mentioned this was the last play 
he would ever direct. It wasn’t: He 
came back the following year with 
Betrayal. But nostalgia for the mas- 
ter helped him win a Tony Award. 
Same holds true for the Oscars. For 
older talent, now’s the perfect tim- 
ing to pull a Greta Garbo and say 
goodbye. 

5 STAY SILENT TO THE END 

If you can’t say something good, 
don’t say anything at all — until 
you get to the winner’s podium. 
Then thank your mother, thank 
your agent, and thank God you’re 
Caucasian, because otherwise 
you might never have gotten to 
be here. HuU 
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Revenant Bear, Take a Bow 

Alejandro G. Inarritu doesn’t want you to know the year’s 
biggest animal star was computer-generated By Carolyn Giardina 



S HE HAS ONLY SIX MINUTES 
of screen time, but the 
now- infamous mama grizzly 
that mauls frontiersman 
Hugh Glass, played by Leonardo 
DiCaprio, in The Revenant has 
emerged as one of the year’s most 
talked-about — and elusive 
— stars. 

Director Alejandro G. Inarritu 
has declined to discuss exactly 
how he shot the bear attack, pre- 
ferring to keep it a mystery — as 
he did last year when he chose 
not to describe how Birdman had 
been made to look as if shot in a 
single take. (Only after the movie 
won four Oscars did its VFX team 
admit how much CG work was 
involved in stitching sepa- 
rate shots together.) But 
this year, with Revenant 
— which had grossed $235.3 
million worldwide as of Jan. 28 
— nominated for a visual effects 
Oscar, the Inarritu-imposed 
code of silence hasn’t been as 
absolute. Says the film’s VFX 
supervisor, Rich McBride of lead 
effects house Industrial Light & 
Magic, “It was very much a VFX 
movie that we don’t want people 
to think of as a VFX movie.” 

The bear, a CG creation, was 
inspired by Coola and Grinder, 
resident grizzlies at Vancouver’s 
Grouse Mountain wildlife 
sanctuary, whom McBride pho- 
tographed. After the bear was 
created in the computer, she was 


hand-animated. ILM software 
was used to achieve “the motion 
itself, as well as the nuance of 
the movement of the fur, flesh, 
muscle and for getting every- 
thing integrated into the plate 
with natural lighting,” says 
McBride. 

The live action was filmed dur- 
ing a three- to four-day period 
in a rainforest near the Squamish 
River in British Columbia. 
DiCaprio performed nearly the 
entire sequence himself, with 
only a couple of moments, like 
a tumble down a hill, when a 
stunt performer stood in for him. 
McBride declined to elaborate 
further, but Glenn Ennis, 
listed as a stuntman in 
Revenant ’ s credits, has 
stepped forward in the 
media to claim that he, 
outfitted in a blue suit, 
played the bear in the bear-on- 
man portions of the sequence. 

As in Birdman, McBride says 
“very long takes” were used, 
with editing and CG making the 
scene appear as one continu- 
ous shot. To mate the CG bear 
with live action, the VFX team 
added elements like CG moss to 
“connect the bear to the ground 
by creating the contact point 
where she’s stepping, brushing up 
against something. Sometimes 
you could sell a movement with 
the smallest bit of foliage inter- 
acting with her.” EuHJ 
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Office hours to fit the hectic life of 
the entertainment industry 


UCLA and MPTF working together means you can see UCLA doctors 
at the times that work best for you. We understand that the 
entertainment industry doesn't just work 9 to 5, Monday through 
Friday - and neither do we. 

Our extended hours, seven-day schedules and our Health Wheels 
mobile office make it easy to keep your health in check and keep 
working. That's care the entertainment industry can count on. 

And care that begins with U. 
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Woodland Hills 

Jack H. Skirball Health Center 
MPTF Wasserman Campus 
23388 Mulholland Dr 
(818) 876-1050 
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Toluca Lake 

Toluca Lake Health Center 
4323 Riverside Dr 
(818) 556-2700 
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Santa Clarita 
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West Los Angeles 

Westside Health Center 
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M-F, 8 am - 6 pm / Sat, 9 am - 1 pm 

Los Angeles, Hollywood, Mid-City 

Bob Hope Health Center 
335 N. La Brea Ave 
(323) 634-3850 

M-F, 8:30 am - 5 pm / Sat, 8 am - 4 pm 


1 - 800 - 876-8320 
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A. Lange & Sohne • Allen Edmonds • Berluti • Bottega Veneta • Brioni • Burberry • Bvlgari • Canali • Cartier 
Chanel Fine Jewelry • Chopard • Dolce & Gabbana • Gucci • Harry Winston • Hermes • IWC • Jaeger-LeCoultre • John Lobb 
John Varvatos • Louis Vuitton • Moncler • Montblanc • Omega • Porsche Design • Rolex • Vacheron Constantin 

Saks Fifth Avenue • Bloomingdale’s • Nordstrom • Macy’s 
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For the awards season home stretch, suit up with extra swagger 
in velvet (no longer underground) By Carol McColgin • Photographed by Joseph Shin 
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1. MIDNIGHT BLUE 
Hugo Boss slim-fit jacket; 
$645, mrporter.com. 
Brioni silk bow tie; 
$150, at Brioni boutiques 
and brioni.com 



2. GREENLIGHTED 
Kingsman silk faille- 


trimmed jacket; 
$1,995, mrporter.com 


3. WINE PAIRING 
Gucci Barberini tailored 
jacket; Eddie Redmayne 
favors the designer’s 
eveningwear; $2,080, at 
select Gucci stores. 
Lanvin silk bow tie; $130, 
lanvin.com 


4. CLASSIC BLACK 
Salvatore Ferragamo 
jacket; Jake Gyllenhaal 
is a fan; $1,530, at 
Salvatore Ferragamo 
boutiques, 866-337-7242 


5. ROYAL PURPLE 
Burberry tuxedo 
jacket; John Boyega 
wears the label; 
$1,550, us.burberry.com. 
Alexander McQueen 
skull-print silk bow tie; 
$165, mrporter.com 
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SUPER 

BOWL 


HOLLYWOOD’S 
BOWL BLITZ 



most committed Super Bowl loyalists, 
football remains front and center, 
and he’ll be rooting for quarterback 
Cam Newton and his Panthers. This 
year marks Moore’s 13th Super Bowl 
trip since 2002, while The Amazing 
Race host Phil Keoghan will make his 
Super Bowl debut. “I’ve always 
wanted to go, but I know how hard it 
is to get tickets, so I’ve never had 
the courage to ask. I can’t believe 
that I have a ticket,” he says. 

“Thank you, Leslie Moonves!” 

With the game airing on 
CBS, Moonves, the president 
and CEO ofCBSCorp., 
will attend along with his 
wife, Julie Chen. 

Others making the trek to 
the Bay include WME agents 
Rob Koslowsky, Rick Rosen and 
Jim Ornstein; CAA’s Rob Light 
and Peter Micelli; Conan O’Brien; 

Rob Lowe and Katharine McPhee. 

The People v. O.J. Simpson 
star Cuba Gooding Jr. can’t make 


Out-of-Bounds 

Parties 

Before Coldplay (and a rumored 
Beyonce) take on halftime, 
the party begins off the field 


With the Denver Broncos facing off against the Carolina Panthers 
outside San Francisco on Feb. 7, the Bay Area is going to be packed 
to the wharf with famous fans and crowded parties By Brian Porreca 


UPER BOWL 50 HAS CAST 
its headliners — the Denver 
Broncos will play the 
Carolina Panthers at Levi’s 
Stadium in Santa Clara, 
Calif., on Feb. 7 — and neither is a 
typical Hollywood-type team. But 
that won’t keep Tinseltown names 
away from the big game, including 
Ryan Reynolds, Liam Hemsworth, Jeff 
Goldblum, Jay Leno and Paramount 


vice chair Rob Moore. Reynolds will 
pass out chimichangas to promote 
Deadpool , Hemsworth and Goldblum 
will tackle promotional responsi- 
bilities on behalf of their upcoming 
Independence Day: Resurgence , and 
Leno jets north to San Francisco to 
get back in the hosting chair as 
emcee of the annual charity event 
Big Game Big Give. 

As for Moore, one of Hollywood’s 


it, but he does know whom 
he’ll be rooting for: “Cam Newton!” 
Actor Tye White, who plays O.J. 
Simpson’s son in that new FX mini- 
series, is team Panthers, too. 

“My Pats lost, so I’m going for killer 
Cam now!” he says. 

Code Black star Luis Guzman is 
happy Peyton Manning and the 
Broncos beat the New England 
Patriots, but he’s still siding 
with the Panthers. “They’ve never 
won a Super Bowl, and I love 
their [head] coach Ron Rivera. Plus, 
they’ve earned it.” E£23 



Hollywood Loyalty: Who’s Rooting for Whom? 


PANTHERS 




JESSICA TREY KATE 

BIEL PARKER HUDSON 


DON 

CHEADLE 


BROOKLYN 

DECKER 


REESE 

WITHERSPOON 


CUBA GOODING MARG 

JR. HELGENBERGER 


DIRECTV and Pepsi Super 
Thursday Night 

SAN FRANCISCO’S PIER 70 
Performances throughout the weekend 
by Pharrell, Red Hot Chilli Peppers 
and Dave Matthews Band (starts Feb. 4). 

ESPN: The Party 

FESTIVAL PAVILION 
Alyssa Milano, Adriana Lima and 
Taye Diggs are scheduled to attend (Feb. 5). 

Bleacher Ball 

MEZZANINE 

Featuring Zac Brown Band and a menu 
curated by chef Daina Falk (Feb. 5). 

The Playboy Party 

LOT A @ AT&T PARK 

A DJ set by Alesso; Aaron Paul and Pete 
Wentz are scheduled to attend (Feb. 5). 

Big Game Big Give 

PRIVATE ESTATE OF JILLIAN MANUS 
IN ATHERTON, CALIF. 

Last year, the charity event co-hosted 
by Michael Bay raised more than 
$1 million for local charities (Feb. 6). 



How to Feel at Home 
in San Francisco 


Hollywood -ready hotels and eateries 

by the Bay By Rachel Levin 


WHERE TO STAY Hotel G (386 
Geary St., from $220), a newly 
revamped option in Union Square 
(built in 1909), touts a rooftop 
whiskey and oyster bar. ... Kids, 
dogs, downward dog-types, 
all are welcome at The Marker 
(501 Geary St., from $229), with 
bedtime books, water bowls and 
complimentary yoga mats. ... 
ATED-ready mix of CEOs, artists, 
authors and entrepreneurs makes 
up the membership at private 
club The Battery (717 Battery St., 
from $645), launched by Bebo 
co-founders Michael and Xochi 
Birch, but nonmembers can 
book a room and sample the cock- 
tails, if only for a weekend. 


where to eat Four-month-old 
Cala (149 Fell St.), the first U.S. 
restaurant from Mexico City star 
chefGabriela Camara, a good 
friend of Alice Waters, draws a 
packed house (Jake Gyllenhaal 
was in recently) with silky trout 
tostadas ($16) and smoky Mezcal 
cocktails. ... Kiwi-born hospital- 
ity queen Anna Weinberg and 
husband James Nicholas have 
created an empire in S.F. with 
spots that woo luminaries from 
Adrian Grenier to Snoop Dogg: 
Their latest venture, Leo’s Oyster 
Bar (568 Sacramento St.), joins 
the wood-beamed Park Tavern 
(1652 Stockton St.), The Cavalier 
(360 Jessie St.) and Marlowe 


(500 Brannan St.), which recently 
moved to flashier digs and 
brought its famed burger ($16) 
with it. ... Sample the city’s other 
top patty for $18 at the bar at 
Spruce (3640 Sacramento St.), 
where President Obama dined 
in 2015 with Marc Benioff and 
Elon Musk. ... Mission Chinese 



Food (2234 Mission St.) recently 
drew Serena Williams, who 
had her phone swiped while din- 
ing with Reddit founder Alexis 
Ohanian. ...The MCFteam (Karen 
Leibowitz, Anthony Myint and 
Chris Kiyuna) has gone eco-chic 
with The Perennial (59 Ninth 
St.), which boasts an aquaponic 
greenhouse in Oakland and 
cocktail straws made of gluten- 
free wheat. ... David Kinch, 
behind Silicon Valley’s only three- 
Michelin-starred spot, Manresa 
(320 Village Lane, Los Gatos), 
has opened casual NewOrleans- 
style The By water (532 N. Santa 
Cruz Ave., Los Gatos), welcoming 
pop-ins forgumbo and po’boys. 
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Chiwetel. 


Congratulations on this recognition. 

Your honest and complex portrayals in film, 
theater and broadcast media elevate 
each work in which you appear. 

We salute you. 

Hirsch Wallerstein Hayum Matlof + Fishman 




“The business 
press thinks we’re 
doing voodoo 
magic. They’re all, 
‘Shane isf — ing P.T. 
Barnum,’ ” says 
Smith (right), with 
Viceland 
co-president and 
pal Jonze, in Vice’s 
Venice offices. 
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■pSole network: 
be shitty.” 

Prof our mission state- 
he Vice founder and 
in his second- story cor- 
kabove the legions of 
■kgters at his compa- 
fctpost. “Though 
fcdest,” he 


kce A+E 
12 on 
ifiltered 
pimagin- 
le elusive 
Ke attracts 
t. If the plan 
5rse, anachronis- 
W, would argue you’ve 
lerestimated his vision, 
t merely about carving out a 
; for his $4.2 billion digital- 
media brand on Grandma’s cable 
dial. It’s about conquering the 
media world as we know it. “I want 
to become the biggest f— ing media 
company in the world,” he says with 
the kind of bravado that’s capti- 
vated executives from Robert Iger to 
Rupert Murdoch and elicited eye 
rolls from almost everybody else. 

To hear Smith tell it, the press 
falsely has presumed that a cable 
network is his end goal. Instead, 
he suggests he’s pursued a network 
deal — first with Time Warner, then 
21st Century Fox and ultimately with 
A+E — because he recognizes that 
“75 percent of the world’s advertising 
budget” is still being spent on televi- 
sion. And while more of that money 
will move online (“Guess what? I’m 
in online,” he crows) and, eventually, 
to mobile (“I’m in mobile!”), he 
says he found himself wondering, 
“Why don’t I get that 75 percent 
while all these other guys who don’t 
know what the f— they’re doing are 
getting it?” The arrangement with 
A+E, which made a $250 million 
investment in Vice in 2014, offered 
the company a way to tap the still 
lucrative TV market without having 
to spend the hundreds of millions, 
if not billions, to launch a cable 
network and fight tooth and nail for 
distribution. 

The move, which gives Vice a 
49 percent stake in the U.S. channel 
and complete control over the net- 
work’s international activity, comes 
22 years after Smith, along with pals 
Suroosh Alvi and Gavin Mclnnes, 
founded Vice, then a niche music 
magazine in Montreal. In the two- 
plus decades since, he has amassed 
a staff of 1,800 with operations in 
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You’re targeting a demographic that increasingly 
doesn’t watch TV. Why do this? 

SMITH Because before we leave the industry, we 
want to be responsible for the greatest media 
explosion blowout bankruptcy in history. (Laughs.) 

Seriously, that’s the goal? 

SMITH That’d be cool, right? What’s funny is in the 
press, it’s always been, “Shane Smith wants a TV net- 
work.” No, I don’t. Look, mobile to me is the frontier 
because if you ever go around the world and you 
see most of the kids in our offices, they don’t even 
have laptops. Everyone talks about cord-cutters of 
TV. They don’t have f— ing computers, they have f— 
ing phones! But 75 percent of the world’s advertising 
budget is still on television. 

And thus the desire to have a network? 

SMITH The barriers of entry were cost-prohibitive 
before because they didn’t let the young punk kid 
say, “I’d like to buy a billion-dollar network please.” 

But now, because there is this disruption and people 
are looking for us to be the future, we can form 
partnerships to get one of these networks. And then 
that network becomes a content creation engine 
that goes into all these different screens and brings 
advertisers, because advertisers still have money 
tied up in TV. Why? Because you don’t get fired for 
putting commercials on TV. Our biggest online 
clients said, “F— , we’d give you a shitpile of money if 
you were in TV.” And we also looked at that and 
we said we can offset the purchase of many of these 
networks around the world with our new advertis- 
ing budgets that these guys will give us. So, if you can 
come up with new ways to monetize, then you don’t 


have to be as focused on ratings. Look at Netflix. 
Netflix makes a shitpile of f— ing money, and they 
don’t talk about ratings. Why? Because they have 
a different business model. Well, we have a different 
business model. 

So, if three months from now only a few hundred 
thousand people are watching the shows on 
the network, you’re not going to be concerned? 

JONZE I’d be upset if that’s all we delivered to 
them. But you’re just talking about cable, and that’s 
not the only place where people will see it. It goes 
everywhere. 

But it’s not as easy to monetize the eyeballs 
that watch it elsewhere. This is the conundrum 
in the TV business: You need to be where your 
viewers are, but you haven’t figured out how to 
fully monetize those eyeballs anywhere but TV. 
SMITH An NBC is not set up to make money online; 
we are. What I mean by that is if you’re trying to 
make money off spots and dots on TV and/or online, 
you won’t. You have to come up with alternative 
ways of making money. 

You have all of these legacy media investors 
who are running their business with that NBC 
mentality ... 

SMITH Well, why do you think they invested in us? 

They think you’re doing voodoo magic? 

SMITH No, the business press thinks we’re doing 
voodoo magic. (Laughs.) They’re all, “Shane is f— ing 
P.T. Barnum.” But Fox, Time Warner, Disney, they’re 
not stupid. They’re smart people. I’ll tell you what 


they see in us, and I’d do the exact same f— ing thing 
if there was anybody out there for mobile: We’re 
a hedge. Because they’ve got their business, and 
those businesses have thrown off a lot of cash. 

But Bob Iger probably realizes that his business, the 
biggest media company in the world, is going to 
go into a f— ing vortex and he needs to at least have 
some pathfinder saying, “Hey, Bob, I figured this 
out over here.” They all do, quite frankly. And at least 
we’re f— ing trying. Everyone [else] is galvanized 
into inactivity. They’re like, “Yep, we’re f— ed, we’re 
totally f— ed. Should we try anything different? No, 
f— , no, no, don’t unbundle.” But unless you try f— ing 
something, you’re not going to learn anything. 

So, when we came to them with our plans and said, 
“Here’s how we’re going do it and here’s what we 
need,” they all salivated because they’re like, “F— , I’d 
do that with my company if I could, but I can’t.” 

So you became the guinea pig? 

SMITH Yeah, let Vice go fall down, scrape their knees. 
You don’t get learnings from cashing checks; you 
get learnings from f— ing making a mistake. So we 
said, “You give us the money and the assets and 
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Invested $70 million in 
2013. At that time, the 
company was valued at 
$1.4 billion. 

* 

a-:-e 

NETWORKS 

* 

Invested $250 million 
in 2103. Vice was then 
valued at more than 
$2.5 billion. 


The A+E co-parent 
invested $400 million in 
late 2015, valuing the 
company at between 
$4.2 billion and $4.3 billion. 


Other investors include WPP, Technology Crossover 
Ventures and merchant bank Raine 


more than 30 countries and tentacles 
in areas including print, digital, 
branding, music, film and TV and 
fashioned a multimedia empire, 
collecting many millions from behe- 
moths including Fox, Disney and 
British ad agency WPP. Media expert 
Michael Wolff once suggested in a 
Hollywood Reporter column that the 
latter simply are “drawn to his 
Pied Piper ability to attract ever-more 
media executives and the ever-larger 
multiples they and their colleagues 
seem willing to pay for a piece of 
Vice.” Smith seems to delight in the 
skepticism that both his voracious 
dealmaking and his personal antics 
— the free-flowing booze, the 


$300,000 Vegas dinners and the 
liberal use of profanity (“f— ” was 
uttered 52 times in this interview) — 
evoke, but he shoots down Wolff’s 
premise, unable to contain a chuckle: 
“You think I could hoodwink Bob 
Iger, Jeff Bewkes and Rupert 
Murdoch?” According to comScore, 
56 percent of Vice Media’s 58.9 mil- 
lion unique visitors in December fell 
within that all-important millen- 
nial demographic, putting Vice ahead 
of NBCUniversal investment Vox 
Media but well behind the company’s 
other, BuzzFeed {see chart on page 
55). Whether those easily distractible 
millennials will come with Smith and 
Viceland co-president Spike Jonze to 


cable remains an open question. 

Already, there’s a growing 
chorus of TV executives and rival 
producers who are predicting 
Viceland’s demise. “It’s going to be 
Current 2.0,” snipes one prominent 
unscripted executive, referring to Al 
Gore’s ill-fated leap into the cable 
business. Some balk at the network’s 
target demographic (a recent Pew 
Research study found 19 percent of 
Americans ages 18 to 29 have cut 
the cord, while another 16 percent 
never subscribed at all), others at 
Vice’s inexperience in TV. But if any 
of the naysayers fluster Smith or 
his longtime adviser Tom Freston, 
a former Viacom CEO who helped 


launch one-time youth magnet 
MTV, they aren’t letting on. “There’s 
always a lot of schadenfreude in 
the television business,” says Freston. 
“Everybody wants everybody to fail.” 
Part of what made the deal 
attractive to A+E Networks CEO 
Nancy Dubuc is that she had 
little to lose. Despite its $850 million 
valuation, H2 had been generating 
miniscule ratings (342,000 viewers, 
on average) in 70 million homes, 
and its prospects in an increasingly 
unbundled future were grim. “We 
saw an opening, and for us it’s about 
brands that will survive regardless of 
the platform,” she says, “and Vice 
is the Holy Grail.” Though Dubuc has 
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They may lack Vice’s ‘cool’ factor, but these other sites are luring 
18-to-34-year-old visitors and, in certain cases, major media investments 
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December 2015 data. Source: comScore 


I’m trying to imagine Bob Iger, whose Disney 
co-owns A+E, watching Viceland show F— 

That’s Delicious . A Vice channel partially half- 
owned by squeaky clean Disney almost seems 
like a punch line ... 

SMITH Oh, [the big media companies are all] f— ing 
conservative because they’re all huge and there’s 
so much at stake. But if you have a CEO that is going 
to get a ticker-tape parade as the best media CEO 
in history, he’s got more leeway to say, “I’m going to 
experiment.” I don’t know if I’m allowed to say this, 
but Bob loves the content. 

If you look around the landscape, who are you 
drawing inspiration from for Viceland? 

SMITH No one. And the reason why I am so unequiv- 
ocal about that is that we’re trying not to get people 
from TV. We want this to be different than TV. We 
want the programming to be different, we want the 


whatever, and we’ll go out there and be this lab. Try 
this new shit. Do this stuff. Some of it’ll work. Some 
of it won’t.” The successes will be exponentially big- 
ger than they are really because people are looking 
to see if we can bring millennials back or if mobile can 
actually work. If we have a minor success, it’s going 
be, “Holy f— , throw cash at that motherf— er.” So, why 
wouldn’t we do that? And by the way, the only way 
to become the biggest media company in the world 
is by taking their money and coming up with the 
new algorithm. Because if I can come up with the new 
algorithm, then I win. 

There are plenty who are predicting this network 
will be a replay of Al Gore’s Current TV, which had 
lots of hype, then fell flat. Thoughts? 

SMITH Great. Because if they prophesize my doom 
and then I kick ass and I’m like (flashes middle finger). 
As the late, great [New York Times columnist] David 
Carr used to say, “It’s fighting season.” 

Look, everybody talks about disruption 
until you actually f— ing disrupt some- 
thing, and then everybody freaks the 
f— out. And we’re going to come along 
and we’re going to disrupt everything, 
and everyone’s going to say I’m the f— ing 
devil himself. And then 12 months from 
now we’ll be on the cover of Time maga- 
zine as the guys who brought millennials 
back to TV. That’s how it f— ing works. 


been quick to temper expectations, 
the arrangement provides her with 
roughly a 20 percent stake in the 
Vice mothership while still maintain- 
ing half of what is now a potentially 
better positioned channel in those 
70 million homes. 

BTIG analyst Rich Greenfield 
suggests the risks are minimal. “In 
success, they create something far 
more meaningful than H2,” he says. 
“And at worst, they revert to an H2 
strategy in two years.” 

Greenfield acknowledges he had 
been in the camp of “this sounds 
ridiculous. You’re going the wrong 
way,” but he has since warmed 
to the idea. “There are still plenty 


o TO HEAR SMITH DISCUSS THE INNOVATIVE CONCEPT BEHIND VICE’S NEW TV CHANNEL, GO TO THR.COM OR THR.COM/IPAD. 


monetization to be different, and we want the look 
and feel to be different. One of the things we 
noticed about other networks is that they buy one 
show from one production company and another 
from another production company, so there’s no 
cohesive flow to everything. With Viceland, we 
want everything to feel the same. 

This is a 24-hour network. We’ve heard 
about your primetime originals (see sidebar). 
Now, what happens at 3 p.m.? Or 9 a.m.? 

JONZE One thing is we have this incredible library 
from doing content now for 10 years online, 
and we’re trying to clear all of that stuff. It’s mostly 
music rights. 

SMITH What happened that opened our eyes to 
this was that we did a deal in Greece because we 
have an office and a production team over there. 
They would just do best-of’s from all our stuff around 
the world. People don’t realize that there’s a lot of 
stuff from Vice in Germany or Brazil or China. They 
packaged them in a really smart way, and Vice 
went from being an online thing to a block to a net- 
work there. Now, 15 percent of media consumption 
in Greece is Vice. Then they did it in Serbia, and now 
we’re 25 percent of the market in Serbia and this. 
We’re like, “What the f— is going on?” So we came 
up with a way of doing a digital daytime where we 
get the best-of’s here, but we repackage them and 
curate them. And then we’re going to have some 
freaky stuff in there. 

Freaky stuff? 

SMITH I travel around the world a lot and you get 
insomnia. So, you’ll be in Iran and on the talk 








shows there will be, like, three generals with epaulets 
and turbans having a heated discussion. It’s amaz- 
ing, so we’re like, “Why don’t we put that up with no 
translation?” And what we were thinking is that we 
might have an app where there’s no translation on 
the TV, but you can have it [on the app]. There are 
just all kinds of crazy, crazy shows. 


important. So, for example, there are a lot of docs on 
civil rights that completely mirror LGBT issues 
today, and we like to juxtapose those things. Not to 
be too businessy, but those docs are very cheap 
and can be very impactful because they show our 
history. So we’ve been looking at curating a whole 
doc series that fits in with what we do. 


a lot of my time. And it’ll take up more because I’m 
going be working on the HBO daily news show, too. 
I’ve been offered these tremendous opportunities 
and access to once-in-a-lifetime shoots that I can’t 
say no to. So that’s going to tie me up. 

JONZE We grab him when we can, but we under- 
stand he has two shows and a company to run. 


So you’ll actually license things like this? 

SMITH Yeah, we’re licensing a bunch of shows that 
we’re putting up there just for fun. We just think 
it’s funny. We have our primetime block, which we’ll 
repeat at various times the next day during the 
day. And then we have the hangover Saturdays and 
stoner Sundays. 

JONZE So if you’re hung over, we’ll be running 
stuff that’s easy on your mind. It could be F-, That’s 
Delicious, or it could be a movie. 

What else will you acquire? 

SMITH We started off saying we wouldn’t license any- 
thing. And then I think everyone’s like, “I just saw 
this f— ing awesome doc from 10 years ago.” So, we’ve 
started looking at movies, mostly docs, because 
we love great historical docs and they’re underrep- 
resented. Wrapping them in and having context is 


And TV shows, too? 

SMITH Yeah, I don’t want to give all my secrets away, 
but there all kinds of funny, overlooked TV shows 
that would be really stoner or hung-over TV shows 
like [Second City TV] from Canada. We don’t want 
to curate too much stuff. But in a package, we can 
have some of our stuff, some digital daytime stuff 
and some curated stuff. It can be hangover cures 
from online — like, how to cook a perfect cheese- 
burger — and then a funny Young Ones or whatever 
the hell it is. Everyone’s hung over on Saturdays, 
and it’s such a great day to just lie on the couch and 
watch TV, so we were like, “Why aren’t we program- 
ming for that?” 

Shane, how much will you appear on Viceland? 

SMITH It depends. I’m not an actor. I’ll definitely do 
promo stuff, but I have a show [on HBO], which takes 



The executives at HBO were caught off-guard by 
the network news. What was the fallout? 

SMITH Well, there probably would have been worse 
fallout if ... I mean, there was no disingenuous 
action. We had told them all along that we wanted 
to own our content platforms and do a network. 

I think they just said, “Whatever, Shane.” Everyone 
rolls their eyes till I do it. 

JONZE I’ve known Shane for around 15 years, and 
for the first 10, I’d give him shit about it. He’d be like, 
“Everyone’s freaking out because we’re going to 
do this and do that,” and I’d be like, “Yeah, OK.” And 
then about five years ago, I was like, “I think I have 
to stop giving Shane shit because a lot of things he’s 
been talking about have actually happened.” 

So, HBO underestimated you? 

SMITH Look, I love HBO. HBO is the gold standard, 
and they think so, too. My personal point of view is, 
as the Vice brand grows and our audience grows 
and our stature grows, having a lock on perhaps the 
most valuable part of that business is priceless. 
And maybe because we had been babies together 
with HBO, they wanted it to be exclusive. But if it 
happened to me and Action [Bronson] came to me 
and said, “By the way, I’m doing another cooking 
show,” I wouldn’t be stoked about that. But at the end 
of the day, I still have Action and he’s just getting 
bigger. So, we’re really proud of the work that we do 
for HBO. I’m really proud of it. It allows me a little bit 
of distance from the brand to do what I’m interested 
in. I’m Gen X, and as I get older, I’m interested in the 
environment and politics and social change. Vice is 
still a millennial brand. 

It’s my understanding that HBO said, “We get 
all things news and the other network can be 
lifestyle,” and you agreed. Do I have that right? 

SMITH Well, you don’t get to be partners with all 
the big media companies by being an asshole. I real- 
ize that that’s what they want and it’s what I want, 
so that’s a good partnership. 

Looking ahead, what will success look like? 

SMITH Revolutionizing media as we know it. 

And failure? 

SMITH That we’re just like everybody else, that 
we’re derivative. 

MTV News has hired a handful of former Grantland 
writers and is said to be trying to create a Vice of 
its own. 

SMITH Go ahead, have at it! 

So that’s not a concern? 

SMITH ( Nods head and laughs .) You want to 
know why? Because they’re going to spend a lot of 
money and a lot of resources to realize they 






‘We’re trying to make a channel that 
feels personal,’ says Jonze. A look at 
four shows he’ll debut at launch 



GAYCATION 

Ellen Page and her pal Ian Daniel travel the 
world to learn more about the LGBT experience. 
In one episode of the docuseries, they accompany 
a young Japanese man as he comes out to his 
mother; in another, Page confronts presidential 
candidate Ted Cruz on LGBT issues at the Iowa 
State Fair. 



F — , THAT'S DELICIOUS 

An adaptation of rapper Action Bronson’s 
Vice web series of the same name, F— , That’s 
Delicious follows Bronson and his buddies on their 
culinary and rap adventures around the world. 

“I rap. We eat. We look for mystery and adventure, 
and we find it,” Bronson said in promoting the 
show at TCA in January. 


can’t do it. No one is going to watch their B.S. And 
then, guess what? You just lost another year and I 
gained one. 

How do you avoid being out-Viced by a 
newcomer? 

SMITH MTV had a 30-year run before they 
imploded. Hopefully we have a 30-year run and then 
some kid will come along and then it’ll be holo- 
grams. I’m pretty cognizant of what’s in my rearview 
mirror, and right now there’s not a lot in the rear- 
view mirror. 

What about BuzzFeed? 

SMITH I’m friends with Jonah [Peretti], and BuzzFeed 
is great at what it does, but it’s a completely differ- 
ent business. Everyone loves to compare us, and 
at some point we probably should just link up and 
kick everyone’s ass. 

You recently moved out to Los Angeles. What’s 
the most Hollywood thing about your life now? 

SMITH My house [a $23 million mansion in Santa 
Monica]. When you move from New York, you want 
palm trees and pools. We’re like the Beverly Hillbillies. 
You come out here, and you’re like, “I want it all, 
man. I want the whole experience.” And I’m surprised 
at how much I love it. I’m already into wheatgrass 
enemas and all that shit. 

The phrase “hard partying” has been put 
next to your name in more articles than I can 
count. Now that you run a $4.2 billion empire 
with a TV network, are you still going as hard? 

SMITH I definitely don’t party as much as I used to, 
but I’ve already been to the best bar that I’m ever 
going to go to, seen the best concert I’m ever going 
to see ... Spike and I have been friends for a long 
time. We used to write scripts together. During that 



FLOPHOUSE 

The comedy show, from longtime Vice collab- 
orator Lance Bangs, is set in the communal 
homes of young comedians as they try to break 
in and earn a living. 


time, he became the No. 1 music video director 
in the world, the No. 1 commercials director in the 
world. He built the Jackass franchise and became 
an Academy Award-winning director. Me? I had a 
hangover at the end of the decade. So I said, “OK, 
I’ve got to move over to this side of things.” But I still 
love booze. 

You were just back in Vegas for CES. How much 
did you win gambling this year? 

SMITH I won more than I did last year. 



WEEDIQUETTE 

Host Krishna Andavolu examines the science, 
culture and economics of the marijuana industry. 
“We’re doing it at a time when laws are changing 
and people’s attitudes are changing,” he says. 
“We’re capturing people’s stories as they really 
risk everything to get healed, make money or 
keep out of jail.” 


You won more than $1 million? 

SMITH Yeah. 

Will we be hearing about your $300k celebratory 
dinner on MGM’s earnings call like last year? 

SMITH Hopefully not. (Laughs.) No one understands 
anything. They were like, “Shane Smith spent 
$300,000 on f— ing dinner.” First, the majority of it 
gets comped. Second, I either give it to the tax- 
man or I give it to my friends. And they’re like, “Well, 
why didn’t you give it to the poor?” It doesn’t f— ing 
work that way! So yeah, I do like to have a good time. 
And I think I’m like most Americans in saying if I win 
$1 million in Vegas, I’m going to f— ing bring it. And 
no one can f— ing Brian Williams me because I own 
the company. I can do what I f— ing want. 




of 18- to 34-year-olds who watch 
television,” he says. “Now, if you 
have an established business, your 
numbers are falling fast. But as a 
new entrant? You re just looking to 
take share of a falling business. 

So this is a market- share grab, and 
if it doesn’t work, so be it; every 
piece of programming can be repur- 
posed online.” 

From the outset, the strategy 
will be about building a multiplat- 
form audience — on air, online, on 
VOD — rather than simply a linear 
one. In fact, Viceland will leak much 
of its programming on platforms 
including Facebook prelaunch and 
then will keep as much of it as 
possible in front of a digital paywall. 
In an unprecedented strategic 
move, A+E also has worked out a deal 
so that Nielsen data will not be 
available for Viceland for at least six 
months. “We know how and where 
this younger audience is watching, 
and its on mobile, on tablets, on 
laptops,” says Dubuc. “Until Nielsen 
can measure a complete TV audi- 
ence on every platform, I cant expose 
this brand to undue criticism.” 


NOVEMBER ANNOUNCEMENT 
Viceland would replace H2 
,rly 2016 was one of the worst- 
secrets in the media business, 
s began to leak several months 
rlier, in part because Smith, 
frustrated with what he believed was 
a glacial pace of dealmaking, decided 
to begin publicly teasing the 
network (though not the platform) 
during a boozy presentation at 
Vice’s May newfront in New York. 

With hindsight, he acknowl- 
edges his naivete. “When we went to 

CONTINUED ON PAGE 80 






Sundance 2016: 

From Snow 
to a Blizzard 

One big deal only begat another in Park City as streamers spent like drunken sailors, Nate Parker’s 
The Birth of a Nation made waves with a historic $17.5 million buy, the little indies that 
could kicked up a whole lot of noise and the stars at the center sat for THR’s photographer 
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1 . “This is a massive blow to white supre- 
macy in America,” says first-time 
director Nate Parker of the $17.5 million 
(the largest check ever written at 
Sundance) that Fox Searchlight paid for 
his slave rebellion drama The Birth of 

a Nation, which won the Grand Jury and 
Audience Award. “There’s something 
new that’s bubbling under the surface of 
this country and this industry. We’re 
not going to allow injustices and inequi- 
ties to be propagated within our 
system anymore.” 

2. Goat centers on a young man (Ben 
Schnetzer) who pledges his brother’s 
frat only to find himself undergoing 
life-threatening hazing. “In some cases, 
people get carried away and it gets 
ugly,” says co-star Nick Jonas of the 
college tradition. From left: Brock 
Yurich, Gus Halper, writer/director 
Andrew Neel, Schnetzer (front), Jake 
Picking (back), Austin Lyon, Danny 
Flaherty and Jonas. 

3. Former Focus chief James Schamus 
chose Logan Lerman and Sarah Gadon 
to star in his directorial debut, the 
adaptation of Philip Roth’s combative 
novel Indignation. “There was a lot of 


worrying, which fueled my obsession 
with wanting to understand the mate- 
rial,” says Lerman of playing a college 
student in the 1951-set drama. 

4. Chloe Sevigny starred in two films 
at the fest: Love & Friendship, an 
adaptation of Jane Austen’s novella 
Lady Susan, with Kate Beckinsale, 
and horror film Antibirth with Natasha 
Lyonne. “They’re at opposite ends of 
the spectrum,” she says of the projects, 
“but in both I’m supporting very 
talented leading ladies and being 
their confidant and their homey.” 

5. In doc Norman Lear: Just Another 
Version of You, Rachel Grady (left) 
and Heidi Ewing profile Norman Lear, 
the 93-year-old veteran showrunner 
behind such iconic TV series as All in 
the Family and The Jeff ersons. 

6. Yoga Hosers, directed by Kevin 
Smith, stars Smith’s daughter Harley 
Quinn Smith and her real-life best 
friend, Lily-Rose Depp (pictured), 
whose father — Johnny Depp — also 
appears in the film about two yoga- 
loving teens who battle an army of 
foot-tall Nazis made of bratwurst. 









4. In Kenneth Lonergan’s 
Manchester by the Sea, Casey 
Affleck plays a man taking 
care of his 16-year-old nephew 
after the death of his older 
brother (Kyle Chandler). Amazon 
made a splash by buying the 
drama for $10 million early in 
the festival. 


5. “I love that it’s so per- 
verse and mad,” says Daniel 
Radcliffe of Swiss Army 
Man, the magical- realist-style 
comedy, directed by Dan 
Kwan and Daniel Scheinert, 
in which he plays a spectacu- 
larly flatulent dead body. (The 
film sold to A24.) 


6. In Tallulah, Ellen Page 
plays a woman who takes 
a toddler from a mother she 
feels is unfit. “A 15-month- 
old is my co-star,” she says. 
“You had no choice but 
to be in the present moment 
because you could never 
anticipate what your little 
friend was going to do.” 


7. “If you think The Revenant 
was tough, we did The 
Revenant without any money!’ 
jokes director Taika Waititi 
of Hunt for the Wilderpeople, 
about a boy, played by 
Julian Dennison, who ven- 
tures out into the wild 
New Zealand bush. 


8. “People are hungry 
for this conversation,” says 
Katie Couric of the gun 
violence doc Under the Gun, 
which she produced with 
director Stephanie Soechtig. 


1. Barack and Michelle 
Obama’s youthful courtship 
is the subject of Southside 
With You. “I was attracted to 
how they listened to each 
other,” says Parker Sawyers, 
who plays the 20-something 
future president opposite 
Tika Sumpter’s Michelle. 


2. Kristen Stewart plays a 
young lawyer in Kelly 
Reichardt’s Certain Women 
(also starring Michelle 
Williams and Laura Dern), 
which tells three stories 
set in Livingston, Mont. 


3. The stars of Joshy, a movie 
about a bachelor party in Ojai. 
Counter-clockwise, from 
bottom left: Nick Kroll, Adam 
Pally, Jenny Slate, Alex Ross 
Perry, Thomas Middleditch, 
director Jeff Baena, Alison Brie, 
Lauren Weedman, Brett 
Gelman and Lisa Edelstein. 
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“I grew up in Massachusetts, 
so I thought it would mean 
that I was comfortable with 
the accent, hut I was constantly 
disappointing Kenny." 

Casey Affleck on Manchester by the Sea director Kenneth. Lonergan 
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Michael [Jackson] 
has always been 
a big part of my 
life, always. It’s still 
unbelievable 
that I got to work 
with him.” 


Spike Lee on his documentary subject 
Michael Jackson 



1. Spike Lee explores 
Michael Jackson’s early 
life in Michael Jackson’s 
Journey From Motown to 
Off the Wall, his follow- 
up to 201 2’s Bad 25. Next 
will be a film about 
Thriller. “Thriller changed 
the world,” says Lee. 

2 . Director Todd Solondz 
(second from right) says 
the inspiration for 
Wiener-Dog — which 
follows a wandering 
canine’s journey around 
the country — was the 
1966 French film Au Hasard 
Balthazar (and also 

the 1974 American movie 
Benji). From left: co-stars 
Zosia Mamet, Danny 
DeVito, Julie Delpy and 
Kieran Culkin. 


from him,” says Boyd 
Holbrook, who plays a 
recently released convict 
who falls for a married 
woman (Elisabeth Moss) 
in The Free World. 

5. When Miles Davis 
was inducted into the Rock 
and Roll Hall of Fame in 
2008, his nephew Vincent 
Wilburn told reporters that 
Don Cheadle would play 
the iconic jazz musician in 
a biopic, which was news 
to Cheadle. “I had not been 
told that, but that’s what 
started it,” says Cheadle 
(center), who ended 
up not only starring in but 
co-writing and directing 
Miles Ahead, which also 
stars Emayatzy Corinealdi 
(left) and Keith Stanfield. 


3. Bryce Dallas Howard, 
most recently seen in 
Jurassic World, stepped 
behind the camera to shoot 
Solemates, a short film 
that uses shoes to chronicle 
a couple’s journey. 

4 . “He’s spent his whole 
adult life in prison, so 
this is someone who has 
their identity taken away 


6. John Krasinski (right) 
directed and stars 
in The Hollars, a dramedy 
about a man who returns 
to his childhood home 
with his pregnant wife. 
“It’s very vulnerable 
to be an adult around your 
family,” says Margo 
Martindale, with co-stars 
Sharlto Copley (second 
from left) and Josh Groban. 


The THR Sundance 2016 Studio, presented by American 
Airlines, was at Rock & Reilly’s in Park City. 
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“‘When you’re lurking with 
a dog, you’re dealing with 
something that doesn’t hare 
any idea it’s making a film.” 


Julie Delpy 


O TO HEAR THE STARS OF SUNDANCE TALK DIVERSITY, SECRET TALENTS AND GUILTY PLEASURES, GO TO THR.COM OR THR.COM/IPAD. 



Look, It s Only 
a Football Game. 


were favored by 17 points] . I was 
holding my sister, 7 months old at the 
time, and when the Jets scored the 
touchdown that put them ahead for 
good, I dropped her on the floor and 
she banged her head. 

SEAN MCMANUS *+ chairman , 

CBS Sports 

I was a huge Namath fan at the time. 
My father [legendary sportscaster 
Jim McKay] thought he was a little 
bit too rebellious to be a role model 
for me. But I was his biggest fan. 
Namath only wore white shoes. And 
I actually painted my football 
cleats white so that I could be like Joe 
Namath. I was watching the game 
with my father. And when the Jets 
won, I said, “See, he guaranteed 
a victory, and he got one!” And my 
father begrudgingly acknowledged 
that Namath was a pretty good guy 
for me to be following. 

BOB COSTAS «+ studio host , NBC 


But It’s Not’ 

On the eve of the 50th Super Bowl, as the Broncos face the 
Panthers, 17 big players who’ve worked on the broadcasts 
remember O. J. announcing right before his arrest, 
the time Eli Manning left Dan Patrick hanging and whom 
Howard Stern got everyone to boo by marisa guthrie 


T he super bowl is the last true network tv 

blockbuster, and it’s bigger than ever. Last year’s game on NBC 
stands as the most watched telecast in U.S. history, with 
114.4 million viewers tuning in to the New England Patriots’ 
thrilling victory over the Seattle Seahawks. The big game is 
why TV and radio networks that carry the NFL collectively pay the league an 
eye-popping $7 billion a year. It’s why pop stars including Katy Perry, Bruce 
Springsteen and Beyonce jump at the opportunity to perform — gratis — at 
halftime. And it’s why rates for Super Bowl TV ads — now selling for $5 mil- 
lion per 30-second spot — have steadily climbed (between 2005 and 2014, the 
price increased 75 percent and generated $2.19 billion). Of course, it wasn’t 
always this way. The first game in 1967 wasn’t even called the Super Bowl; it 
was the clunky AFL-NFL World Championship Game. Halftime was mainly 
two college marching bands. Weirdest of all, CBS and NBC aired the game. 
As CBS prepares for Super Bowl 50 on Feb. 7, producers, directors, execs, 
commentators and ad men recall the pressure, controversies (Janet Jackson) 
and larger-than-life personalities (O. J. Simpson, Joe Namath, John Madden) 
of a half-century of title games. 


“To the NFL , this play 
never existed ” 

The first Super Bowl at the Los Angeles 
Coliseum — the past and future 
(temporary) home of the Los Angeles 
Rams — might look quaint compared 
with what the game has become, but one 
critical decision by the referees made 


clear, from the outset, that this was 
a madefor-television event. 

JIM NANTZ play-by-play man, 

CBS Sports 

At Super Bowl I [between the Green 
Bay Packers and Kansas City 
Chiefs], moments after the ball was 


kicked off to start the second half, 
the whistles blew and an official ran 
out on the field, waving his arms, 
and the Packers were told to rekick. 
There was no penalty flag, and 
back in those days, the 
officials weren’t mic’d, 
so [they] couldn’t 
explain why they were 
rekicking. It turns 
out NBC was not back 
from commercial 
[even though CBS was], 
so the officials said, 

“You know what, we’re 
going to redo this.” To 
the NFL, this play never 
existed. You wonder what would 
have happened if the kickoff had 
been returned for a touchdown. 

KEITH OLBERM ANN Former studio 
host, NBC, Fox 

The first 30 or so, with a couple 
exceptions, were bad games. The 
one I always think about was the 
New York Jets [led by Namath] over 
the Baltimore Colts [in Super Bowl 
III] . It wasn’t such a great game, 
but it was such a surprise [the Colts 



The Miami Dolphins were finishing 
off a perfect season [with Super 
Bowl VII in 1973], and it would have 
been pretty close to poetic if Garo 
Yepremian kicked the last field 
goal, because it would have made the 
score 17-0 and they would have 
completed a 17-0 season with a 17-0 
Super Bowl win [against the 
Washington Redskins]. But the kick 
was blocked, and the ball ended 
up in his hands. He was from Cyprus 
and really wasn’t a football player 
— he was a soccer player who could 
kick. And so he starts running and 
now he’s going to throw a pass and 
the ball slips out of his hand and 
pops up in the air; it looked like your 
Aunt Matilda threw it. It got 

intercepted by Mike 
Bass, who ran it 
back for a touchdown. 
[Dolphins coach] 

Don Shula was apo- 
plectic. But they won 
the game anyway. 

MIKE ARNOLD ** 

lead NFL game director, 
CBS Sports 

I was a broadcast 
associate in 1982 at Super Bowl XVI. 
I was just starting out, I was 25, 
and I was in charge of all the graphics 
that go on the screen. Our lead 
analyst was John Madden, who used 
to have an expression: “Let’s just 
get your shorts on straight.” Well, the 
electronic graphics machines went 
down a half-hour to air, and we lost 
80 percent of our information. 

So with five minutes to air we were 
scrambling just to rework the start- 
ing lineups. 
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STEVE HIRDT director of 
information, Monday Night Football; 
vp, Elias Sports Bureau 
It was 1985, [Super Bowl XIX], 
and O. J. Simpson was paired [as a 
pre- and postgame analyst] with 
Tom Landry, who was then the coach 
of the Cowboys and a very quiet 
guy, not the type you’d figure would 
come on TV and do commentary. 

So Simpson and Landry were kind of 
an odd couple pairing. And I do 
remember Simpson predicted that 
the star of the game would be a 
49ers running back named Roger 
Craig. And Craig did score three 
touchdowns in the game. 


“McMahon had 
mooned all of the 
reporters ' 

From Apples landmark 1981 George 
Orwell commercial ( directed by Ridley 
Scott) to the Chicago Bears’ “Super 
Bowl Shuffle” music video in 1986 to 
Whitney Houston’s wartime rendition 
of “The Star-Spangled Banner” in 
1991 , the Super Bowl was beginning 
to achieve crossover appeal. 


MICHAEL KADIN ** chief 
creative officer. Pitch 
The Apple commercial was like the 
Citizen Kane of advertising. The 
importance of that spot and what it 
did in elevating how you think of a 
commercial, what its role can be, how 
disposable these things are after 30 
seconds or 60 seconds. ... It changed 
the perception of what we do. 

HANNAH STORM •* studio host, ESPN 

I was a sportscaster and a DJ at 
97 Rock in Houston. I really wanted 
to cover the [1986] Super Bowl. 
The Chicago Bears were this huge 
crossover team. That was the 
year of the “Super Bowl Shuffle” and 
[defensive lineman] William “The 
Refrigerator” Perry, [coach] Mike 
Ditka and [quarterback] Jim 
McMahon. So I basically scammed 
this assignment. I had no access. No 
credentials. But there was so much 
to talk about. McMahon had mooned 
all of the reporters. Everybody was 
so fascinated by this team and this 
renegade guy who never took his 
sunglasses off. [Two days later] I’m 
flying home to Houston, which is 


AL MICHAELS play-by-play man, 
NBC Sports 

We did Super Bowl XXV in Tampa 
[in 1991], which was the Giants 
and the Bills, the game that ended 
on Scott Norwood’s missed 47- 
yard field goal. We had invaded Iraq 
in [Operation] Desert Storm. So 
there was a tremendously heightened 
sense of security in this country. It 
was the first time I could remember 
driving up to a stadium that had 
concrete barriers in front of it. We 
were not allowed to fly a blimp. So 
we had to position cameras [on the 
roof] of a nearby hotel that gave us 
a fixed shot of the stadium. And 
then the night before the game, [then- 
president of ABC Sports] Dennis 
Swanson comes to us and says, “The 
SWAT unit from Tampa wants to 
meet with you guys.” And they are 
sitting there telling us what we 
should do if we are taken hostage. 
And it’s like, “Let me get this 
straight: Terrorists are going to come 
into the broadcast booth and take 
the announcers hostage? OK, yeah.” 
I’m sitting there with Dan Dierdorf 
and Frank Gifford and we’re listening 
to this. We walked out of the room. 

I said, “Frank, you know what this is 
about? All these guys just want a way 
to get into the game for free.” And 
he said, “One thousand percent.” 

HIRDT * I’ve seen every Super Bowl. 
In 1991, we had just gotten into a war. 
Whitney Houston did “The Star- 
Spangled Banner” before the game. 
As someone who has seen thousands 


such a big NASA community, and 
the Space Shuttle [ Challenger ] blew 
up. I remember walking through the 
airport in utter disbelief. It was just 
gut-wrenching. 

COSTAS • It was January 1989, 
[Super Bowl XXIII], Cincinnati is 
playing San Francisco in Miami. 
They hadn’t yet arrived at the 
Michael Jackson, Bruce Springsteen, 
Madonna, Katy Perry place 
[for halftime entertainment]. They 
weren’t that far removed from the 
Up With People days. So now this 
halftime features a magician named 
Elvis Presto [who performed 
what was billed as the biggest 3D 
card trick ever] . And you could 
get these 3D glasses at retail outlets. 
And so I guess they envisioned 
tens of millions of Americans sitting 
at home, wearing these 3D glasses, 
because it was only with the glasses 
that you could get the full effect of 
Elvis Presto’s halftime show. So it fell 
to me to explain this revolutionary 
idea to the American public. 


of renditions of that song, I would 
still put that at No. 1 on the all-time 
list, both for the way she sang it and 
for the ulterior meaning of the song 
at that point. 


“No one was permitted 
to make cue contact 
with him . 

As the Super Bowl continued to grow in 
popularity, the NFL and the networks 
realized they needed to make halftime a 
priority. In 1993, the league recruited 
Michael Jackson to perform. 

COSTAS Jackson [at Super Bowl 
XXVII] was a turning point. It was a 
far cry from Up With People and The 
New Christy Minstrels. No one was 
permitted to make eye contact [with 
Jackson]. The NFL was concerned 
about his incessant crotch-grabbing. 
The irony is that you now can’t keep 
track of how many players grab their 
crotches after a touchdown or a sack 
or whatever. Charming. 

LESLEY VISSER *► reporter, CBS Sports 
It was 1995. 1 was with Monday Night 
Football, and ABC had the Super 
Bowl. I got a call from [ad agency] 
McCann-Erickson. And the guy 
said, “Lesley, would you like to be 
in a Super Bowl commercial for 
McDonald’s with Michael Jordan and 
Larry Bird?” And I said, “Are you 
kidding? I’ll pay you!” So my agent 
called me and was furious. “You 
just cost yourself $150,000!” Anyway, 
Michael and Larry were playing 
H.O.R.S.E. And it was like, “Through 
the tunnel, off Lesley Visser’s 
head, nothing but net.” But they had 
to keep doing it, bouncing it off my 
head. Bird kept saying, “Off Lesley 
Vissah’s head.” They’d say, “No! Do 
it again and pronounce her name 
[correctly].” And I had a migraine by 
the time we were done. 



www.thr.com | THE HOLLYWOOD REPORTER | 65 


KATHIE LEE GIFFORD *► co-host. 

Today 

I got a beautiful letter from [NFL 
commissioner] Paul Tagliabue 
asking me if I would sing the national 
anthem at the 1995 Super Bowl. 

I couldn’t possibly say no. Frank 
[Gilford, her husband] and the 
Monday Night Football guys were the 
broadcast team. My husband says, 
“And now to honor our country with 
the national anthem is Warner 
Bros, recording artist and my wife 
...” And I thought, “No! Why are 
you saying that?!” It’s like I slept with 
him to get the job! So I was 
angry with Frank. And 
all of the sudden I hear in 
the background people 
booing me. It turned out 
Howard Stern had told 
his listeners, when she’s 
introduced, boo her. The 
fact that Howard and I 
are friends now after 
30 years of him bashing 
me — now he thinks I 
walk on water — is sort of 
a modern-day miracle. 

BILLCOWHER *+ studio analyst , 

CBS Sports; former Steelers coach 
The Steelers were going against the 
Cowboys in 1996 [in Super Bowl 
XXX] , Troy Aikman and Mike [Irvin, 
the Cowboys quarterback and 
star wide receiver, respectively] were 
coming to practice in limos, and 
we were taking a yellow bus. It was 
the blue-collar team against the 
Hollywood fashion guys. 


“O.J. Simpson was the 
visual representation 
of the National 
Football League.” 

After Simpson retired as one of the 
games greatest running backs , he 
became an NFL analyst. Hertz car 
rental pitchman and actor. The 
final Super Bowl he worked was the 
199 4 matchup between the Cowboys 
and Bills, his former team. 

JIM LAMPLEY ** HBO Boxing play- 
by-play man; former NBC Super Bowl 
studio host 

A lot of people forget a lot of things 
about O. J. Simpson. He was not just 
a broadcaster with some cachet. He 
was much bigger than that as an 
actor. He was one of the most visible 
advertising icons in the country. 

He was omnipresent. He was the 
visual representation of the National 
Football League. He was a unique 
football personality. When he was 
on the telecast [of Super Bowl 
XXVIII] in January 1994 for NBC, 


that game was in Atlanta, and those 
who worked only the game broadcast 
were able to catch planes out of 
the Atlanta airport immediately 
following the game. But those of us 
who were on the postgame show 
wound up staying in Atlanta over- 
night. A bunch of us gathered in 
the hotel bar at [the Ritz- Carlton in 
Buckhead] at the end of the evening, 
and eventually [Simpson’s ex-wife] 
Nicole was there. And Nicole wanted 
to go dancing. So six of us went 
out in a rented car. O. J. was driving, 
Nicole sitting in the middle of a 

bench front seat. I was 
sitting next to her. 
[Simpson’s friends] Ron 
and Cora Fishman were 
in the backseat. Bobby 
Chandler also was in the 
backseat; he was a 
teammate of O. J.’s with 
the Buffalo Bills. We 
never did find a place to 
dance that evening. We 
just rode around in the 
car. And that was the 
last time I saw O. J. before the mur- 
ders. One year later, of the six people 
who had been in that car, O. J. was 
on trial, Ron and Cora had both been 
called to testify in the trial, Bobby 
was dead of cancer, and Nicole was 
dead. I always think to myself that 
I was the only person in the car who 
escaped unscathed from the karma 
of that situation. 


“ 'Justin Timberlake 
pulled off Janet 
Jackson/s bra.” 

The “ wardrobe malfunction’ during 
CBS’ broadcast of Super Bowl 
XXXVIII in 2004 would launch 
YouTube and a crackdown on 
indecency on TV, not to mention a 
$550,000 fine from the FCC that 
would wend its way through the 
courts for nearly a decade before 
finally being overturned in 2011. 

STORM * I was hosting the [CBS 
News morning program] The Early 
Show, so I was on the sideline. 
When you watched the halftime 
show in person, you didn’t notice 
the “wardrobe malfunction.” That 
was something that people saw on 
television. But if you were there, you 
were thinking, “Wow, what a great 
performance.” And so the next thing 
I know, I see this absolute rush of 
people from the pressroom who had 
seen it on TV, just this huge sea 
of reporters going toward Justin 
Timberlake. And I’m like, “Why 
are all these people talking to Justin 
Timberlake?” 



MCMANUS *# I actually didn’t see 
it live because I was walking from 
our office trailer back into the 
production truck. As I was heading 
up the steps to the truck, one of 
our technicians said, “Did you see 
what happened in the halftime 
show? Justin Timberlake pulled off 
Janet Jackson’s bra.” And I thought, 
“Oh my God, that can’t be good.” 
About four minutes later we had the 
second-half kickoff. None of us 
in the truck realized the impact of 
what had happened. But I started 
getting calls from Gil Schwartz and 
LeslieAnne Wade, our publicists, 
saying that this is starting to blow 
up. This is before the days of social 
media. There was no Twitter or 
Instagram or Facebook, so it devel- 
oped much more slowly than it 
would have today. Now, it would’ve 
been an instantaneous event that 
would have blown up the Internet. 
VISSER * I can remember being 
in the trailer at halftime, and I 
just remember the mania. Was it 
intentional? Was it an accident? 

MICHAEL POWELL president, NCTA; 
former FCC chairman 
“Wardrobe malfunction” is a funny 
pop culture reference now. At the 


time, it was taken enormously 
seriously. I sat through the longest 
congressional hearings of my career 
— nine hours — on this subject. 
There was an effort to re-establish 
firmer television standards. And 
it was Republicans and Democrats 
alike. It was not the right wing; it 
was not the Christian conservatives. 
It was America. My belief — and 
our investigation led me to be pretty 
convinced — is that it was all very 
calculated. He was as much a part 
of it as she was. There were a lot 
of people [in Congress] who wanted 
the law to go after him and her per- 
sonally. I was vehemently opposed to 
that. The idea of going after artists 
offended me. 

HIRDT * In Super Bowl XLIII [in 
2009] between Pittsburgh and 
Arizona, going into halftime it looked 
like the Cardinals were going to 
score a touchdown. Kurt Warner 
made a very short pass. [Steelers 
linebacker] James Harrison inter- 
cepted it on the goal line with 
seconds left. And he started what 
sort of looked like the O. J. slow- 
speed chase down the sidelines. It 
was like it was unfolding in slow 
motion with the Cardinals grabbing 
at him. The clock ran out as he was 



Harrison’s spectacular 
interception return in 2009 
sent the Steelers into ^ 
halftime with momentum. 


“We’re not here to start no 
trouble, we’re just here to 
do the Super Bowl Shuffle,’ 
the Bears sang in 1985. 
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running. And he finally staggered 
across the goal line for a 100-yard 
interception return. To me that was 
the most memorable play in Super 
Bowl history. 

MICHELE TAFOYA sideline reporter , 
NBC Sports 

I happened to be in the tunnel before 
halftime [of Super Bowl XLIX in 
2015] . I was waiting to talk with [New 
England Patriots head coach] Bill 
Belichick. And Katy Perry came out 
of her dressing room and was get- 
ting ready to take the stage. So she’s 
got one of her perfect ponytails in 
and there’s this guy walking behind 
her step for step, and he’s got the 
comb under her ponytail. And I’m 
watching this and thinking, “Right 
now for this guy, this is the most 
important thing he has to do in life is 
make sure that ponytail stays perfect 
until she gets out there on that stage 
and does her tiger or lion or whatever 
the heck she was roaring on.” 


“ The Super Bowl is 
the biggest event in all 
of television, and so 
you deal with a lot of 
nonsports issues.” 


Anything can go wrong, including 
the blackout that caused a 30-minute 
stoppage of play during Super Bowl 
XLVII in 2013. 

DAN PATRICK « studio analyst, 

NBC Sports 

I have to hand out the MVP trophy, 
which [comes with] a car. Eli 



Manning is the MVP [of Super Bowl 
XLVI in 2012]. I congratulate him, 
then I say, “And you’ve won this black 
on black Corvette, it’s beautiful!” 

So I’m reading this and I have the 
keys with me. I turn around and Eli 
is gone. I can’t find him. I’m yelling 
in front of a hundred million people, 
“Eli! Eli!” And then I see him; he’s 



going down the steps. I realized later 
he had a deal with another car com- 
pany and didn’t want to be seen with 
a Corvette. 

MCMANUS The Super Bowl is 
the biggest event in all of television, 
and so you deal with a lot of nons- 
ports issues. The first reaction [when 
the lights went out at the New 
Orleans Superdome during the third 
quarter of Super Bowl XLVII] was 
fear that we had lost power in our 
truck and that the game was still 
being played and we wouldn’t be able 
to cover it. That was the real night- 
mare scenario. We spent the next 
seven to 10 minutes just trying to 
get communications up with our 
reporters on the field, up in the 
booth and with our studio team. Jim 
Nantz was trying to call us on his 
cellphone. It was a real feeling of 
helplessness. In retrospect, I 
would’ve preferred to focus more on 
the story [of the blackout]. But we 
literally couldn’t talk to anybody on 
the crew, including our reporters 
and announcers. 

COSTAS ■ It was kind of awkward 
[his Super Bowl XLIX pregame 
interview with Patriots quarterback 
Tom Brady]. The [2015 Deflategate] 
investigation was underway, 
but we didn’t have the results of that 
investigation. He stood suspected 
but not accused at that point. And 
so I phrased the questions accord- 
ingly and basically gave him three or 
four opportunities to flatly say what 
I think he should have said, which is, 
“Look, I prefer the ball on the lower 
end of permissible inflation and I 
have always communicated that to 
the equipment guys. If because 
of error or overzealousness on their 
part they went beneath that, I take 
responsibility for it in a general sense 
because I’m the quarterback of the 
team. But I didn’t have anything to 
do with it, and I didn’t order them 
to do it.” If he said that, that’s it. But 
he didn’t. 


“You’ve got the feeling 
that Martians and 
people living on Venus 
are tuning in because 
this is the Super Bowl.” 

The game finally snapped the last stand- 
ing scripted TV record in 2010 when 
Super Bowl XLIV raked in more than 
106 million viewers to surpass the 
1983 finale ofM*A*S*H (106.9 million 
viewers). And some commercials, like 
the 2011 ad in which a kidDarth Vader 
uses the Force to start a Volkswagen, 
still resonate with viewers. 


KADIN I always say I’m glad that 
we did the [Volkswagen ad] before 
[Disney bought Lucasfilm]. It just 
jumped off the page. Volkswagen saw 
it: Done. We presented it to the Star 
Wars people: Done. It was 100 per- 
cent friction-free. That’s extremely 
[unusual]. 

OLBERMANN « You have to watch 
it live. It’s not Downton Abbey. It’s 
live sports. The Super Bowl [ratings] 
keep going up, which means they’re 
doing it right. There are genera- 
tions of football fans for whom the 
city identification is meaningless. 
They’re all national teams because 
of something that my first TV boss 
[CBS Sports chief] Bill MacPhail 
and [longtime NFL commissioner] 
Pete Rozelle dreamed up in the ’50s 
— this dual telecast system where 
you see your team in your area and 
the national game of the week. 



FRED GAUDELLI ** Coordinating 
producer, NBC's Sunday Night Football 
Next to the birth of my daughter, 
it’s the most exhilarating thing 
I’ve done. That moment when you’re 
about to start the show, I mean, 
you feel it. You feel the 100 million 
people. You feel the gravity. Look, it’s 
only a football game. But it’s not. 

It’s an American holiday. Everybody 
is watching your work. And over 
50 Super Bowls, there’s probably 15 
producers, probably 15 directors. So 
you’re experiencing an opportunity 
that few people have had. I always 
have a lot of gratitude on that day. 

GREG GUMBEL ** play-by-play man, 
CBS Sports 

You’ve got the feeling that Martians 
and people on Venus are tuning 
in because it’s the Super Bowl. It is 
honestly the day that people who 
don’t care a thing about football are 
holding parties. And a lot of them 
are just watching the commercials. 
Even if you’re not a football fan, 
you’re supposed to watch it because 
that’s what everyone will be talking 
about the next day. E iM 
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BERLIN FILM FESTIVAL 2016 



BERLIN FORECAST: CHILLY 
WITH A CHANCE OF BUZZ 

Spre chen s ie ‘record sale ’? The year’s first international fil m 
market likely won’t set prices afire a la Sundance, but it still 
has starry projects (Brie Larson, Alicia Vikander), art house 
royalty (Wim Wenders, James Schamus) and these 10 hot titles 

BY SCOTT ROXBOROUGH AND REBECCA FORD 



P RESALES, TRADITIONALLY THE BEDROCK OF 

Berlin’s European Film Market, Feb. 11-19 (the festival 
runs until Feb. 21), look thin on the ground this 
year. While a few big packages are expected to come 
together at the eleventh hour, a strong script and 
A-list talent alone no longer guarantee early interest from 
international dealmakers. Part of this is because foreign 
buyers, thanks to a stronger U.S. dollar, are hesitant 
to commit to major deals for films that won’t be made 
for a year or more. The market for finished or near- 
finished films, however, looks hotter than ever, thanks 
in large part to big spenders Netflix and Amazon, which 
set Sundance alight with their feeding frenzy and 
could do the same in Berlin. “Many foreign territories 
are in a similar situation that the U.S. was in a few 
years ago: Netflix is coming in, and [foreign buyers are] 
not quite sure how they’re going to cooperate with 
other buyers,” says Alex Walton of Bloom. “Obviously there’s 
concern because they’re deep pocketed.” 

Here are 10 titles expected to generate the most heat in 
chilly Berlin this year. 




THE DEATH AND LIFE 
OF JOHN F. DONOVAN 

(SEVILLE) 

DIRECTOR Xavier Dolan 
THE BUZZ The 26-year-old 
Canadian wunderkind makes 
his English-language 
debut with this story 
of a young actor 
(Kit Harington) who 
looks back on the 
pen-pal relationship he 
used to have with 
a former Hollywood 
screen idol. Jessica 
Chastain and Susan 
Sarandon also star. 

FREE FIRE (PROTAGONIST) 
DIRECTOR Ben Wheatley 
THE BUZZ Red-hot Room 
star (and Oscar favorite) 
Brie Larson stars in this 
crime drama set in 1970s 
Boston from prolific 
Brit director Wheatley 
( High-Rise ). Martin 
Scorsese executive pro- 
duces the film, which 
already has sold U.S. 
rights to Alchemy. 

THE HANDMAIDEN 

(CJ ENTERTAINMENT) 

DIRECTOR Park Chan-wook 
THE BUZZ The latest from the 
director of Oldboy and 
Stoker is an erotic thriller 




set in 1930s Korea when the 
country was under Japanese 
colonial rule. Korean A-lister 
Ha Jung-woo ( Assassination ) 
stars as a con artist who 
approaches a wealthy heiress 
with sinister intentions. 

OFFICIAL SECRETS 

(THE SOLUTION) 

DIRECTOR Justin 
Chadwick 

THE BUZZ Natalie Dormer 

plays an intelli- 
gence officer who 
reveals an illegal 
NS A spy operation to 
a reporter (Paul Bettany) 
that puts both their lives 
in danger. The political 
thriller touts an A-list cast 



including Harrison Ford and 
Anthony Hopkins. 

MANOLO (CONTENT MEDIA) 
DIRECTOR Michael Roberts 
THE BUZZ A doc about the 
man who turned footwear 
into a fashion fetish, the 
first film on Spanish shoe 
designer Manolo Blahnik 
seems tailor-made for spe- 
ciality exhibitors worldwide. 

STAN & OLLIE (BBC FILMS) 
DIRECTOR Jon S. Baird 
THE BUZZ Steve Coogan as 
Stan Laurel, John C. Reilly 
as Oliver Hardy and a script 
from Philomena scribe 
Jeff Pope: Everything about 
this biopic, which focuses 


5 NEW CAN’T-MISS SPOTS 

Temperatures outside maybe frigid, 
but these new sites are plenty sizzling 


Coco et Lui 

Bachstr475 

Establishing a dance club in Europe’s techno capital is 
not an easy task, but Coco et Lui, which opened in 
February 2015, has earned the respect of the demand- 
ing local clubgoers. This tiny spot, which is located 
under the train tracks right near Berlin’s Tiergarten, fea- 
tures live music (no techno!) and a more mixed crowd 
than the hardcore purists that usually populate nightclubs 
in the German capital. 



Exhibit: Best Actress, Deutsche Kinemathek 

Potsdamer Strasse 2 

If you’ve got an hour or two to kill between screenings, 
check out this homage to the 73 winners of the best actress 
Oscar. The exhibit at the German film and TV museum, 
located smack in the middle of Potsdamer Platz, features 
photos, video clips, costumes and red-carpet gowns from 
the 88-year history of the Academy Awards. 

The Grace Bar 

Kurfurstendamm 25 

West Berlin is back, and this high-class cocktail bar off the 
main Ku’Damm shopping street will be a big hit with festgo- 
ers. The Berlinale’s new VIP hangout has a style somewhere 
between 1920s elegance and ’50s comfort. Dress sharp and 
skip the beer — this is a cocktail and champagne joint. 








Korean auteur Park hopes to 
grab buyers’ attention with the 
erotic thriller The Handmaiden. 
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on the comic duo’s final 
U.K. tour, screams awards 
season. 

SUBMERGENCE 

(EMBANKMENT) 

DIRECTOR Wim Wenders 
THE BUZZ Wenders has 
secured the services 
of best supporting 
actress Oscar nominee 
Alicia Vikander for this 
romantic thriller, 
based on J.M. Ledgard’s 
acclaimed 2013 
novel about two lov- 
ers (Vikander and James 
McAvoy), separated by 
thousands of miles (one at 
the bottom of the ocean, 
the other a prisoner of 


jihadis) and forced to take 
solace in shared memories. 

TOMBOY, A REVENGER’S 
TALE (THE SOLUTION) 

DIRECTOR Walter Hill 

THE BUZZ This unconven- 
tional revenge 
thriller stars Michelle 
Rodriguez as a hitman 
who is double-crossed 
by gangsters and 
falls into the hands 
of a rogue surgeon 
(Sigourney Weaver) 
who reassigns his gen- 
der. Now a woman, she 
sets out on a trail of revenge. 

A UNITED KINGDOM (PATHE) 
DIRECTOR Amma Asante 


THE BUZZ This period piece 
chronicles the true 
story of the Prince of 
Botswana (David Oyelowo), 
who shocked the world 
in the 1940s when he mar- 
ried a white woman 
from London (Rosamund 
Pike). 

WAR ON EVERYONE 

(BANKSIDE FILMS) 

DIRECTOR John Michael 
McDonagh 

THE BUZZ After delivering 
crossover hits The 
Guard and Calvary , the 
London-born director 
returns with a very dark 
comedy about corrupt 
cops in New Mexico. 



Rawtastic 

Danzigerstrasse 76 

Raw vegan cuisine finally has arrived in Teutonic Berlin 
to compete with the upscale burger joints that seem 
to sprout up daily. Everything on the Rawtastic menu is 
100 percent raw (heated to a maximum of 40 C/104 F), 
gluten free and delicious (especially the dairy-free vegan 
chocolate cake). 


Versace Boutique 

Kurfurstendamm 194 

The wait is over! Versace opened its first Berlin boutique 
in November in the heart of West Berlin. The timing couldn’t 
be better for fashion-forward Americans: The euro’s weak 
and the dollar’s rising, so it’s an opportune moment to pick 
up something warm and stylish during the fest. — s.r. 



The 3,700-square-foot Versace store was designed by 
British architect Jamie Fobertand Donatella Versace. 



BROUN ON THE COENS: ‘I DON’T 
KNOW WHY THEY LIKE ME’ 

The star ofBerlin opener Hail, Caesar! on working with 
the enigmatic filmmake rs (for a third time) and getting 
his hi g break f rom Tar antino by Stephen galloway 

J OSH BROLIN CAME TO BERLIN FOR THE FIRST TIME 

in 2011, when he joined Joel and Ethan Coen for 
True Grit. Now they’re back with Hail , Caesar!, star- 
ring Brolin, 47, as a fictionalized version of movie executive 
Eddie Mannix in an affectionate satire about what happens 
when a big studio star (George Clooney) is abducted. 

When did you get to see Hail, Caesar! for the first time? 

I haven’t yet. Usually I spend time with Joel and Ethan 
when they edit, and I haven’t with this movie, strangely 
enough. I didn’t have the time. 

So the Coens allow you into the editing room? 

Yes. I don’t know why. I don’t know why they even like me! 
Not that I’m sitting there going, "Uh-oh, don’t do that, 
keep it on me, keep it on me!” But I enjoy it. It’s a very simple 
process with them. They’re so prepared, and yet it’s not 
stifling; it’s still a very collaborative experience. . . . Whereas, 
with Woody Allen, he’ll be like, “Yeah, say it in your own 
words,” and then you’ll say something and he’ll go, “But it’s 
not written that way.” The Coens are not like that at all. It 
always surprises me how easy they make it seem. 

What are Joel and Ethan like in person? 

They don’t spend a lot of personal time together, which I 
find interesting, because they get along and work so well 
together. I don’t think they’re avoiding each other; I just 
think they spend so much time together working that it’s a 
nice break. I’ve heard, “Joel is the more talkative one, and 
Ethan is ...” but I’ve seen Joel be very quiet and Ethan be 
extremely talkative. They’re different enough where it just 
makes a better entity, but they have similar sensibilities. 

It’s ironic that you’ve now done three features and a 
short with them, because they hesitated before casting 
you in No Country for Old Men . 

It’s so much more dramatic than that. I was doing Grindhouse 
with Robert Rodriguez and Quentin Tarantino and had 
been told by Sam Shepard that this great book had come out 
by Cormac McCarthy. I was trying to get a job. It was like, 
“Hey, can I [do an audition tape] for this?” [The Coens said,] 
“Yes, you can.” Quentin said, “I’ll direct it,” and Robert said, 
"Let me shoot it.” So we did this tape and sent it to the Coens, 
and their response was, “Who lit it?” It was probably the best- 
looking audition anyone has ever seen. 
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1 Gonchor found drawings 

in the UCLA Film & Television 
Archive from 1951’s Quo 
Vadis, which influenced his 
Appian Way designs. 

2 For the aquatic scenes with 
Scarlett Johansson’s 
swimmer/actress, Gonchor 
was allowed to use the pool 
at Sony — built for Esther 
Williams in her MGM heyday. 

3 Clooney as Caesar 

from the film within the film. 

4 Artist’s illustration of a 
synchronized swimming scene. 

5 Brolin and Swinton at L.A.’s 
Union Station, the exterior for 
the fictional Capitol Pictures. 

6 A rendering of the train 
station, built in 1939, reimagined 
as a film studio. 

7 Tatum, center, channels 
Gene Kelly in a classic movie- 
musical moment. 


Setting the scene also 
involved the use of vin- 
tage camera and lighting 
equipment. “We busted 
out the old technology,” 
the designer notes, “and 
approached the film in an 
organic way, which is how 
the Coen brothers like to do 
it.” The film’s colors are 
highly saturated, from bright con- 
trast for the Hail , Caesar! segments 
to monochromatic for the sound- 
stage sets. “We tried to make this 
film with a heightened reality,” says 
Gonchor. “[The Coens] like to push 
the audience in a way to make them 
comfortable and uncomfortable.” 
With Coen brothers films such as 
No Country for Old Men and Burn 


After Reading under his belt, the 
Hollywood send-up is a departure 
for Gonchor. “One of the great 
things about working with the Coens 
is they give you free rein and are not 
watching over you. It is a true col- 
laboration,” says the off-Broadway 
theater- trained designer. “And 
frankly, they come up with ideas that 
make it better.” 


HOW THE COEHS 
REMADE 1950S 
HOLLYWOOD 

The auteur brothers revisitthe golden age in 
Hail, Caesar! w i th George Clooney as a matinee idol 
(natch) and Channing Tatum channeling Gene Kelly 

BY CATHY WHITLOCK 


HE GLITZ, GLAM AND 
behind-the-scenes foibles of 
Hollywood’s golden age get 
the Coen brothers treatment 
in Hail , Caesar /, which pre- 
mieres Feb. 3 in Berlin ahead of its 
Feb. 5 opening. Chronicling a day 
in the life of 1950s studio “head of 
physical production” (aka “fixer”) 
Eddie Mannix (Josh Brolin, in a 
role inspired by and named for 
a real MGM exec and fixer, see 
p. 69), the modest Universal release 
($22 million net budget) features 
a dream team of A-listers: George 
Clooney as a kidnapped matinee 
idol, Channing Tatum as a tap-dan- 
cing sailor, Ralph Fiennes as a 
thwarted director and Tilda Swinton 
in a quirky turn as twin gossip 
columnists. 

Designing the surreal comedy 
fell to six-time Coen collaborator 
Jess Gonchor. As part of the broth- 
ers’ “family” of filmmakers, the 
Academy Award-nominated pro- 
duction designer ( True Grit ) found 
inspiration for Hail in the work 
of legendary art director Cedric 
Gibbons, who churned out some 
thousand-plus films during his 


32-year tenure at MGM. Together 
with another Coen regular, set 
decorator Nancy Haigh, Gonchor 
and the design team created 
“movies within a movie,” referenc- 
ing such iconic genre scenes as a 
Gene Kelly musical sailor number 
in a bar, a singing Roy Rogers 
cowboy against a Western landscape 
and a bit of Frankenstein- style 
horror. Inspired by ’50s classics Quo 
Vadis and Ben-Hur, Gonchor cre- 
ated classic images of Roman arches 
on the Appian Way and Corinthian- 
columned temples for the film’s 
namesake sword-and- sandals epic. 

While much of the three-month 
L.A. shoot took place on studio 
backlots (primarily Warner Bros.’), 
Union Station doubles as the ficti- 
tious Capitol Pictures. “We wanted 
to make it look like the MGM 
machine where they were churning 
out films one by one,” says Gonchor. 
“We went to great lengths to make 
it look like the 1930s to 1950s and 
built everything on site. There 
were so many different crafts, it was 
like working in the ’50s with our 
mold-makers and crafts building 
everything the old-fashioned way.” 
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Congratulations on making history! 



FROM YOUR FRIENDS AT 
HERTZ LICHTENSTEIN 5c YOUNG, LLP 

ATTORNEYS AT LAW 






ACTORS 


Fact Versus 
Fiction at 
the Oscars. 
Who Has 
the Edge? 

This year, for the first time, there’s a 
chance all four acting awards could go to 
performances based on real people. 
THR looks at the true lives, literary figures 
and original inventions captured by 
this year s nominees by anna lisa raya 


NOVEL PORTRAYALS 



Saoirse Ronan as Eilis in 
Brooklyn from Colm Toibin’s 

Brooklyn 

“Everything that Eilis goes 
through was exactly what I 
was going though at that 
point in my life, and I’m still 
going through now,” Ronan 
has said of filming the immi- 
grant tale based on Toibin’s 
best-selling novel (with a 
screenplay by Nick Hornby) 
shortly after her own move 
from her native Ireland to 
New York. 




Charlotte Rampling 

as Kate Mercer in 45 Years 
from David Constantine’s 

In Another Country 

In adapting Constantine’s 
short story, writer- director 
Andrew Haigh changed 
the point of view entirely 
to lead actress nominee 
Rampling’s Kate. “There are 
many films and works of 
fiction that deal with the 
male existential crisis,” he 
has said. “I wanted to take 
a different perspective.” 




Matt Damon as Mark 
Watney in The Martian from 
Andy Weir’s The Martian 

“What Andy does so well 
in the novel, and what Drew 
[Goddard] captured,” says 
Damon, “was all the stakes 
and the tension of being 
in this horrible situation but 
the sense of humor that 
the character has. There’s a 
lightness that makes it really 
entertaining and fun and 
funny, but without sacrific- 
ing any of the intensity.” 


• ^ 



HISTORY REPEATS 


ITSELF 


Ranked by their physical resemblance to their real-life 



Rudolf Abel played by Mark Rylance ( Bridge of Spies) 

Both director Steven Spielberg and co-star Tom Hanks had 
wanted to work with the supporting actor nominee since seeing 
him onstage in Twelfth Night more than a decade ago. Not only 
did the Brit have the chops to play the stoic Russian spy at the heart 
of Spies, but he also bears an uncanny resemblance to Abel. 



Mike Rezendes played by Mark Ruffalo ( Spotlight ) 


Ruffalo not only toured Boston with The Boston Globe reporter 
but also shadowed him on the job — “I watched him work the 
phones, I watched him write his stories,” says the supporting 
actor nominee — and nailed his characterization to the point 
where even Rezendes’ Boston Globe colleagues were amazed. 



Hugh Glass played by Leonardo DiCaprio (The Revenant) 

Dicaprio was intrigued by fur trapper Glass’ period in American 
history, which he has described as “more wild than what we think 
of as ‘the wild, wild West.’ ” The physical challenges of the role 
for the lead actor nominee included trudging in frigid temperatures 
in an authentic grizzly skin that weighed 100 pounds when wet. 



Michael Burry played by Christian Bale (The Big Short) 

The actor and the hedge fund manager first met and bonded 
over a nine-hour getting-to-know-you session. Supporting actor 
nominee Bale, known for staying in character on- and off-set, 
asked Burry to send him some of his own clothes, and wore san- 
dals similar to Burry’s (or walked barefoot) in his onscreen office. 



Lili Elbe played by Eddie Redmayne (The Danish Giri) 

Redmayne’s physical transformation into Stephen Hawking won 
him a 2015 Oscar, but the lead actor nominee — who calls fear of a 
role “a galvanizing thing” — still was intimidated about taking 
on painter Einar Wegener, who in the 1920s became one of the first 
people to undergo gender-reassignment surgery. 



Joy Mangano loosely played by Jennifer Lawrence (Joy) 

Playing a character inspired by the woman who invented the 
Miracle Mop was a task Lawrence has described as “personal 
Everest.” The lead actress nominee had to age from a teenager 
to a less believable 40-something. “It was one of the hardest 
parts I’ve ever played,” she has said. 
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Opening the book on six nominees’ literary alter egos 



Cate Blanchett as 
Carol Aird in Carol 
from Patricia Highsmith’s 

The Price of Salt 

Blanchett’s last collabora- 
tion with director Todd 
Haynes (I’m Not There) also 
landed her an Oscar nom. 
Working on a film based on 
a Highsmith novel, “the 
interior life of the characters 
is so rich,” the lead actress 
nominee has said, drawing 
on her experience film- 
ing The Talented Mr. Ripley, 
another Highsmith 
adaptation. “She’s 
masterful at deal- 
ing with characters 
who acknowledge, 
in a way, that every 
adult has a secret.” 



Rooney Mara as 

Therese Belivet in Carol 
from Patricia Highsmith’s 

The Price of Salt 

Mara originally said no to the 
role that earned her a sup- 
porting actress nomination. 
A fortuitous gap in pro- 
d uction brought the actress 
back to the project, and 
no one was more excited 
than screenwriter Phyllis 
Nagy, a friend of Highsmith’s 
who waited more than 
20 years for the adaptation 
to be made. Nagy 
saw a lot of Highsmith 
in Mara. “A certain 
stillness,” the nomi- 
nated screenwriter 
has said. “A certain 
catlike thing.” 



Brie Larson as Ma 

in Room from Emma 
Donoghue’s Room 

Though Donoghue wrote the 
novel entirely from the per- 
spective of 5-year-old Jack, 
she expanded the role of 
Ma (more of an essence in the 
book) when adapting Room 
for the screen. “I’ve learned 
a lot about the strength of 
women and how ferocious 
the love of a mother is,” 
lead actress nominee Larson 
has said of playing the role. 
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A QUENTIN ORIGINAL 

Only one written-from-scratch role is up for an Oscar 



Jennifer Jason Leigh 

as Daisy Domergue in The Hateful Eight 

Nearly all of the roles in Quentin Tarantino’s 
Western were written with specific actors in 
mind — but not Daisy, who in earlier drafts of the 
script, before Leigh was cast, was a much 
younger character. “[Daisy is] pretty fearless,” 
the best supporting actress nominee has said 
of the part. “She’s a gutsy girl and a little bit of an 
animal in her own way.” 


STILL PUNCHY AT 69 

39 years after his first Rocky nom, Sly does it again 

Sylvester Stallone 

as Rocky Balboa in Creed 

Stallone has portrayed cinema’s beloved south- 
paw even more times than he has played Rambo, 
so writer-director Ryan Coogler deferred to the 
best supporting actor nominee whenever he got 
stuck while writing the script. “I’d call and ask 
him, ‘What would Rocky do here?’ ” he says. “If 
I had ideas, he’d be the first person I’d call. If he 
had ideas, he’d call me.” 



inspirations — from the absolutely uncanny to the utterly unrecognizable — 12 nominees vie for verite cred 



Gerda Wegener played by Alicia Vikander (The Danish Girl ) 

To convincingly portray the portrait artist, Vikander had to cap- 
ture Wegener’s demure look — and learn howto draw and paint. 
“Artists took me under their wing, and I was given exercises with 
charcoal,” the supporting actress nominee has said, adding that 
movies allow you to “try things you would normally never do.” 



Dalton Trumbo played by Bryan Cranston (Trumbo) 

Cranston resembles Trumbo about as much as he does Lyndon B. 
Johnson (whom he once played on Broadway), but the Breaking 
Bad star and lead actor nominee got a piece of the blacklisted 
screenwriter in other ways. “He captures Trum bo’s fire,” says direc- 
tor Jay Roach. 



Sacha Pfeiffer played by Rachel McAdams (Spotlight) 


Supporting actress nominee McAdams grilled The Boston Globe 
reporter for details about her months of investigating the Boston 
Archdiocese child abuse scandal. Says Pfeiffer, “She wanted to 
know: ‘What did I wear in 2001? What did I eat? Did I eat dinner 
with my husband? Did I wear jewelry? How did I take notes?’ ” 



Joanna Hoffman played by Kate Winslet (Steve Jobs) 

Realizing she looks nothing like the real Hoffman, supporting 
actress nominee Winslet donned a dark-haired wig, snapped a pic 
of herself and sent it to producer Scott Rudin in an attempt to 
be considered for the role. She still didn’t look like her but got the 
role anyway. 



Steve Jobs played by Michael Fassbender (Steve Jobs) 

Director Danny Boyle has praised his lead actor’s ability to com- 
pletely absorb the role of the Apple founder, to the point where 
he never saw Fassbender on set with a script. “I always thought 
there was something very Jobs-ian in Michael,” Boyle has said. 
“Incredible intensity about the application of what he’s doing.” 



John Fitzgerald played by Tom Hardy (The Revenant) 

Capturing the role of the traitorous Fitzgerald (of whom no known 
historical images exist) took “finesse,” director Alejandro G. Inarritu 
has said of supporting actor nominee Hardy. “He is so handsome, 
so well built, so powerful and strong, but at the same time can be 
extremely fragile, and that is what makes him unique.” 
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The ‘Money Shot’ That 
Clinched the Nomination 


THR’s critics and awards experts spot the 20 acting moments that most likely caught 
Oscar’s eye among this year’s crop of nominees by anna lisa raya 



BEST ACTOR 


Bryan Cranston’s ‘victims’ 
speech in Trumbo 

In the film’s emotional denouement 
— set 20 years after the height of 
the blacklist era — Cranston, in old- 
man makeup, delivers the actual 
speech Trumbo gave to the WGA in 
1970: “Scores of people lost their 
homes, their families disintegrated.., 
but when you look back upon that 
dark time, as I think you should every 
now and then, it will do you no good 
to search for heroes or villains. There 
weren’t any. There were only victims.” 


Matt Damon’s epiphany in 
The Martian 

Scenes like this one, in which Damon’s 
marooned astronaut realizes he needs 
to figure out a way to travel halfway 
across Mars in order to survive, are why 
the film won a Golden Globe — for 
comedy. “In the face of overwhelming 
odds,” Damon’s space castaway tells 
his video journal, “I’m left with only one 
option: I’m going to have to science 
the shit out of this.” 


Leonardo DiCaprio’s bear 
hug in The Revenant 

There are no words spoken during 
the shockingly realistic sequence in 
which DiCaprio’s character inadver- 
tently comes between a bear cub and 
its mother. But it still might end up 
winning Leo his first statuette. “[It] 
pushes the limits in ways we haven’t 
seen before,” says producer Mary 
Parent. “You feel the bear’s breath 
and her saliva dripping on you.” 


Michael Fassbender getting 
fired in Steve Jobs 

Fassbender shows Jobs’ sharper edges 
during the scene in which Apple’s 
former CEO John Sculley (Jeff Daniels) 
calls for a quorum to oust the com- 
pany’s founder. “I’m the world’s leading 
expert on the Mac, John. What’s your 
resume?” Fassbender fumes. “I sat in 
a f — ing garage with Wozniak and 
invented the future because artists lead 
and hacks ask for a show of hands.” 


Eddie Redmayne’s mirror 
moment in The Danish Girl 

This was Redmayne’s first full-frontal 


nude scene — although some of 
the frontal bits were tucked between 
his thighs. “People think actors are 
always wanting to take their clothes off 
for the camera, like, ‘I’m ready to 
get naked!’ ” says Redmayne. “But it’s 
not true. It was as uncomfortable 
an experience for me as it would be 
for anybody.” 

BEST ACTRESS 


Cate Blanchett’s divorce 
decision in Carol 

It’s a performance some critics have 
faulted for being frosty, but Blanchett 
is on fire during the scene in a divorce 
lawyer’s office when her character gives 
up custody of her daughter. "All of 
that volcanic stuff comes to the surface,” 
the actress tells THR. “She’s someone 
who has to learn to give in to the flights 
of fantasy that our hearts drive us to 
— but that’s a dangerous place to be.” 


Brie Larson’s escape in Room 

They’re separated only briefly, but 
their reunion inside a police car — after 
Larson’s character and her young 


son escape from the maniac who has 
kept them locked in a garden shed 
for years — is gut-wrenching, and at 
least half the reason why is Larson. 
“She was just so warm,” says director 
Lenny Abrahamson of the decision 
to cast the actress. “We needed some- 
body with that kind of warmth.” 


Jennifer Lawrence’s sales 
pitch in Joy 

Watching her character’s confidence 
crumble when Joy first steps onto a 
QVC set to sell her Miracle Mop on TV, 
it’s abundantly obvious what a confi- 
dent actress Lawrence can be. “This 
was the first time Jennifer and I did 
something together in which she’s not 
playing someone who is crazy,” notes 
her frequent director David 0. Russell. 


Charlotte Rampling’s 
anniversary party in 45 Years 

Her pained expression in the last 
scene — at her character’s 45th wedding 
anniversary party — is the perfect, if 
enigmatic, ending to one of Rampling’s 
most critically acclaimed turns: a 
wife consumed with jealousy over a 
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long-dead romantic rival. “The end was 
the moment I was most nervous about,” 
director Andrew Haigh has said. “The 
final shot was essentially the first image 
I thought of when I started writing the 
script, so everything was building up to 
that moment.” 


Saoirse Ronan’s ode to 
America in Brooklyn 

After a trip back home to Ireland, 
Ronan’s character stands on the deck 
of her ship, where a young Irish immi- 
grant asks her about life in America. “It’s 
a big place, at first,” she answers in 
one of the most poignant moments in 
the film. “You’ll feel so homesick you’ll 
want to die. And one day, the sun will 
come out, you’ll catch yourself thinking 
about something that has no connection 
with the past and you’ll realize, this is 
your life.” 

BEST SUPPORTING ACTOR 


Christian Bale’s drum solo in 
The Big Short 

Investors are starting to bail, the mar- 
ket is not doing what it’s supposed to 
do, so Bale’s character — hedge-fund 
manager Michael Burry, one of the few 
who see the 2008 financial crash coming 
— retreats to his drum kit for a solo that 
would leave J.K. Simmons speechless. 
Bale, who learned to play the drums for 
the part, performed the scene despite a 
serious knee injury. “He nails [the scene] 
perfectly, then limps off the set after- 
wards,” recalls director Adam McKay. 


Tom Hardy’s showdown in 
The Revenant 

The bear gets all the attention, but 
Hardy’s climactic fight scene with 
Dicaprio is every bit as intense. “It’s 
not just a face-off we’ve waited the 
whole movie for,” explains producer 
Mary Parent, “but it’s a complex, 
emotional roller coaster from the per- 
spective of both characters, playing 
out against this raw fight for survival.” 


Mark Ruffalo’s outburst in 
Spotlight 

This decidedly understated film’s 
most volatile moment belongs to 
Ruffalo’s newsman character, who loses 
his cool (“It’s time, Robby, it’s time!”) 
after discovering that nearly 90 priests 
were guilty of abusing children in the 
Boston Archdiocese. “I will say Mark was 
aware that this was just about the one 
time in the film that someone, anyone, 
explodes,” says director Tom McCarthy. 



Mark Rylance goes to jail in 
Bridge of Spies 

You know an actor is turning in a special 
performance when he steals a scene 
from Tom Hanks. “The first scene when 
[Hank’s] Donovan meets [Rylance’s 
Russian spy] Abel — it’s Abel’s scene, 
not Donovan’s!” Spielberg tells THR. 

“It was the rhythms of Rylance’s choices 
that determined how long to hold the 
shot on him before cutting away to Tom.” 


Sylvester Stallone’s mirror 
moment in Creed 

It has been nearly four decades since 
Stallone has turned in such a poignant 
performance in a Rocky movie, as 
he gives Apollo Creed’s son (Michael B. 
Jordan) instruction in both boxing and 
life. “See this guy here?” he says, as 
Jordan stares into a mirror, “that’s the 
toughest opponent you’re ever going 
to have to face.” 

BEST SUPPORTING ACTRESS 


Jennifer Jason Leigh’s 
heating in The Hateful Eight 

She takes several of them over 
the course of the three-hour film, but 
the bloody-faced, cackling one she 
endures after a failed escape attempt 
is particularly riveting. “The reason I 
never flinched and I never ruined a take 
is because I had so much faith and 
trust in Kurt Russell,” Leigh tells THR. 
“I knew he was never going to actu- 
ally hit me, so I could really be in the 
moment when the punch lands.” 


Rooney Mara’s lonely train 
ride in Carol 

Stripping off her clothes and climb- 
ing into bed with Cate Blanchett was 
the easy part (“It wasn’t any more 


challenging than any other love scene 
I’ve done, I’ll tell you that,” Mara tells 
THR). Much harder to pull off was the 
post-breakup scene, when Mara’s char- 
acter crumbles as she sits by herself 
on a train and nurses her broken heart. 


Rachel McAdams’ doorway 
interview in Spotlight 

After knocking on countless doors 
investigating child molesters, McAdams’ 
character finds herself face-to-face 
with a pedophile priest who has no prob- 
lem blandly confessing his sins. “That 
scene was just about allowing herself 
to be surprised,” says director Tom 
McCarthy. “To listen without any expec- 
tations and then to scramble to put 
her thoughts together in the face of 
absurd horror.” 


Alicia Vikander’s 6 I need 
my husband’ scene in 
The Danish Girl 

The moment Vikander’s character real- 
izes she’s losing her husband, Einar 


(Eddie Redmayne), to another 
woman — in this case, himself, as Einar 
becomes Lili, one of the world’s first 
gender-reassignment operation recipi- 
ents — is among the most traumatic 
in the movie. “I need to see Einar. I need 
my husband. Can you get him? I need 
to talk to my husband, I need to hold my 
husband. I need him. Can’t you just get 
him? Can you at least try ...” 


Kate Winslet threatens to 
quit in Steve Jobs 

Playing the tech tycoon’s “work wife” 
could have been a thankless role, but 
Winslet makes the part the moral center 
of the movie, especially in the scene 
when she nearly quits Apple over Jobs’ 
indifference to his teenage daughter. 

“I love you, Steve. You know how much. 

I love that you don’t care how much 
money a person makes; you care what 
they make. But what you make isn’t 
supposed to be the best part of you. But 
when you’re a father — that’s supposed 
to be the best part of you.” WR 
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Vinyl 

Not everything in it works, but HBO’s new series about 
the ’70s New York rock scene is rich, brilliant and addictive 

By Tim Goodman 


EAUTIFULLY 
directed by Martin 
Scorsese, the two-hour 
first episode of HBO’s 
Vinyl introduces us to 
Richie Finestra (Bobby Cannavale). 
It’s 1970s New York, and Richie’s 
record company, American Century, 
is an out- of- touch monolith with 
a bloated roster of middling acts. 
Nonetheless, Polydor Records 
doesn’t seem to mind, and Richie 
— along with his two longest-ten- 
ured employees, books-cooker Skip 
(J.C. MacKenzie) and promotions 
ace Zak (Ray Romano) — is about 
to cash out and make millions. 

Three friends retiring isn’t much 
of a story. But at the end of the 
premiere, a creatively audacious and 
exciting ode to the fist-pumping 


power of music, Richie has an 
epiphany — and a fascinating series 
is born. 

Created by Terence Winter 
( Boardwalk Empire) and executive 
produced by Mick Jagger, Scorsese, 
Winter and others, Vinyl is a mas- 
sively ambitious swing by HBO. 

The show aims to capture not an 
entire period but rather a specific 
cultural moment when “establish- 
ment” rock was becoming fertile 
again, via such artists as David 
Bowie and The Rolling Stones, and 
colliding with the emergence 
of glam, punk, disco and hip-hop. 

That’s a rich narrative land- 
scape to mine, and you can tell HBO 
hopes to score a rock ’n’ roll Game 
of Thrones, an epic that embraces 
swaths of history and movement. 


Of course, that will present story- 
telling challenges, a few of which 
pop up in the first five episodes 
of what overall is a lush, propulsive 
deep dive into the music industry, 
fueled by Cannavale’s off-the-charts- 
brilliant lead performance. 

Vinyl works best when it laser- 
focuses on the industry and why 
Richie, Zak and Skip got into it in 
the first place. There’s a great 
scene in the first episode that finds 
Richie and Zak reminiscing about 
what made them fall in love with 
music. Richie references the movie 
Blackboard Jungle, and Scorsese cuts 
to the moment in the film when Bill 
Haley & His Comets’ “Rock Around 
the Clock” kicks in as Richie and 
Zak start singing, “1, 2, 3 o’clock, 
4 o’clock, rock!” 

Scorsese’s love of music is 
evident from the start, and it sets 
a template for subsequent epi- 
sodes. Vinyl doesn’t just play songs 
over scenes; it features interludes 
showing musicians, modeled on 
real artists (Jerry Lee Lewis, Janis 
Joplin, etc.), performing in the 
daydreams of the series’ characters. 


It : s a bold stroke, illustrating 
the extent to which Vinyl’ s makers 
want to convey the emotional 
impact of music. 

Vinyl gets a little sluggish when 
exploring the nonmusic-oriented 
stories. A murder is woven into the 
first episode, and the home lives of 
Richie and Zak are portrayed exten- 
sively to debatable effect. It’s not 
that those stories are bad — Olivia 
Wilde shines as Richie’s disaffected 
wife, Devon — but the portrayal 
of the New York music milieu is so 
visually and aurally addictive that 
crime or crumbling-marriage plot- 
lines can’t compete. 

Luckily an exceptional ensemble 
cast, including Max Casella, Ato 
Essandoh and Juno Temple, helps 
bolster even the less compelling 
scenes. 

Music is a personal thing, so who 
knows if Vinyl will catch on. But 
when the show puts its finger in the 
rock ’n’ roll socket, there’s nothing 
like it. 


Airdate 9 p-m. Sunday, Feb. i4 
(HBO) 
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Brolin as studio fixer 
Eddie Mannix. 


Hail, Caesar! 

Despite fun turns from Channing Tatum 
and Tilda Swinton, the Coen brothers’ send-up 
of old Hollywood misfires By Todd McCarthy 


A COMEDY ABOUT EARLY- 

1950s Hollywood, the Coen 
brothers’ Hail, Caesar! has 
trouble achieving liftoff — and even 
when it does, it barely manages to 
stay airborne. 

The movie centers on notorious 
real-life big- studio fixer Eddie 
Mannix (Josh Brolin), recast oddly 
as a secular saint who does noth- 
ing but good for the many people 
he must tend to in the course of 
his demanding job. After a sluggish 
opening, we meet one of his current 
charges, a water-ballet performer 
(Scarlett Johansson) who talks like 
a sailor with a New Yawk accent 


and never seems to be without a 
sex scandal; Mannix assigns legal 
whiz Joe Silverman (Jonah Hill) 
to do damage control. There’s also 
director Laurence Lorenz (Ralph 
Fiennes), who’s saddled with teach- 
ing a cowboy actor (played nicely 
by Alden Ehrenreich) how to make 
refined dramatic dialogue trip 
effortlessly off his tongue. 

But Mannix’s biggest problem 
is that Baird Whitlock (George 
Clooney, in doofus mode), the star of 
Capitol Pictures’ mega-production 
of the moment (titled Hail, Caesar!) , 
has been kidnapped by Hollywood 
communists and held captive at a 



Malibu beach house. As they await a 
$100,000 ransom payment, the 
salon Marxists try to get Baird to 
embrace their line of thinking. 

In one of their sliest strokes, the 
Coens have cast Tilda Swinton as 
identical-twin gossip columnists who 
hate each other and always are vying 
for the same dirt. And the film’s 
dazzling highlight, a sailor-themed 
dance number starring Channing 
Tatum, is a genuine delight; the 
sequence demonstrates that Tatum 
could have been a star in the Old 
Hollywood just as he is in the New. 

Unfortunately, the other plea- 
sures are few and far between. The 


Coens’ reimagining of Tinseltown 
will be interesting for insiders, but in 
their first order of business — that 
of making a rousing comedy — 
they’ve fallen short: Right off the bat 
the dialogue isn’t funny, making the 
entertainment quotient considerably 
below their usual standard for mov- 
ies they target for a mass audience. 

As always with the Coens, the 
film looks impeccable. 

Release date Feb. 5 (Universal) 
Cast Josh Brolin, Scarlett Johansson, 
Channing Tatum 
Directors Joel and Ethan Coen 
Rated PG-13, 100 minutes 
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VICE 

CONTINUED FROM PAGE 57 


go see a number of the [cable and 
satellite operators,] they were like, 
‘F— , you’re exactly what we need. 
We love you,’ so we were like, ‘This 
is going to be f— ing easy,’ ” he says. 
What he hadn’t realized was that 
such renegotiations wouldn’t hap- 
pen overnight, particularly given 
the added complications of mergers 
(AT&T-DirecTV) or would-be merg- 
ers (Comcast-Time Warner Cable) 
that caused delays. Considering the 
circumstances, Dubuc suggests the 
process was remarkably swift. “We 
got all but one done inside of six 
months, which is pretty unheard of,” 
she says, “and illustrates how posi- 
tively the change was met.” 

While those carrier conversations 
continued, a Brooklyn-based team 
led by Oscar-winning writer/director 
Jonze, the channel’s creative direc- 
tor and a longtime Vice partner, was 
quietly readying a stable of 
unscripted documentary series that 
looked like little else on TV. “We’re 
trying to make a channel that’s per- 
sonal, that feels like a group of 
people trying to understand the world 
we live in,” says Jonze, 46, who 
serves as the precocious artist to 
Smith’s consummate showman. 

The highest-profile offering at launch 
will be Gay cation, a travel show from 
actor turned activist Ellen Page, 
in which she’ll crisscross the globe 
exploring the LGBT community 
in different parts of the world. In one 
episode, she accompanies a 
Japanese man as he comes out to his 
mother; in another, already well 
covered by the media, she confronts 
Republican presidential candi- 
date Ted Cruz on LGBT issues at the 
Iowa State Fair. The series was 


conceived while Page was crashing 
at Jonze’s New York apartment. 
He’d told her what he and Smith were 
up to and mentioned he was looking 
for ideas. Over breakfast the follow- 
ing morning, she pitched Gay cation. 

A few days later, she appeared in the 
Vice offices to make a more formal 
presentation to Jonze and Vice chief 
creative officer and Viceland co- 
president Eddy Moretti, who would 
ultimately take it to Smith to get the 
official green light. 

The vast majority of Viceland’s 
series will be produced in-house, 
many of them by longtime Vice 
employees with little or no traditional 
TV experience. (Exceptions include 
comedy show Flophouse from Lance 
Bangs’ Field Recordings and a 
project in development from Ben 
Stiller ’s Red Hour Films.) The 
strategy allows the notoriously frugal 
company not only to keep costs 
down, but also to maintain a cohesive 
look, feel and point of view for the 
channel. At other times during the 
day, Viceland will rely on repack- 
aged content from Vice.com and the 
occasional acquisition. At press 
time, Viceland had secured the rights 
to a handful of cult flicks, includ- 
ing The Big Lebowski, Reservoir Dogs 
and Werner Herzog’s Fitzcarraldo, 
to include in its Friday night film 
series, which will pair a half-hour 
profile of a director with some of the 
filmmaker’s work. 

Though Freston has consistently 
championed Smith’s unorthodox 
approach, he urged Smith to hire a 
handful of people who had TV expe- 
rience. “There’s a lot to be said for 
having people who have been there,” 
says the former suit, who invested in 
Vice after being ousted as the CEO 
of Viacom in 2006 and spends a few 
days per week at the company’s 
new Brooklyn headquarters, which 
feature a stocked bar and some 
700 employees whose average age is 
28. Freston’s son, Andrew, 31, works 
in Vice’s considerably smaller Venice 
office, though Smith’s team already 
is eyeing a nearby parking lot 
for potential expansion there, too. 

Among Viceland’s veteran 
hires: Guy Slattery, a former A&E 
executive who quietly stepped in as 
Viceland’s GM in December, and 
James Rosenstock, who was hired 
away from Discovery to build out 
Viceland’s international footprint. 
He’d helped build Discovery into 
a $2.5 billion international business, 


and he’s similarly bullish about 
the global opportunity for Viceland. 
The company has “strong brand 
recognition around the world,” he 
says, and the desire to reach millen- 
nials is as appealing outside of the 
U.S. as it is within. Though the deals 
are not yet finalized, Rosenstock 
is confident he’ll have pacts in as 
many as 10 markets to announce in 
the next month or so, with several 
more to follow. Looking ahead, he 
believes Viceland’s international 
business, which will consist primar- 
ily of partnerships a la A+E in the 
U.S. and Rogers in Canada, could 
represent one-third to one-half 
of the company’s network revenue. 

Smith sees an even greater 
opportunity in messing with the ad 
model. Though a team at A+E will 
focus on selling traditional 30-sec- 
ond spots, the network will carry 
a heavily reduced ad load of only 
10 minutes per hour, with ambitions 
of decreasing it more over time; 
rival networks like ailing MTV cur- 
rently stuff in as many as 18 minutes 
of ads per hour. Vice’s in-house 
team, which has done sizable deals 
with companies including Unilever 
and Anheuser-Busch for its web 
series, also will work on more innova- 
tive deals for the network. Slattery 
suggests the long-term goal is to 
replace the 30- second ads with more 
lucrative sponsored content that 
Vice has had success with on its other 
platforms. “The brands we’re talk- 
ing to are super interested because 
they all know the model is a little 
broken,” says Slattery, “and they all 
want to figure out a way to do stuff 
differently.” 

WmUr SWITCH FINALLY 

February, Viceland will 

HHi^^nbly short on one thing: 
Hii^^Pmself. Though he intends 
H p^Bote the network, his face 
cindB^gy are largely committed 
to HBO, where he’ll soon add a 
daily news show to a portfolio that 
also includes a weekly documen- 
tary series, now in its fourth season, 
and specials. 

The awards prestige, reach 
(3 million gross viewers) and profes- 
sional opportunities (interviewing 
President Obama) that the premium 
network offers make it a top prior- 
ity for Smith, a news junkie whose 
personal interests don’t always 
align with those of Vice’s millennial 
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demo. But the relationship between 
Smith and HBO took an ugly turn 
this spring; executives at the network, 
just starting to put together plans 
for the new daily show, felt blindsided 
by his Viceland announcement. 
“There was no disingenuous action,” 
Smith says now. 

The two sides have since made 
peace, with Smith agreeing that 
HBO will have a lock on Vice’s news 
fare while Viceland focuses on life- 
style programming. HBO president 
of programming Michael Lombardo 
acknowledges that drawing the 
distinction may be challenging at 
times, “but we’re proceeding with 
a partner who we trust and who has 
assured us will navigate it openly 
and transparently and with due 
respect to our respective business 
interests.” HBO CEO Richard 
Plepler adds: “We don’t own the 
brand, so the most important 
thing is that we execute really well in 
the space that’s going to be the joint 
venture between HBO and Vice.” 

The HBO daily show, which is 
being overseen by Bloomberg veteran 
Josh Tyrangiel, has many hires 
left to make. Lombardo suggests 
it’ll be ready by the beginning of 
the second quarter, though he 
admits “there are still a lot of deci- 
sions to make: How much are we 
covering? Who are we in the space?” 
Smith, who moved his filmmaker 
wife and two daughters to a $23 mil- 
lion compound in Santa Monica 
this fall, will make biweekly trips 
back to Vice’s Brooklyn office, 
where the show is headquartered, 
though his on-air contributions 
largely will be from the road. 

HBO insiders suggest they got the 
better end of the bargain, though 
one A+E executive, who would only 
speak on the condition of anonym- 
ity, insists it’s the other way around: 
“They’ll just be the marketing and 
awards machine, while we build a 
business.” What is clear is that both 
companies believe Smith and his 
millennial content are critical to their 
own success, even if his brash- 
ness and serial dealmaking causes 
headaches. The question now is 
how much worse those headaches 
will get as Smith continues to 
hunt down bigger and better oppor- 
tunities. “It’s a great time to be a 
content creator,” he says, with a smile 
plastered across his face. “And we’re 
going to f— shit up, and there’s 
nothing more fun than that.” QM 
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A final look at the industry far and wide 



A FIRST TIME FOR EVERYTHING 

In hope of lending support to the next Mike Nichols or John Singleton, 
a new award is introduced by the Directors Guild of America By Gregg Kiiday 


F or those marking time, and 

checking their watches, on the awards dinner 
circuit, the fact that one of the guilds is 
introducing yet another category to its awards 
program might be expected to trigger a col- 
lective groan. But when Steven Spielberg 
took the podium at last years Directors 
Guild of America Awards to announce 
that the DGA had decided to do just that, 
he was met with enthusiastic applause. 

The guild, he explained, was creating a prize 
that would go each year to a first-time feature 
director. If the award had existed in the past, he 
observed, nominees might have included such 
names as Orson Welles for Citizen Kane, 

Mike Nichols for Who s Afraid of Virginia 
Woolf ?, Barbra Streisand for Yentl and 
John Singleton for Boy z n the Hood. Said 
Spielberg: “Our guild was founded 
on the premise of providing support for 
filmmakers in what can often be a com- 
plicated business. This new honor is the 
culmination of something our organi- 
zation does very well — honor creativity 
and foster support.” 

At this year’s DGA dinner, taking 
place Feb. 6, that award will be handed 
out for the first time, and, as DGA 
president Paris Barclay elaborates, it’s 
designed “to recognize fresh viewpoints 
in visual storytelling and spotlight up- 
and-coming talent.” 

Michael Apted, the guild’s secretary- 
treasurer and a former DGA president, 
spearheaded the initiative, which was 
then endorsed by the guild’s national 
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board, and he chairs the committee that over- 
sees it. The inaugural nominees were chosen by 
a blue-ribbon panel of directors, who voted by 
secret ballot, and the award was open to direc- 
tors of feature narrative films (animated 
movies and docs were not included) that 
played one-week qualifying runs in 
either Los Angeles or New York. 

The films directed by the first class of 
nominees are an eclectic lot. The biggest 
commercial success of the five is the suspense pic 
The Gift , written and directed by Joel Edgerton, 
the Australian actor who also appeared onscreen 
last year as an FBI agent in Black Mass. Produced 
on a tight $5 million budget and 
released by startup studio STX, the 
movie went on to gross $59 million 
worldwide. The sci-fi tal e Ex Machina, 
from A24, also attracted a follow- 
ing. British screenwriter Alex Garland, 
whose credits include Danny Boyle’s 
28 Days Later and Mark Romanek’s 
Never Let Me Go, made his directo- 
rial debut with the film, which 
has grossed $36.9 million to date and 
is in contention for five BAFTAs and 
two Oscars. 

Hungarian director Laszlo Nemes 
made a splash with his first film, Son 
of Saul, which plunges viewers into 
the horror of the Holocaust, when it 
made its debut at the 2015 Cannes 
Film Festival, where it won the Grand 
Jury Prize. An Oscar nominee as 
best foreign language film, the film 
has collected more than $500,000 


domestically as it begins its U.S. rollout via Sony 
Pictures Classics. SPC also handled the com- 
ing- of- age drama The Diary of a Teenage Girl, 
from actress turned director Marielle Heller; it 
bowed last year at Sundance, grossed $1.5 mil- 
lion domestically and is up for three Spirit 
Awards. Brazilian director Fernando Coimbra 
certainly is the least known of the nominees — 
his film A Wolf at the Door mixes comedy and 
drama, a kidnapping and a love triangle — 
but he already has gone on to direct a couple of 
episodes of Netflix’s Narcos. 

Assessing the DGA’s initial sampling of first- 
timers, Barclay says: “This group exemplifies the 
breadth of range and excellence in the art of 
the modern filmmaker. It is our hope that this 
award will be part of the start of lengthy and 
successful careers.” (HE] 


FIRST-TIME DIRECTOR NOMINEES 


FERNANDO COIMBRA 

FIRST ASSISTANT DIRECTOR 

A WOLF AT THE DOOR 

NICK HECKSTALL-SMITH 

OUTSIDER PICTURES 

SECOND ASSISTANT 
DIRECTOR RAY KENNY 

UNIT PRODUCTION 


MANAGER 

MARIELLE HELLER 

CLARA MACHADO 

THE DIARY OF A 

FIRST ASSISTANT DIRECTOR 

TEENAGE GIRL 

SUZYMILSTEIN 

SONY PICTURES CLASSICS 

SECOND ASSISTANT 


DIRECTOR 

UNIT PRODUCTION 

RAQUEL TOLEDO 

MANAGER 

MOLLY SALZ 

JOEL EDGERTON 

FIRST ASSISTANT DIRECTOR 

THE GIFT 

BRIAN BENSON 

STX ENTERTAINMENT 

SECOND ASSISTANT 


DIRECTOR 

UNIT PRODUCTION 

JERREMY STEWART 

MANAGER 

SECOND SECOND 

LUC ETIENNE 

ASSISTANT DIRECTOR 

FIRST ASSISTANT DIRECTOR 

ALEX GILBERT 

MICHAELJ. MOORE 


SECOND ASSISTANT 

LASZLO NEMES 

DIRECTOR 

SON OF SAUL 

MATT HAGGERTY 
SECOND SECOND 

SONY PICTURES CLASSICS 


ASSISTANT DIRECTOR 

PRODUCTION MANAGER 

DILLON NEAMAN 

GABOR SZANTO 


UNIT MANAGER 

ALEX GARLAND 

ESZTER GARGYAN 

EXMACHINA 

FIRST ASSISTANT DIRECTOR 

A24 

ISTVAN KOLOS 
SECOND ASSISTANT 

UNIT PRODUCTION 

DIRECTOR 

MANAGER 

ZOLTAN GYOVAI, 

SARA DESMOND 

EDINA GALGOCZ 
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FRESH PRINCE 
OF SANTA BARBARA 

This year, for the first time, the film festival opens 
with a cartoon — a $60 million animated adaptation 
Of a beloved Children’s book By Don Steinberg 


I N MANY WAYS, IT’S THE PERFECT FILM TO OPEN 
the Santa Barbara Film Festival. It’s based on a 
beloved classic, features an all-star cast of indie favor- 
ites (Rachel McAdams, James Franco, Marion Cotillard, 
Paul Rudd and Jeff Bridges, along with Ricky Gervais) 
and its themes touch on such art house chestnuts as 
ephemeral love and longing for lost youth. There’s 
just one catch — it’s a cartoon. 

The Little Prince will be the first animated movie to 
open the Santa Barbara Film Festival since the fes- 
tival started in 1985. But executive director Roger 
Durling, who has been running the program for 
13 years, says the film “crosses all the checklists” 
of what a festival opener should be. “The subject 
matter, the family programming, the international 
flavor of the production — and Jeff Bridges lives 
here in Santa Barbara!” he says. “It’s all pieces 
of the puzzle that made everything kismet.” 

The children’s story about an aviator who 
crashes in the Sahara and meets a young boy was 
originally published in France in 1943 and has since 
been translated into 250 languages, becoming one 
of the best-selling books of all time 
(more than 140 million copies 
worldwide). But it’s a tricky book 
to adapt — the last to try was 
Stanley Donen in 1974 with a live- 
action version starring Gene Wilder 
and Bob Fosse — and not just because of its surreal, 
multilayered plotline, which includes several visits 
to alien planets. The story is so universally beloved, 
there are those even in Hollywood who hate the idea of 
it being tampered with on film. “People had their 
arms crossed,” says director Mark Osborne ( KungFu 


Panda), recalling the resistance he met while assem- 
bling talent for his adaptation. “They’d have a very 
stern look on their face, like, ‘What are you doing to 
my book?’ ” 

Osborne, 45, has his own history with the novella — 
his wife gave him a copy 25 years ago, when they were 
students. “She would quote from the book,” he 
remembers, “ ‘It is only with the heart that one can see 
rightly.’ ” So when French studio ON Entertainment 
approached Osborne in 2010 to adapt an English- 
language version of The Little Prince (on a 
budget of $60 million), he was intrigued but 
also wary. “I spent a lot of time trying to fig- 
ure out if there could be a movie that celebrates 
and protects this book — or would any movie 
only hurt it? I didn’t say yes until I had cracked 
the idea.” 

Osborne’s solution was to build a framing 
story around the book, setting the film in the 
Pixar-style CGI world of a 9-year-old girl (voiced 
by Mackenzie Foy) who connects with the old man next 
door (Bridges). He turns out to be the aviator-narrator 
who shares the tale of the Little Prince in flashback 
sequences rendered in delicate stop-motion paper- 
and-clay animation. “I wanted that world to be con- 
nected to the paper pages of the book,” says Osborne. 

The film, which will be released in the U.S. 
by Paramount Animation on March 18, arrives in 
Santa Barbara already something of a hit — it has 
grossed $100 million overseas — which is another rea- 
son Durling is excited to have it open his festival. 
Like everyone else, he has a personal connection to 
the story: “It was the first book I read learning 
French in high school.” fiM 
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Who’s Heading Up the 101 for This Year’s Festival 


• JOHNNY DEPP {Black Mass): 
Maltin Modern Master Award, 
presented by producer Scott 
Cooper, on Feb. 4 

• MICHAEL KEATON, RACHEL 
MCADAMS and MARK RUFFALO 


( Spotlight ): American Riviera 
Award on Feb. 5 

ELIZABETH BANKS and PAUL DANO 
C Love & Mercy), JOEL EDGERTON 
{Black Mass), O’SHEA JACKSON JR. 
{Straight Outta Compton), 


GEZA ROHRIG (Son of Saul), 
JACOB TREMBLAY {Room) and 
ALICIA VIKANDER {The Danish 
Girl): Virtuosos Awards on Feb. 6 

BRIE LARSON {Room) and SAOIRSE 
RONAN {Brooklyn): outstanding 


performer of the year on Feb. 8 

• SYLVESTER STALLONE {Creed): 
Montecito Award on Feb. 9 

• ROONEY MARA {Carol): Cinema 
Vanguard Award on Feb. 12 
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WORKING 
FOR PEANOTS 
ISN’T ALL BAD 

What do Bart Simpson, 
the Grinch and Charlie Brown 
have in common? This guy 

By Carolyn Giardina 


W HEN PHIL ROMAN WAS 

learning to draw in 
the 1940s, he took a cor- 
respondence course from an art 
school in Minneapolis. His homework 
would come back with his teacher’s 
signature — “Sparky” — scrawled 
on the bottom. That teacher was 
Charles M. Schulz. “I still have letters 
from him,” says Roman, 

85. “I learned the basics 
from him.” 

Roman — who will 
receive the International 
Animated Film Society’s 
Winsor McCay Award for his lifetime 
contribution to animation — spent 
his early years working on such films 
as Sleeping Beauty and such 
TV specials as How the Grinch Stole 
Christmas. Then, in the 1970s, he 
helped his old teacher bring Peanuts 
to television, growing from animator 
to director. But Roman’s longest-run- 
ning gig has been on The Simpsons ; 
his company, Film Roman, has been 
animating Homer and Bart since 
1992. “People ask me, ‘How do you 
create a classic?’ ” he says. "If I knew, 
everything I did would be one.” 


The Simpsons 
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SAG-AFTRA WOULD LIKE TO APPLAUD AND 
THANK ALL OF THE ACTORS FOR THEIR 
OUTSTANDING PERFORMANCES IN 2015 


22ND ANNUAL 



SCREEN 
GUILD 



We are enormously grateful to PEOPLE Magazine and the Entertainment Industry Foundation 
for their generous support of the SAG-AFTRA Foundation. 


We also would like to thank all of the individuals who helped make the 
22nd Annual Screen Actors Guild Awards a success, especially our colleagues at the studios, 
networks and agencies; the media; the DGA, WGA, AFM and IATSE; 
our SAG-AFTRA staff, and our networks, TBS and TNT. 

SAGAWARDS.ORG ^ SAG • AFTRA. 
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THE UN-OSCARS 


It’s only productive if something comes out of it. 
Right now it’s a hotbed for discussion. Everyone 
has something to say about it. But this isn’t new. 
What everyone is talking about right now in 
terms of the Oscars isn’t new. It’s just that some- 
one was very vocal about it and it took on a life 
of its own. Now it’s up to those who feel strongly 
about this to put their money where their 
mouth is. What is it that you’re going to do other 
than talk about it? How can we galvanize minor- 
ities in this industry to create our own United 
Artists and not have to depend on someone or a 
certain group — go out and create this intellec- 
tual property, distribute it ourselves. What’s the 
plan of attack? 

As someone who’s been the host of this show before, 
what plays and doesn’t play with that crowd? 

The only thing that doesn’t play in the room is 
something that’s insensitive and not funny. 
Everything else is up for grabs. We are respect- 
ful in what we do but we find the humor in 
anything that we possibly can. 


Anthony Anderson once again hosts the 
in his monologue: ‘Everybody who wins 

B LACK-ISH STAR ANTHONY ANDERSON 
will be returning for his third tour of duty 
as host of the NAACP’s Image Awards, 
but this year will be a little different. For 
one thing, the 45-year-old actor won’t be able 
to crack self-deprecating jokes about never 
winning one himself (last year he finally took 
home a trophy for outstanding actor for 
his ABC comedy). For another, there’s never 
been a more opportune time for an awards 
show celebrating black artists’ contributions 
to entertainment. THR talked to the host 
about diversity, sensitivity and his own Susan 
Lucci problem. 

Every awards show has a different tone in the 
room. What do you think the tone of this year’s 
Image Awards is going to be? 

We [the writers] haven’t been in the room yet. 
We’ve only met at restaurants, so I can tell 
you the tone of the restaurant. It’s very upbeat, 
it’s very lively and it’s very 
fun. We’ve known each other 
for some time now, so it’s 
just a bunch of friends sit- 
ting around throwing ideas 
out, given what’s going on 
in Hollywood now in terms of [diversity at the] 
Oscars. It really hasn’t thrown us a curveball 
or anything like that. We will address it. But 
the tone, for the most part, is just lively. 

How are you planning on addressing it? 

We’re not going to harp on it, because I believe 
everybody who’s going to win an award that 
night is going to touch upon it. For us to harp 
on it throughout the show would be like 
beating a dead horse. But it will be addressed 


NAACP IMAGE 
AWARDS 

FEB. 5 

PASADENA CIVIC 
AUDITORIUM 


Image Awards. Guess what he’ll talk about 
an award will touch on it’ By Daniel J. Fienberg 

in my monologue at the top of the show — 
nothing heavy, nothing too serious, other than 
to talk about the elephant in the room and 
keep the show moving. 

How are you feeling about the way this 
conversation has progressed? Do you feel like it has 
been a productive conversation for the industry? 


‘This Flag Comes 
Down Today* 

Brittany ‘Bree’ Newsome, 
the filmmaker who 
removed the Confederate 
flag in South Carolina, 
gets a Chairman’s Award 

by Michael Walker 

T he naacp’s chairman’s 
Award has, in years 
past, been bestowed upon 
former Attorney General Eric 
Holder, former Vice President 
Al Gore and once even a little- 
known senator from Illinois 
named Barack Obama. This year, 
eight more recipients will 
join this august company, 
including Brittany “Bree” 
Newsome, a 30-year- 
old Charlotte, N.C., film- 
maker and Black Lives Matter 
activist. Appalled that the 
Confederate flag still was flying 
in front of the South Carolina 
Statehouse after the racially moti- 
vated slaughter of nine people 


You went through a long period where you were 
on the verge of becoming the Susan Lucci of the 
Image Awards. What did winning your first one last 
year mean to you? 

I can no longer harp about being nominated 
for almost two decades and not taking a win, so 
it changes that. I was resigned to the fact that 
I was never going to win one, but it was cool. 

I look forward to winning more. I look forward 
to hosting this show for many more years. EDH3 




at the Mother Emanuel AME 
Church in Charleston, S.C., in 
June 2015, Newsome, with 
a crowd of onlookers and police 
watching, climbed a 30-foot 
pole and took it down. “This 
flag comes down today,” 
Newsome said as she 
and an accomplice were 
arrested (the charges 
were later dropped). Two 
weeks later, the South Carolina 
Legislature voted to remove 
the flag. Newsome’s protest, com- 
bining performance art with 
trenchant metaphor, created a 


sensation across mainstream and 
social media. “I hope I get the 
call to direct the motion picture 
about a black superhero I admire,” 
Selma director Ava DuVernay 
posted on Twitter. “Her name is 
Bree Newsome.” Newsome tells 
THR that while she is “deeply 
honored” by the NAACP’s recogni- 
tion, she was not motivated by 
“the idea of getting awards. We 
achieved what we were trying to 
do by attacking this symbol of hate 
with symbolic action. I’m not con- 
vinced that flag would have come 
down if we hadn’t done that.” 
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A Century Before Sundance, 
Birth of a Nation Was a Racist Hit 


N ate parker’s drama the birth 
of a Nation , which sold at Sundance 
on Jan. 26 for a record $17.5 million, 
shares its title with D.W. Griffith’s 
1915 silent film, but that’s about all the two have 
in common. Parker’s movie centers on Nat 
Turner’s 1831 slave rebellion; Griffith’s focuses 
on two white families during the Civil War and 
the Ku Klux Klan’s rise during Reconstruction. 
Much of what was portrayed in the first feature- 
length U.S. movie is repugnantly racist, but it 
changed the film business forever. The two-hour- 
plus, $110,000 ($2.6 million today) epic was 
the first movie to screen at a legitimate theater in 
New York. Tickets were $2 for the best seats ($47 
today), and a 40-piece orchestra accompanied 
twice-daily screenings. To sa y Nation — hyped as 
having employed 18,000 people and 3,000 


horses — thrilled audiences would be an under- 
statement: Within five years of its debut, 

50 million people, or 1 in 2 Americans, had 
seen the film. When President Woodrow 
Wilson hosted a private White House screening 
March 21, 1915, he said Nation was “like writing 
history with lightning.” But he added, “My 
only regret is that it is all so terribly true,” which 
stoked controversy. Black men in the film were 
watermelon-eating caricatures intent on raping 
white women and barefoot, whiskey-guzzling 
Reconstruction-era legislators, while the gallant 
Klan is seen riding to the rescue. The NAACP 
denounced the movie as “a glorification of the 
Ku Klux Klan.” Riots broke out in Boston and 
Philadelphia, and it was denied release in eight 
northern states. “It’s almost like a sci-fi film in 
the way it speaks to people’s fears,” says director 


#%nanra Municipal Cense 
Bans Birth Of Nation 

Atlanta.— This city’s municipal cer 
S°r board, chaired by Mrs. Christir 
brmth Gilliam, has banned the 191 

m W ‘ .9 r i! mh fi|m - " The Birth of 
j] 1 ®*' Old Points, with SOundtrac 
added, have been reissued nationall 
and the Fine Arts Cinema, local ar 
house, had booked the pic. Censorshi 
nix is based on the feeling the filn 
might stir racial feelings against thi 
Negro race. 


John Singleton. “It established the paradigm in 
American films where persons of color were 
the villains, while the true oppressors were the 
iconic heroes.” Griffith, who in 1921 released a 
re-edited version without KKK references, got 
rich off Nation. He wasn’t the only one: In 
1988, The Hollywood Reporter said he had given 
the Rev. Thomas Dixon Jr., whose book The 
Clansman formed the plot’s basis, 25 percent of 
profits. The Baptist minister earned $1.4 million 
(nearly $33 million today) — more than Griffith 
received for producing, directing, co-writing, 
co-editing and co-scoring the film. — bill higgins 
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If you want to soar... 

you have to find your own direction. 


Congratulations to our friends and clients, 
nominated for the 


DIRECTORS GUILD DF AMERICA^ 




Steven Soderbergh 

Outstanding Directorial Achievement in Dramatic Series for 2015 
THE KNICK, “Williams and Walker” (( Cinemax ) 

and 


Miles Jay 

Outstanding Directorial Achievement in Commercials for 2015 
Smuggler, “It Can Wait” (ESPN, ESPN Creative Works) 
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